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QUAUTY 

CANNED 

FOODS 


SHE  EXPECTS  YOU  TO  LIVE 
tP  TO  THIS  PLATFORM 


AST  Winter 


you  gave  Mrs.  America  the  Q  on 
Canned  Foods — Quality. 

Now  that  so  many  canneries  are  at  peak  activity, 
remember  that  Quality  in  canned  foods  should  be — 
not  a  campaign  slogan  to  be  forgotten,  but  a  guid¬ 
ing  principle  for  each  day’s  pack. 

For  Fall  packs,  such  as  corn,  pumpkin,  squash,  shrimp 
and  clams,  quality  is  well  served  by  using  Canco  en¬ 
amel  lined  cans.  Appearances  count  heavily  in  foods; 
why  not  make  sure  your  pack  looks  the  quality  it  is? 

A  Canco  represen-  - packing — and  what 

tative  can  tell  you  Canco  organi- 

many  interesting  zation  does  to  help 

facts  about  the  mar-  ■  the  cause  of  better 

ket  value  ot  quality  embossed  in  the  bot-  canned  toods. 

tom  of  Canco  C- 
Enamel  Lined  Cans. 


AMERICAN  CAN  COMPANY 


CONTAINERS  OF  TIN  PLATE  -  BLACK  IRON  -  GALVANIZED  IRON  -  FIBRE 
METAL  SIGNS  ANd”^^^^^S"dISPLAV  FIXTURES 


[CAMC® 
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THE  CANNING  TRADE 


THE 

lELYNi 

BRAND  OF 


T  INPLATCa 


E 


MBODIES  ALL  THE  QUALITIES  THAT  CONSUMERS  DEMAND 


Every  box  shipped  contains  Tinplates  of  uniform  quality,  flat,  clean, 
square,  evenly  coated  and  of  steel  made  especially  to  our  specification 


Inspection  of  manufacture  always  welcome  —  and  suggestions  from 

customers  heartily  invited 

W e  have  tradition  behind  us  —  confidence  for  the  future  and  will  stand 
behind  our  Tinplates  at  whatever  cost 


C.  1.  F  BUSINESS  NEGOTIATED 
SIZE  -  28"  X  20"  —  A  SPECIALTY 


THE 

PHONE— CARDIFF  514 

-  CABLE  - 

•ELIN  —  CARDIFF' 


MCLlNGRimTn  C9 

LIMITEsD 

CARDirT 

SOCTHMLES 
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The  new  Wheeling  No.  60  Four 
Spindle  Closing  Machine  insures 
speedy,  efiBcient  and  economical 
canning.  Will  operate  up  to  140 
cans  per  minute — 84,000  cans  in 
a  single  ten  hour  day !  Write  lor 
further  details. 


IT  takes  high  quality  Tin  Plate  to  make 
high  quality  Cans.  The  Tin  Plate  for 
Wheeling  Cans  is  of  Wheeling  manufac¬ 
ture.  The  raw  material  comes  from 
Wheeling  mines— a  known  source  of  sup¬ 
ply.  Each  step  in  manufacture  is  under 
Wheeling  supervision  —  there  is  no  divi¬ 
sion  of  responsibility.  The  finished  prod¬ 
uct  is  the  best  example  of  what  Wheeling 
“From  Mine  to  Canner”  manufacture  has 
accomplished. 

Let  us  send  you  a  few  of  these  bright, 
well-coated,  sanitary  Wheeling  Cans  lor 
close  up  inspection;  also  an  illustrated 
catalog.  If  you  want  prices,  we’ll  be  glad 
to  quote  on  your  requirements. 

Wheeling 

Can  Company 

WHEELING,  W.  VA. 
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SPECIAL  AGENTS 
A.  K.  Robina  &  Co.  Ino.,  Balto.,  Md, 
Jno.  R.  Gray  Ino..  726  Harriaon  St. 

San  Franoiaeo  Cal. 

Brown  Boaga  Ltd.,  Hamilton,  Ont. 
Cannon  Supply  Company 
Salt  Lake  City,  Utah 


Your  Tomatoes  Must  Be  Clean 


The  dirt  must  come 
off. 

The  MONITOR  Cylindrical  Wash- 
er  will  remove  the  last  vestige  of  dirt. 
In  addition,  it  will  remove  mold  and 
bad  spots— reduce  bacteria  count  but 
in  no  way,  injure  or  bruise  the  good 
Tomato. 

Put  one  in  and  see  how  much  it 
betters  the  condition  of  your  Tomatoes. 


It  will  put  quality  in  your  pack. 


HUNTLEY  MFG.  CO. 


P.  O.  Drawer  2S  BROCTON,  N.  Y. 

(Formerly  at  SILVER  CREEK,  N.  Y.) 


Canadian  Plant 
HUNTLEY  MFG.  CO.  Ltd. 
Tillaonbupg,  OnL 
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KNAPPCO  gums  andTpastes 
are  m*de  expressly  for  use  in 
Knapp  Labeling  Machines. 
Shipped  from  New  York  or 
Chicago. 


Good  Labeling - 

applying  all  kinds  "of  labels— plain,  embossed  or 
varnished,  heavy  or  light,  compact  or  loose  texture, 
varying  widths — 

cans  of  all  conditions — hot  or  cold,  dry  or  moist — 

all  kinds  of  atmospheric  conditions — 

KNAPP  Labelers  do  good  labeling  under  all  these 
conditions! 

^FRED  H.KHAPP  CORPORATION 

LABELING  BOXING  MACHINES 

GENERAL  OFFICE  AND  FACTORY 
RIDGEWOOD,  NEW  JERSEY 

Chicago  San  Francisco  Baltimore  Salt  Lake  City 

Hamilton.  Ont.,  Canada 
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1  GETTING  YOUR  SHARE 


The  average  community  of  10,000  spends  millions 
a  year  for  food.  This  means  a  tremendous  opportunity 
for  the  canner  of  pure  high  quality,  natural  flavor, 
canned  foods  to  obtain  a  big  share  of  this  profitable 
business. 

There  is  a  constantly  growing  demand  by  canners  the  coun¬ 
try  over  for 


because  experience  proves  that  its  use  is  the  canner ’s  guarantee 
of  quality  and  flavor  protection  during  the  canning  process. 

So  easily  is  quality  impaired  and  so  hard  to  detect  are  the  un¬ 
seen  causes  of  spoilage  that  the  protection  this  cleaner  afford  is 
your  most  profitable  investment. 

Ask  your  supply  man  for 
“WYANDOTTE” 

The  J.  B.  Ford  Co.,  Sole  Mfrs. 

Wyandotte,  Michigan 


Kiiarneled  Buckets 
&  Pans  .\uniberecl 
or  Plain 


National  Tomato  Peeler 


Open  Process 
Kettle 


A.  K.  Robins  &  Company,  Inc 

Lombard  &  Concord  Sts. 


Avars  Universal  Filler 
with 

Robins  Salt  Distributor 


Robins  Skin  Puinp 


Baltimore,  Md 


Manufacturers  ot 

Canning  Machinery.  We  Furnish  Complete  Plants 
For  Vegetables,  Fruits,  Sea  Foods,  Etc. 


Crates 

Our  Own  Make 


Closed  Retorts 


Robins  Circle  Steam  Hoist 


Crate  Covers 


Lichtnintr  Box  Sealer 
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Corrugated  Contaiiiers 

;jfbr  Sireng1h,Secwit^  tmdEconomy 

Safeguard  that*‘Last  Operation’’ 

Mr.  Cannex: 

Consider  your  investment .  .  .  engineering  skill .  .  .  the  little  refinements  that  dis¬ 
tinguish  your  product .  .  .  quality  raw  materials . .  .  manufacturing  efficiency  .  .  . 
rigid  inspection .  .  .  and  still  the  process  is  not  complete.  You  have  yet  to  see  that 
the  shipment  reaches  your  customer  in  good  order. 

The  “Last  Operation” — getting  your  product  from  your  shipping  department  to 
your  customer’s  receiving  department — is  a  most  important  one,  and  its  success  or 
failure  is  entirely  dependent  upon  your  shipping  container. 

In  the  assembling  and  testing  of  our  Corrugated  Containers,  we  aim  to  maintain 
that  essential  degree  of  strength  and  security,  and  still  build  boxes  that  are  most 
economical  to  pack  and  ship. 

You  need  have  no  worry  about  that  “Last  Operation”  when  GIBRALTAR 
supplies  your  Corrugated  Shipping  Containers. 


GIBRALTAR  CORRUGATED  PAPER  CO.,  Inc. 
Bergen  Turnpike  &  Street,  North  Bei:gen,N.J. 
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THE  JOURNAL  of  the  CANNING  and  ALLIED  INDUSTRIES 
Elstablished  1878 


The  Canning  Trade  is  the  only  paper 
published  exclusively  in  the  interest  of 
the  Canned  Food  Packers  of  the  United 
States  and  Canada.  Now  in  its  fiftieth 
year. 

Entered  at  Postoffice,  Baltimore,  Md., 
as  second-class  mail  matter. 

terms  op  subscription 
One  Year  -----  $3.00 

Canada  -----  $4.00 

Foreign  -----  $5.00 

Extra  Copies,  when  on  hand,  each,  .10 
Advertising  Rates  —  According  to 
space  and  location. 
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PUBLISHED  EVERY  MONDAY 
BY 

THE  TRADE  COMPANY 

ARTHUR  I.  JUDGE 
manager  and  editor 


107  South  Frederick  Street 
Baltimore,  Md. 


Telephone  Plaza  2698 
BALTIMORE,  AUGUST  20,  1928 


Make  all  Drafts  or  Money  Orders  pay¬ 
able  to  The  Trade  Company. 

Address  all  communications  to  Thb 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested  to 
use  the  columns  of  The  Canning  Trade 
for  inquiries  and  discussions  among 
themselves  on  all  matters  pertaining  to 
their  business. 

Business  communications  from  all  sec¬ 
tions  are  desired,  but  anonymous  letters 
will  be  ignored. 

ARTHUR  I.  JUDGE, 
Editor. 


No.  1 


The  half  century  completed— if  you  will 

glance  at  the  numbers  on  this  issue  you  will  note 
that  THE  CANNING  TRADE  has  turned  into  its 
51st  year,  and  that  this  is  the  first  issue  of  the  second 
half  of  its  century  in  your  service.  In  other  words,  with 
last  week’s  issue  we  completed  fifty  years  of  52  issues 
each,  every  issue  published  with  the  desire  at  least 
to  help  the  Canners. 

We  would  much  prefer  taking  our  two-score  years 
and  ten  with  the  dignity  of  a  gentleman  of  that  age, 
and  would  not  now  point  attention  to  it  were  it  not  that 
we  owe  a  debt  of  thanks  to  this  industry  for  its  pa¬ 
tience,  forbearance  and  splendid  support  through  all 
these  years  and  wish  to  repay  it. 

It  is  dangerous,  we  know,  in  this  day  and  age  to 
refer  to  old  age,  which  apparently  has  gone  out  of 
fashion  and  lost  all  respect  in  the  eyes  of  the  younger 
generation.  Some  one  is  liable  to  remark,  “You  look 
it,”  even  as  old  men  are  too  often  told  now  in  the  grow¬ 
ing  disrespect  for  everything  but  the  latest  and  most 
modern.  And  yet  we  do  owe  our  sincere  thanks  and 
v/e  want  to  express  our  gratitude  to  an  industry  which 
has  endured  us  through  all  these  years,  and  which 
stands  now  more  staunchly,  if  possible,  by  our  side 
than  ever  before.  We  are  not  flattering  our¬ 
selves  in  this  belief;  we  have  the  daily  proof  of  it. 
There  are  those  who  would  say  that  the  old  journal  is 
slow  to  take  on  the  modern  style — slow  to  become  a 
magazine  instead  of  the  old-fashioned  trade  journal, 
whose  one  aim  was  and  is  to  help,  and  not  merely  to 
interest  or  help  pass  the  idle  hours  in  pleasant  read¬ 
ing.  And  to  them  we  can  only  reply:  time  will  teach 
them  that  the  business  journal  is  the  one  that  helps 
them  most,  and  that  it  is  more  important  to  be  helped 
during  the  business  hours  than  it  is  to  be  entertained 
during  the  leisure  hours,  which  are  generally  devoted 
to  magazine  reading. 

In  any  event,  this  journal  w’as  originated  in 
August,  1878,  to  represent  the  Canned  Foods  Industry 
and  all  it  meant  then  and  in  the  future,  and  it  has 
never  lost  sight  of  that  goal,  nor  deviated  from  the 
path,  and  if  we  have  a  promise  for  the  future,  it  is  that 
there  shall  be  no  change  in  that  policy.  Other  indus¬ 
tries,  closely  allied,  have  come  to  woo  it  away  or  to 
ingratiate  themselves  into  its  life,  but  after  living  to 
celebrate  its  golden  wedding  anniversary  of  its  first 
love,  what  chance  is  there  to  wean  it  away  now?  It 


began  as  the  champion  of  canned  foods;  it  has  re¬ 
mained  their  champion,  and  it  is  today  the  only  jour¬ 
nal  that  can  lay  claim  to  faithfulness  in  that  respect. 
It  is  the  only  journal  exclusively  devoted  to  canned 
foods  with  no  entangling  alliances.  And  it  is  proud 
of  that,  and  the  industry  as  a  whole,  among  canned 
food  producers  and  the  supply  men  dependent  upon 
them,  now  recognizes  its  position  very  clearly.  And  it 
is  reaping  the  reward  of  its  faithfulness,  and  we  feel 
wdll  go  on  doing  so. 

But  we  had  another  purpose  than  this  in  men¬ 
tioning  our  birthday,  and  that  is  that  a  year  or  so  ago, 
when  men  of  vision  and  experience  saw  this  event  ap¬ 
proaching,-  they  asked  if  we  intended  to  revise  The 
History  of  the  Canning  Industry,  to  bring  it  up  to 
date,  in  celebration  of  our  half  century,  pointing  out 
that  the  industry  has  grown  to  such  greatness,  with 
practically  the  whole  world  turning  to  canned  foods, 
that  such  a  history  is  needed.  We  have  grown  physic¬ 
ally  and  mentally  lazy,  and  we  guess  we  showed  it,  as 
those  inquiries  were  followed  by  urgings,  some  even 
saying  we  must  do  it.  And  then  followed  many  splen¬ 
did  offers  to  help.  To  these  we  do  owe  a  real  apology, 
as  we  may  also  to  the  whole  industry,  for  not  having 
heeded  their  biddings.  However,  it  is  not  too  late,  and 
while  we  make  no  definite  promise,  we  may  take  up 
this  huge  task  soon  for  the  benefit  of  the  industry,  and 
because  we  know  how  badly  a  reliable  history  is 
needed,  not  only  to  put  on  record  the  progress  and 
achievements  of  this  great  industry,  but  to  correct 
many  misstatements  made  since  we  last  published  the 
History  which  were  intended  to  be  historical;  and 
above  everything  else  to  show  the  world  that  it  was 
these  United  States  that  made  canning  the  boon  to 
civilization  it  is  today.  So  to  these  kind  friends,  and 
to  the  industry  in  general,  we  say  we  may  undertake 
it — and  that  soon.  Thanks  again  to  our  fine,  big  fam¬ 
ily,  and  our  apology  for  the  space  taken  here  for  these 
personal  remarks. 

Areal  advertising  effort— Just  what  that 

momentous  meeting  of  the  National  Canners 
Association  Board  of  Directors  in  Chicago 
means,  it  is  a  little  too  early  to  say.  You  will  find  a 
prepared  report  of  the  proceedings  in  this  issue.  Read 
them  as  you  will,  but  to  us  there  is  more  “between  the 
lines”  than  in  the  words  themselves;  not  that  any 
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attempt  to  cover  up  anything  is  intended,  but  because 
the  whole  thing  is  so  new  to  this  industry,  so  big  and 
so  rich  in  promise  that  it  can’t  be  grasped  all  at  once. 
Just  try  to  vision  the  effect  of  a  three-year  advertising 
campaign,  amply  financed  and  sensibly  conducted  to  tell 
the  world  what  canned  foods  are  and  why  they  are 
wholesome  and  good  to  eat — try,  we  say,  to  picture 
what  that  will  mean  to  every  canner  in  the  business! 
You  cannot  do  it.  It  will  mean  a  complete  revolution, 
a  new  day  for  canned  foods. 

Naturally  this  pretentious  program,  whose  devel¬ 
opment  merely  waits  the  word  to  begin,  first  de¬ 
mands  fair  dealing  with  the  consumers  on  the  part  of 
the  canners,  through  intelligent  and  intelligable  label¬ 
ing.  What  is  the  use  of  telling  people  to  eat  canned 
foods,  that  they  are  better  than  the  fresh,  etc.,  etc., 
and  then  permit  any  Tom,  Dick,  or  Harry  to  label  up  a 
lot  of  “junk”  “Your  Delight  Brand,  Extra  Fancy”? 

Brazil,  in  South  America,  is  branching  out  into 
the  canning  industry  in  a  rather  large  way.  It  began 
by  importing  canned  foods,  and  then  set  about  build¬ 
ing  factories.  At  once,  of  course,  it  ran  into  that  old, 
old  complaint  “you  can’t  tell  what’s  in  the  can,”  and 
“they  vary  so  much.”  It  took  just  one  step  to  stop 
that,  and  demanded  that  the  quality  of  the  contents 
be  stamped  in  the  tin,  top  or  bottom,  before  entry 
w'ould  be  permitted.  No  chance  to  swap  labels  there, 
nor  to  palm  off  the  goods  as  better  than  they  were 
when  packed. 

If  there  is  any  business  in  the  world  which  should 
jealously  guard  its  products  against  any  and  all  un¬ 
scrupulous  dealers  it  is  the  canned  foods  industry. 
They  must  make  it  impossible  for  anyone  to  buy  poor 
quality  goods,  label  them  with  a  fancy  label  and  then 
pass  them  onto  the  consumers  for  better  than  they  are. 
They  must  make  that  impossible.  Who  is  so  much  in¬ 
terested  as  the  canners  themselves?  It  is  their  job, 
and  this  big  advertising  venture  demands  that.  They 
will  seek  an  amendment  to  the  Pure  Food  Law  to 
brand  all  the  lower  grade  goods  for  exactly  what  they 
are.  Will  the  industry  support  them  in  that  effort. 

If  it  will  not  there  is  not  a  bit  of  use  spending  a 
million  dollars  a  year  for  three  years,  nor  ten  times 
that  amount  for  a  whole  century.  And  we  don’t  be¬ 
lieve  the  backers  of  this  proposition  intend  to  spend 
the  money  until  that  condition  is  made  sure.  No  cam¬ 
paign  can  be  successful  unless  the  consuming  public  is 
dealt  with  honestly.  Can  the  industry  as  a  whole  be 
brought  to  that  state?  Oh,  yes,  because  the  vast  ma¬ 
jority  of  all  the  canners  are  honest  at  heart.  There 
are  mistakes  made,  and  there  may  be  some  weak 
enough  to  yield  to  temptation,  but  they  will  soon  learn 
the  penalty  and  will  quickly  change  their  habits,  or  be 
driven  out  of  the  business. 

The  effort  is  a  real  one,  and  that  they  mean  busi¬ 
ness  is  shown  in  the  fact  that  the  1929  Canned  Foods 
Week,  previously  determined  upon,  has  been  called  off. 
So  canner,  broker,  distributor  and  retailer  may  get 
ready  to  fall  into  line.  The  march  is  about  to  begin. 

JAMES  P.  OLNEY  DEAD — News  has  just  reached 
us  that  James  P.  Olney  died  at  his  home  on  Thurs¬ 
day  morning,  August  16,  and  that  he  will  be  buried 
from  his  home  in  Rome,  N.  Y.,  on  Saturday,  August 
18th.  He  was  one  of  the  really  big  men  of  the  canning 
industry,  a  leader,  a  constant  worker  for  the  industry’s 
good,  and  an  honor  to  the  industry.  Next  week  we 
will  pay  fitting  tribute  to  him  and  his  service  to  all 
canners. 


WATCH  OUT  FOR  THE  CROOKS 


IT  would  seem  the  canners  have  again  been  picked 
out  for  some  “easy  pickings.”  One  such  attempt  is 
now  being  made  up  in  Wisconsin,  but  it  would  be 
well  for  canners  in  adjoining  states  to  be  on  their 
guard,  as  now  that  his  plan  is  uncovered  he  is  likely  to 
seek  other  fields  for  victims. 

And  the  fake  advertising  scheme  is  abroad  in  the 
land  again.  The  circular  here  quoted,  warning  canners, 
calls  attention  to  but  two  of  these  schemes.  There  are 
others.  The  canners  are  real  “babes  in  the  woods” 
about  advertising ;  but  for  that  very  reason  they  should 
be  guarded.  Because  if  they  spend  money  on  a  fake, 
and  it  does  them  no  good,  they  condemn  all  advertising. 

Put  some  thought  and  consideration  into  your  ad¬ 
vertising,  especially  where  you  place  it,  and  don’t  be 
sold  by  an  oily  tongue  into  every  sort  of  catch-penny 
advertising  scheme.  Know  the  proposition  and  the  men 
behind  it;  analyze  it  thoroughly,  and  if  it  does  not  re¬ 
act  100  per  cent  pure  keep  away  from  it.  There  are  but 
very  few  good  mediums,  direct  to  possible  customers, 
open  to  canners,  but  there  are  some.  Every  year  can¬ 
ners  and  supply  men  waste  large  sums  of  money  in 
worthless  mediums  that  ought  not  to  be  encouraged, 
because  they  have  either  ar  very  fleeting  and  short-life 
use,  or  no  use  at  all.  It  is  a  strange  paradox  that  a 
fake  cannot  be  successfully  advertised ;  that  is,  a  prod¬ 
uct  or  thing  must  have  real  merit  to  be  succesfully  ad¬ 
vertised;  but  advertising  is  faked  possibly  more  than 
any  other  thing.  Beware  of  the  fakes  and  fakers,  and 
stick  to  the  time-proved,  regular  and  dependable  media. 

Secretary  Burr,  of  the  Wisconsin  Canners  Associa¬ 
tion,  recently  sent  out  the  following  warning  in  bulletin 
form : 

To  All  Wisconsin  Canners: 

WARNING! 

Gentlemen:  A  crook  operating  under  the  name  of  J.  D.  Plat¬ 
ter  (?),  claiming  to  represent  various  wholesale  grocers  in  the 
Southwest,  is  working  Wisconsin  canners  on  a  forged  check 
game. 

He  will  appear  at  your  office,  ask  for  prices,  samples,  etc., 
sign  an  order  for  a  car  or  two,  give  shipping  instructions  to  a 
well-known  distributor  in  the  Southwest  and  then  proceed  to 
get  you  to  endorse  a  check  for  expense  money. 

This  “bird”  is  well-dressed,  weighs  about  240  pounds,  is  a 
good  talker,  knows  his  canned  peas  and  is  also  very  well  posted 
on  pure-bred  dairy  cattle. 

He  may  lose  ( ? )  his  pocketbook  while  at  your  place  and 
borrow  a  few  dollars  for  carfare,  etc. 

Unless  I  am  badly  mistaken,  this  baby  was  recently  released 
from  the  New  Jersey  penitentiary,  where  he  has  been  serving 
a  five-year  term  for  trimming  “yours  truly”  on  a  cattle  deal. 

Don’t  fool  with  this  gent,  but  have  him  locked  up  at  once 
and  call  me.  We  have  direct  evidence  of  his  fraudulent  opera¬ 
tions  that  will  put  him  where  he  belongs  for  a  few  years,  at 
least.  We  don’t  need  this  sort  of  brokerage  representatoin  at  all. 

Several  canners  have  been  solicited  for  advertising  in  the 
“Building  and  Factory  Inspectors  Review,”  sponsored  or  issued 
by  the  “Building  and  Factory  Inspectors  Association.”  We  un¬ 
derstand  that  the  representative  soliciting  this  advertising  has 
allleged  that  they  are  closely  allied  with  or  have  the  endorsement 
of  the  Wisconsin  Industrial  Commission.  Upon  interviewing 
Mr.  Wilcox,  of  that  body,  we  are  advised  that  there  is  no  connec¬ 
tion  whatever  and  this  Association  does  not  have  the  endorse¬ 
ment  of  the  Industrial  Commission. 

Also  we  understand  that  “Railroad  Brotherhood”  represen¬ 
tatives  are  soliciting  canners  for  funds  or  contributions  or  ad¬ 
vertising  space  in  their  magazines  stating  that  if  the  contribu¬ 
tion  is  made  you  will  receive  preferi’ed  railroad  service,  prompt 
spotting  of  cars,  and  other  concessions  and  if  you  do  not,  God 
help  you.  The  railroad  brotherhoods  have  at  various  times  in 
the  past  notified  the  public  that  they  do  not  solicit  funds  or  ad¬ 
vertising  from  outsiders.  Watch  your  step. 

Very  truly  yours, 

H.  R.  BURR, 

Executive  Secretary. 
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Where  the  Finest  Fruits 
and  Vegetables  in  the 
World  are  Grown 


Located  in  the  very  heart  of  one  of  the  richest  agricultural  and  canning  regions  of  the  world  .  .  the 
Ohio  and  Mississippi  river  valleys  .  .  .  The  Heekin  Can  Company  has  steadily  built  up  a  reputation 
for  service  to  its  customers  .  .  ,  principally  because  of  its  close  proximity  to  a  region  producing  the 
most  diversifield  crops  of  fruits  and  vegetables  in  the  country. 

Cincinnati,  the  home  of  The  Heekin  Can  Company,  is  surrounded  by  a  great  agricultural  country 
extending  over  hundreds  of  miles  of  fertile  fields  and  orchards  in  every  direction  .  .  .  There  is  Ohio, 
Indiana,  Illinois,  Michigan,  Pennsylvania,  Kentucky,  West  Virginia,  Virginia,  Missouri,  Tennessee, 
North  Carolina,  South  Carolina,  Arkansas,  Louisiana,  Mississippi,  Alabama,  Georgia,  and  Florida. 

In  this  fertile  country  are  grown  Peas,  Beans,  Tomatoes,  Sweet  Corn,  Cucumbers,  Sweet  Potatoes, 
Cabbage  for  Kraut,  Asparagus,  Onions,  Lima  Beans  .  .  .  Peaches,  Apples,  Pears,  Grapes,  Cherries  .  .  . 
and  in  the  far  south  Citrus  Fruits  and  Pineapple. 

The  close  proximity  of  The  Heekin  Can  Company  to  canners  and  packers  in  this  territory  enables 
Heekin  to  render  a  distinct  service  to  its  customers  .  .  .  that  accounts  for  the  high  reputation  main¬ 
tained  by  The  Heekin  Can  Company  during  its  many  years  of  progress.  , 

THE  HEEKIN  CAN  COMPANY 

NEW  SIXTH  AND  CULVERT  STREETS  ’ 

CINCINNATI,  OHIO 


HEEKIN  CANS 
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Crop  Reports 

Condition  of  Canners’  crops  as  reported  direct  by  Canners — You  need  this  kind  of 
information,  and  should  appreciate  its  value.  Contribute  your  share  and 
keep  this  column  up  to  the  minute.  We  urge  your  co-oper¬ 
ation  and  invite  your  communication. 


BEANS 

FREDERICK  AND  THURMONT,  MD.,  August 
11th. — Green  Stringless  Beans:  Normal  acreage;  80 
per  cent  crop.  Finished  canning. 

MARYDEL,  MD.,  August  10th.  —  Stringless 
Beans:  Finished  canning.  Packed  about  the  same 
amount  as  last  year.  Lima  beans  looking  good. 

FORESTVILLE,  N.  Y.,  August  9th. — Acreage  on 
beans  twice  as  large  as  last  year.  Yield  per  acre,  60 
per  cent. 

SPRINGVILLE,  N.  Y.,  August  8th.— Stringless 
Beans:  Normal  acreage  and  normal  yield. 

PIGEON  FORGE,  TENN.,  August  13tn.— Beans: 
Same  as  last  season. 

HORTONVILLE,  WIS.,  August  13th.— Excessive 
heat  will  greatly  shorten  wax  bear  cicp.  Effect  on 
green  beans  uncertain  at  this  time. 

CABBAGE 

GENEVA,  N.  Y.,  August  13th.— Cabbage  for 
kraut  in  New  York  State:  Acreage,  10  to  15  per  cent 
less  than  last  year.  Crop  very  late,  due  to  wet,  cold 
spring  planting  season.  Yield  cannot  be  more  than 
75  per  cent  of  last  year — probably  less. 

HORTONVILLE,  WIS.,  August  13th. — Cabbage 
looks  as  good  as  usual  hereabouts. 

CORN 

FREDERICK  AND  THURMONT,  MD.,  August 
11th. — Sweet  Corn:  Normal  acreage;  condition,  90 
per  cent.  Will  start  canning  August  14th. 

MARYDEL,  MD.,  August  10th. — Corn  crop  good. 
Recent  rains  great  help  to  corn.  Looks  like  100  per 
cent  on  corn. 

FORESTVILLE,  N.  Y.,  August  9th. — Corn  acre¬ 
age  usual  yield,  65  per  cent  of  normal. 

SPRINGVILLE,  N.  Y.,  August  8th. — Corn :  Nor¬ 
mal  acreage.  Good  stand  now  and  with  favorable 
weather  from  now  to  maturity,  will  have  a  normal 
yield. 

VAN  WERT,  OHIO,  August  13th. — Sweet  corn  is 
late;  the  early  planting  was  damaged  by  the  wet 
weather,  which  made  a  poor  stand,  and  weeds  pre¬ 
vented  the  growth.  It  will  take  a  very  late  fall  for 
the  later  planting  to  mature.  We  do  not  believe  in 
this  section  there  will  be  over  50  per  cent  of  a  normal 
yield. 

PEAS 

FORESTVILLE,  N.  Y.,  August  9th.— Pea  acre¬ 
age  less  than  last  year;  crop  a  little  larger  to  acre. 
Pack  same  as  last  year. 

SPRINGVILLE,  N.Y.,  August  3rd. — Sweet  Peas: 
40  per  cent  of  average  for  five  years.  Fancy  grades 
very  short;  run  large  percentage  to  extra  standard 
and  standard.  Alaska  Peas:  Pack  completed;  50  per 
cent  of  five-year  average.  Very  short  in  fancy  grade. 
Run  largely  to  extra  standards. 

PICKLES 

VAN  WERT,  OHIO,  August  13th. — Pickles  need 
rain  very  bad.  .The  crop  will  be  reduced  considerably 


if  rain  does  not  help  it  out  soon.  There  seems  to  be 
a  worm  working  on  the  roots  and  killing  the  vines.  It 
is  a  little  early  to  give  you  any  idea  as  to  what  the 
crop  will  be. 

TOMATOES 

GREEN  FOREST,  ARK.,  August  13th.— Will  not 
start  packing  before  August  20th.  Condition  of  crops, 
about  75  per  cent  of  normal. 

QUINTON,  N.  J.,  August  13th. — ^We  have  had 
two  weeks  of  good  tomato  weather,  but  w'e  had  a  nor¬ 
easter  on  the  evening  of  the  11th,  and  it  blew  every¬ 
thing  to  pieces.  Tomatoes  ? — well  one-fourth  crop  will 
be  high  in  South  Jersey,  the  way  things  look  now,  and 
from  that  down  to  nothing. 

FREDERICK  AND  THURMONT,  MD.,  August 
11th. — Condition,  80  per  cent.  Due  to  wet  weather, 
fields  unable  to  be  cultivated  as  should  have  been. 

MARYDEL,  MD.,  August  10th. — Crop  looking 
good;  vines  are  green  and  looking  prosperous.  Too 
early  yet  to  tell  just  how  the  fruit  will  be. 

PEARSON,  MD.,  August  11th. — Crop  looks  good, 
as  well  I  think  as  in  other  years.  My  acreage  is  very 
small.  Most  of  the  crops  in  this  section  are  late.  But 
the  vines  have  a  good  color  and  a  good  number  of 
green  fruit  on  them,  with  very  little  blight  at  this 
time.  In  other  words,  the  growers  here  are  looking 
forward  for  a  good  yield  per  acre. 

NEWTONIA,  MO.,  August  14th. — Tomato  acre¬ 
age,  compared  with  normal  years,  is  40  per  cent.  Two 
weeks  late;  50  per  cent  yield.  This  has  been  a  very 
abnormal  year,  rained  almost  every  day  through  June 
and  has  been  raining  the  last  few  days. 

ALBION,  N.  Y.,  August  13th. — We  estimate 
about  5  to  6  tons  per  acre,  as  there  is  hardly  a  crop 
that  has  not  been  damaged  by  water. 

FORESTVILLE,  N.  Y.,  August  9th. — Tomato 
acreage,  100  per  cent. ;  crop,  80  per  cent. 

NEW  WESTON,  OHIO,  August  14th. — Tomato 
yield  will  not  average  over  65  per  cent  of  normal.  Not 
much  fruit  on  the  vines.  Acreage,  one-half  normal. 

TIPPECANOE  CITY,  OHIO,  August  13th.— To¬ 
matoes  in  this  section  are  below  the  average.  Plenty 
of  foliage,  but  tomatoes  do  not  seem  to  be  setting 
heavy.  Need  rain  badly. 

VAN  WERT,  OHIO,  August  13th. — Tomato  acre¬ 
age  reduced ;  about  50  per  cent  of  the  crop  looks  fair, 
balance  of  fruit  is  not  setting  on.  We  do  not  antici¬ 
pate  as  good  a  crop  as  we  first  expected.  The  season 
wdll  be  late. 

PIGEON  FORGE,  TENN.,  August  13th. — To¬ 
mato  acreage  is  failure.  Too  much  rain. 

BOWLERS  WHARF,  VA.,  August  13th. — Crop 
will  be  short  on  account  of  hot  weather.  Won’t  bear 
over  half  crop. 

COLONIAL  BEACH,  VA.,  August  12th. — Acre¬ 
age  smaller  than  last  year.  Considerable  complaint 
with  blight.  Pack  will  be  about  60  per  cent  compared 
with  1927. 
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Sprague-Sells  Pre-Season  Bargains 

Here  is  your  chance  to  fill  out  your  line  with  good,  honest,  guaranteed  equipment  at  low  cost. 
We  have  the  following  items,  some  new,  some  slightly  used,— all  exactly  as  described  below. 

All  guaranteed  satisfactory  or  your  money  back. 


Item 

Condition 

F.O.B. 

Regular 

Price 

Each 

Sale 

Price 

Each 

3 

Rebuilt  Peerless  Huskers . 

Same  as  new 

Buffalo,  N.  Y. 

$  460.00 

$  345.00 

4 

1926  Model  Peerless  Huskers... 

Used  one  season 

Hoopeston,  III. 

460.00 

250.00 

1 

Peerless  Rehusker  . 

Shopworn  only 

Buffalo.  N.  Y. 

360.00 

310.00 

1 

No.  7  Silker  . 

Rebuilt  like  new 

Hoopeston,  111. 

615.00 

515.00 

2 

Cuykendall  Mixers  . 

Shopworn 

Hoopeston,  111. 

450.00 

365.00 

2 

M  &  S  Cooker  Fillers,  with  Peer¬ 
less  Resilkers  . 

Used  one  season 

Hoopeston,  III. 

1300.00 

975.00 

1 

NOTE;  Cooker  Fillers  may  be  purchased  with¬ 
out  resilkers.  if  desired,  at  $862.30  each. 

Peerless  Corn  Washer,  complete 
with  counter  shaft  . 

Used  one  season 

Hoopeston,  III. 

500.00 

375.00 

1 

6"  Spiral  Conveyor,  19'  long . 

Used  one  season 

Hoopeston,  Ill. 

164.00 

123.00 

1 

6"  Spiral  Conveyor,  1  1  '6"  long... 

Used  one  season 

Hoopeston,  111. 

122.00 

915.00 

1 

1 3 '  Cut  Corn  Elevator  . 

Used  one  season 

Hoopeston,  111. 

157.00 

117.00 

2 

1 67  gal.  Glass  Enameled  Brine  Tanks 

Used  one  season 

Hoopeston,  III. 

175.00 

115.00 

2 

Ulery  Recutters  (belt  drive) . 

Rebuilt 

Hoopeston,  Ill. 

300.00 

195.00 

1 

“  “  (motor  drive) . 

Hoopeston,  III. 

375.00 

270.00 

6 

Veedee  Electric  Counters . 

New 

Hoopeston,  Ill. 

25.00 

12.00 

3 

Office  Pea  Graders  . 

Hoopeston,  Ill. 

12.50 

9.00 

2 

40"  X  72"  Retorts . 

Overhauled 

Hoopeston,  Ill. 

205.00 

125.00 

1 

Souder  Cooker,  holds  325  No.  2, 
2^  or  3  cans . 

Used  few  days 

New  Jersey 

1,550.00 

1,150.00 

1 

Souder  Cooker,  holds  325  No. 2, 
2^  of  3  cans  . 

Used  1  season 

Maryland 

1,550.00 

495.00 

2 

80  gal.  Tilting  F  r  e  n  c  h  type 
Copper  Jacketed  Kettles . 

Nearly  new 

Ohio 

295.00 

225.00 

4 

gr.  No.  6  1  omato  Peeling  Knives, 
2:^"  blades . 

New 

Hoopeston,  111. 

1 .40  Doz. 

1.05 

10 

gr.  No.  9  Tomato  Peeling  Knives, 
3^"  blades . 

New 

Hoopeston,  Ill. 

1.40  “ 

.90 

6 

4i 

doz.  Sprague  Sells  14  qt.  Enamel¬ 
ed  Pails,  (the  finest  enameled  pails 

made)  . 

doz.  18"  X  14"  X  3"  Wire  Trays 

New 

New 

Hoopeston,  Ill. 
Hoopeston,  Ill. 

2.25  ea. 

3.00  ea. 

1.95 

1.50 

1 

doz.  27^"  X  9|"  X  3  "  " 

New 

Hoopeston,  Ill. 

3.50  ea. 

2.50 

17 

Steel  Stools,  20"  high . 

New 

Hoopeston,  III. 

1.70  ea. 

1.35 

19 

2^  lbs.  Tipping  coppers . 

New 

Hoopeston,  Ill. 

.88  ea. 

.63 

1 

Geneva  Cutter  for  pumpkin  and 
squash . 

Shopworn 

Hoopeston,  Ill. 

325.00 

245.00 

2 

McMillan  Corn  Dumps . 

Good  as  new 

Hoopeston,  III. 

275.00 

225.00 

12 

Rival  Apple  Parers . 

New 

Hoopeston,  111. 

20.00 

12.50 

15 

Bonanza  Apple  Parers . 

New 

Hoopeston,  Ill. 

18.00 

'  10.00 

REMEMBER— All  are  guaranteed  satisfactory  or  your  money  back. 

Send  us  your  order  or  inquiry 

SPRAGUE-SELLS  CORPORATION  ^os  w^washington  st. 
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ROANOKE,  VA.,  August  14th.— The  tomato  acre¬ 
age  planted  in  the  Roanoke  district,  which  takes  in  a 
radius  of  about  100  miles,  is  about  15  per  cent  less 
than  that  in  the  same  area  last  year.  The  condition  of 
the  growing  crop  at  this  time  is  not  quite  up  to  normal. 
It  is  estimated  that  the  pack  in  this  area  will  be  con¬ 
siderably  less  than  last  year.  Some  few  canners  will 
start  filling  cans  with  tomatoes  this  week,  but  full  run¬ 
ning  time  will  not  be  on  until  about  September  1st.  It 
is  pointed  out  that  the  activity  of  the  Virginia  Canners 
Association  with  its  inspection  plan  will  mean  that 
the  canners  in  this  section  will  pack  a  still  better  grade 
than  heretofore. 

FRUIT 

HOPE,  ME.,  August  10th. — Blueberries:  Com¬ 
paratively  short  crop. 

HEAVY  DAMAGE  BY  WIND  AND  TERRIFIC 
DOWNPOUR  REPORTED  IN  THREE  STATES 


(From  the  Baltimore  Sun  of  August  13th,  1928.) 


Three  state  and  the  District  of  Columbia  were 
affected  seriously  by  a  forty-eight-hour  storm 
that  late  last  night  was  lashing  the  lower  East¬ 
ern  Shore,  Southern  Maryland,  and  Northern  Virginia. 
The  Weather  Bureau  here  had  little  accurate  data  on 
the  storm,  but  did  not  connect  it  with  the  recent  hurri¬ 
cane  in  the  South. 

Rain  which  has  fallen  in  these  three  States  and 
the  District  for  several  hours  was  joined  early  yester¬ 
day  morning  (Sunday,  August  12th)  by  a  nor’easter, 
which  swept  out  of  Delaware,  and  by  late  last  night 
the  gale  that  resulted  had  left  in  its  wake  ruined  crops, 
wrecked  bridges,  and  broken  communication  lines. 
Points  Where  Havoc  Was  Wrought 
Particular  havoc  was  wrought  by  the  storm  at  the 
following  points: 

At  Chestertown,  Md.,  a  sailing  yacht  from  Cam¬ 
den,  N.  J.,  was  torn  from  its  docks  and  smashed  against 
a  pier.  Several  smaller  craft  were  sunk.  Crops  in 
the  vicinity  were  said  to  be  practically  ruined. 

At  Centreville,  South  Commerce  Street  was  under 
three  feet  of  water,  the  electric  light  plant  was  tempo¬ 
rarily  out  of  commission,  and  crops  were  badly  dam¬ 
aged  in  the  vicinity. 

At  Galesville,  Md.,  the  Tolchester  Company’s 
steamer  Emma  Giles,  carrying  200  excursionists,  was 
forced  twice  to  return  to  the  docks  after  unsuccessful 
attempts  to  breast  the  storm  back  to  Baltimore. 

At  Clinton,  Prince  George’s  County,  Md.,  firemen 
with  the  aid  of  extension  ladders,  helped  in  the  rescue 
of  eleven  women  stranded  in  a  motor  bus. 

At  Washington  rainfall  reached  8.27  inches  within 
thirty-six  hours,  with  Potomac  Park  inundated  and 
fear  felt  for  an  overflow  of  the  Potomac  River. 

In  lowland  sections  of  Virginia  many  homes  were 
endangered  by  swollen  rivers.  A  man  was  drowned 
in  the  James  River  at  Richmond  while  attempting  to 
rescue  property. 

Temperature  at  Record  Low 
At  Annapolis  thirty  half-raters  used  by  the  mid¬ 
shipmen  at  the  Naval  Academy  were  sunk  to  their 
gunwales.  Many  trees  on  the  campus  of  St.  John’s 
College  and  throughout  Annapolis  were  uprooted. 
Storm  in  State  Centers  on  ’Shore 
In  Maryland  the  storm  seemed  to  have  centered 
its  force  on  the  section  of  the  Eastern  Shore  between 
Chestertown  and, Cambridge,  Md.  The  towns  in  that 


section  suffered  the  heaviest  damage  and  practically 
all  of  them  were  cut  off  from  communication  from 
Baltimore  last  night.  Other  parts  of  the  State  suf¬ 
fered  heavy  crop  damage,  however,  great  loss  result¬ 
ing  to  the  tobacco  growers  of  Southern  Maryland,  ac¬ 
cording  to  reports.  In  Baltimore  the  downpour  which 
on  Saturday  broke  the  intense  nine-day  heat  wave,  to 
which  was  attributed  fourteen  deaths,  last  night  had 
reached  4.35  inches.  It  brought  a  drop  in  tempera¬ 
ture  which  made  yesterday  the  coldest  day  that  ever 
occurred  here  in  the  middle  of  August.  The  highest 
temperature  recorded  was  72  degrees  at  1  A.  M.  From 
that  hour  on  the  mercury  dropped  rapidly  and  reached 
57  at  11  A.  M.  The  aveage  temperature,  64  degrees, 
was  twelve  below  normal. 

Fires  were  lighted  in  fireplaces  and  in  a  number  of 
instances,  furnaces  were  started  to  combat  the  chill. 
Damage  in  the  Baltimore  area  was  comparatively 
slight. 

Railway  service  on  the  Eastern  Shore  likewise 
was  suffering.  While  the  main  line  of  the  Pennsyl¬ 
vania  was  open  from  Wilmington,  Del.,  all  the  way  to 
Cape  Charles,  Va.,  branch  lines  feeding  to  Eastern 
Shore  points  were  reported  out  of  service  on  account 
of  washouts. 

Persons  en  route  from*  Centreville  to  the  south 
found  that  it  was  impossible  to  ford  the  flooded 
streams.  Some  of  the  water  was  diverted  into  the 
yards  of  the  canning  plant  of  J.  Langrall  &  Brother 
here  and  cars  were  then  towed  through  by  mule  teams. 
Occupants  of  some  of  the  small  houses  in  the  southern 
part  of  the  town  had  to  seek  refuge  in  second  stories. 
All  around  Centreville  corn  was  badly  damaged  by  the 
wind.  Huge  trees  were  uprooted  in  all  sections. 

Water  was  ankle  deep  in  all  the  low  streets  of 
Easton,  Md.,  yesterday  afternoon.  Out  on  the  roads 
low  spots  had  been  turned  into  ponds  and  stalled  motor¬ 
ists  were  common  sights.  A  four-inch  rainfall  had 
been  registered  up  until  6  o’clock  last  night,  and  it  was 
still  coming  down  heavily.  Temperature  there  is  said 
to  have  dropped  thirty  degrees  within  twenty-four 
hours.  Week-enders  and  vacationists  returning  from 
Ocean  City  to  Baltimore  are  not  expected  to  reach  this 
city  until  4  A.  M.  today.  The  storm  caused  several 
washouts  on  the  railroad  line  connecting  the  resort  and 
Love  Point,  officials  of  the  Baltimore,  Chesapeake  and 
Atlantic  Railway  said  last  night. 

The  steamer  Cambridge,  which  plies  between  Love 
Point  and  Baltimore,  was  delayed  in  leaving  the  East¬ 
ern  Shore  port  due  both  to  railroad  ‘  washout  and  the 
storm  in  the  vicinity  of  Love  Point.  The  steamer, 
which  usually  docks  at  11  P.  M.,  Sundays,  will  not  reach 
here  until  4  A.  M.,  it  was  said.” 

The  above  is  taken  just  as  given  the  morning  after 
the  heavy  storm.  The  writer  was  on  the  Severn  River, 
in  line  with  the  worst  of  the  storm,  and  can  say  that 
it  was  more  like  a  cyclone,  continuing  steadily  from 
11  A.  M.,  Saturday  morning  until  after  noon  on  Sun¬ 
day,  a  deluge  acompanying  the  high  winds.  Follow¬ 
ing  the  wind  it  rained  in  torrents  for  ten  more  hours. 

Such  a  storm  as  this  occurring  in  the  middle  of 
August  used  to  be  considered  as  worse  than  a  frost  on 
the  tomato  crop.  It  blows  the  vines  about,  uprooting 
many  of  them,  and  knocks  off  the  second  or  main  set 
of  blossoms.  Whether  or  not  this  has  happened  in  the 
Tri-State’s  main  tomato  growing  region  where  the 
storm  was  at  its  worst,  cannot  be  said  at  this  moment. 
We  will  try  to  get  definite  and  detailed  reports  later. 
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Landreth’s  Garden  Seeds 

Before  you  place  your  future  order,  your  order  for  delivery  after  the  1 928 
crop  is  harvested,  write  us  for  prices  for  any  variety,  in  any  quantity,  for  any 
date  of  shipment,  and  we  will  be  glad  to  quote  you. 

If  there  are  any  spot  goods  needed  throughout  this  Spring  and  Summer, 
please  give  us  the  opportunity  of  quoting. 


Business  founded  144  years  ago 
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amachek  Ideal  Viners  during  the  past  ten  seasons  have 
demonstrated  their  superiority  under  all  conditions.  Their 
use  insures  more  thorough  hulling,  on  any  condition  or 
variety  of  peas  or  beans,  than  is  possible  with  the  use  of 
any  other  viner.  The  savings  effected  amount  to  several 
hundred  dollars  per  viner  each  season. 


Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Also  Manufacturers  of  Ensilage  Distributors  and  Chain  Adjusters 
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To  Launch  Three  Year  Advertising  Campaign 

Canned  Foods  Week  for  1929  Recinded — Proper  Labeling  for  Consumer  Information — 
Amendment  to  Pure  Food  Law — Tariff  on  Canned  Foods  to  be  urged. 


Report  of  National  Canners  Association  Board  of  Directors  Meeting 

at  Chicago,  August  7th.,  1928 


Official  Report  by  Association 


Recommendations  made  by  the  Association’s 
Committee  on  General  Advertising  respecting 
plans  for  a  general  advertising  campaign  and 
approving  an  amendment  to  the  Food  and  Drugs  Act 
as  to  labeling  requirements,  were  unanimously  adopted 
at  a  special  meeting  of  the  board  of  directors  held  at 
Chicago  on  August  7. 

The  board  also  rescinded  its  action  at  the  May 
meeting  approving  the  holding  of  a  Quality  Canned 
Foods  Campaign  in  the  spring  of  1929,  received  a  re¬ 
port  with  respect  to  the  hearing  to  be  held  September 
18  by  the  U.  S.  Tariff  Commission  on  the  cost  of  pro¬ 
duction  of  canned  tomatoes  and  tomato  paste,  and 
voted  a  general  endorsement  of  the  efforts  of  the 
American  Arbitration  Association  with  respect  to  pro¬ 
posed  arbitration  legislation. 

At  its  May  meeting  the  board  of  directors  author¬ 
ized  the  appointment  of  a  Committee  on  General  Ad¬ 
vertising,  and  the  commendable  progress  that  the  com¬ 
mittee  made,  in  President  Nott’s  opinion,  justified 
action  by  the  board  of  directors  as  promptly  as  pos¬ 
sible.  The  committee  has  held  two  meetings:  one  in 
Chicago  and  the  other  in  New  York,  and  at  the  latter 
meeting  prepared  its  report  and  recommendations, 
which  were  presented  to  President  Nott. 

While  it  was  realized  that  this  is  a  busy  time  of 
the  year  for  the  canning  industry.  President  Nott 
deemed  early  action  advisable  and  issued  a  call  for  a 
meeting  of  the  board  of  directors,  together  with  the 
finance  and  executive  committees,  chairmen  of  sec¬ 
tions  and  presidents  of  State  asociations.  The  meet¬ 
ing  was  held  in  Chicago  at  the  Stevens  Hotel,  Tuesday, 
August  7,  with  President  Nott  presiding. 

President  Nott  explained  briefly  the  object  of  the 
meeting,  and  complimented  the  board  on  the  large  at¬ 
tendance.  Preliminary  to  taking  up  the  subject  of 
advertising,  an  explanation  was  made  of  the  present 
status  of  the  effort  of  the  National  Canners  Associa¬ 
tion  and  State  associations  to  have  a  revision  upwards 
of  the  tariff  on  canned  tomatoes  and  tomato  paste. 

It  was  stated  that  a  hearing  had  been  arranged 
before  the  Tariff  Commission  for  Tuesday,  September 
18,  in  Washington,  and  that  invitations  had  been 
issued  to  all  interested  parties.  It  was  also  stated  that 
Judge  Covington,  general  counsel  of  the  Association, 
would  appear  at  the  hearing  on  behalf  of  the  National 
Canners  Association. 

Mr.  Carl  Scudder,  chairman  of  the  committee 
which  has  this  in  charge,  explained  that  copies  of  the 
preliminary  statement  of  the  Tariff  Commission  had 
been  mailed  to  all  interested  parties,  and  he  earnestly 
urged  everyone  who  had  suggestions  or  recommenda¬ 
tions  to  send  them  to  the  office  of  the  Association  at 
Washington  at  the  earliest  possible  date,  so  that  these 
recommendations  might  be  compiled  and  receive  the 


proper  attention  of  the  Association’s  general  counsel 
and  its  executive  officers.  A  meeting  of  the  committee 
of  which  Mr.  Scudder  is  chairman  will  be  held  in 
Washington  on  Monday,  September  17. 

It  was  also  recommended  that  the  general  subject 
of  tariff  rates  on  all  canned  foods  be  taken  up  for  con¬ 
sideration  as  soon  as  practicable. 

Mr.  Royal  F.  Clark,  chairman  of  the  Committee 
on  General  Advertising,  then  made  a  report  covering 
the  general  activities  of  the  committee  at  its  recent 
meetings.  The  recommendations  of  the  committee 
presented  by  Mr.  Clark  are  as  follows : 

1.  A  broad  comprehensive  educational  advertis¬ 
ing  plan  over  a  minimum  period  of  three  years,  em¬ 
phasizing  the  wholesomeness  and  economy  of  canned 
foods,  and  particularly  conveying  to  the  consumer  the 
safety  of  canned  foods  both  as  regards  the  container 
and  its  contents,  utilizing  for  its  purpose  the  research 
of  the  United  States  Bureau  of  Chemistry,  the  Na¬ 
tional  Canners  Association  and  the  various  universi¬ 
ties  which  have  been  engaged  in  this  work. 

2.  An  amendment  to  the  present  Food  and  Drugs 
Act  so  as  to  require  informative  labeling  on  all  quali¬ 
ties  below  certain  to-be-established  requirements,  and 
leaving  unchanged  each  existing  method  of  labeling 
which  is  not  deceptive  to  the  consumer. 

3.  The  committee  believes  that  when  plans  1  and 
2  are  put  into  execution  they  will  form  a  strong  foun¬ 
dation  and  background  which  will  be  availed  of  by 
various  commodity  groups,  following  the  examples  of 
the  pineapple,  asparagus,  California  olives,  kraut,  sal- 
man  and  evaporated  milk  branches  of  the  industry. 

4.  Financing. — Plan  No.  1  to  be  financed  by  can 
manufacturers,  tin  plate  manufacturers  and  other 
manufacturers  of  canners’  supplies.  Plan  No.  3  to  be 
financed  by  direct  assessments  through  the  appropri¬ 
ate  sections  of  the  National  Canners  Association  rep¬ 
resenting  these  products. 

5.  In  furtherance  of  Recommendation  No.  2,  the 
committee  offers  the  following: 

(a)  An  intensive  plan  of  education  through  the 
different  State  and  commodity  associations  of  the 
necessity  for  the  suggested  legislation. 

(b)  Through  proper  committees,  to  acquaint  the 
different  distributors’  organizations  with  the  necessity 
and  importance  of  such  legislation. 

(c)  Through  the  proper  National  and  State  food 
officials  to  express  the  conviction  that  such  proposed 
legislation  would  protect  the  interests  of  the  consumer 
and  lead  to  more  intelligent  consumer  buying. 

A  comprehensive  research  of  the  advertising  that 
is  already  being  done  by  canners  and  others  interested 
in  the  canning  industry  was  presented,  as  well  as  a 
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Your  Label  Troubles  Will  Be  Over 

CONSULT  OUR  TRADE  MARK  BUREAU 

NO  NEW  BRAND  SHOULD  BE  ADOPTED  WITHOUT  CAREFUL  INVESTIGATION.  THE  COMPLETE 
HISTORY  OF  ALMOST  A  MILLION  BRAND  NAMES  IS  ON  FILE  IN  OUR  TRADE  MARK  BUREAU. 

WE  SEARCH  RECORDS  AND  HELP  SAFEGUARD  AGAINST  INFRINGEMENT.  THIS  SERVICE  IS  FREE. 

The  United  States  Printing  &  Lithograph  Co. 

Color  Printing  Headquarters 
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Associated  Seed  Growers,  inc. 

Comprising 

JOHN  H.  ALLAN  SEED  COMPANY 
THE  EVERETT  B.  CLARK  SEED  COMPANY 
N.  B.  KEENEY  &  SON,  INC. 

Growers  of  Seeds  for  Canners  since  the  inception 
of  the  Canning  industry, 

DEPENDABLE  STOCKS 
DISTINCTIVE  SERVICE 

We  solicit  your  orders  for  prompt  shipment 
or  under  future  contract. 

Main  offices,  New  Haven,  Connecticut 

Branches  in  Nine  States 
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careful  research  of  the  possibilities  of  what  could  be 
done  provided  an  adequate  advertising  fund  were 
available  for  this  purpose. 

At  the  conclusion  of  this  explanation  there  was  a 
general  discussion  of  the  subject,  and  the  following 
resolutions  were  unanimously  adopted  by  the  board  of 
(iii*0ctoi*s  i 

1.  Resolved,  That  the  board  of  directors  of  the 
National  Canners  Association  unanimously  approve 
the  report  of  the  Committee  on  General  Advertising. 

2.  Resolved,  That  the  National  Canners  Associa¬ 
tion  urges  Federal  legislation  which  will  require,  on 
the  label  of  any  canned  foods,  information  as  to  grade 
or  quality,  if  the  contents  of  the  can  are  of  such  char¬ 
acter  as  will  deceive  and  disappoint  the  consumer  if 
not  so  identified. 

3.  Resolved,  That  the  President  of  this  Associa¬ 
tion  be  authorized  to  appoint  a  committee  to  draft  suit¬ 
able  Federal  legislation  to  carry  out  the  purpose  of 
these  resolutions. 

4.  Resolved,  That  the  executive  officers  of  the  Na¬ 
tional  Canners  Association  be  requested  to  communi¬ 
cate  this  action  to  the  executive  officers  of  all  State 
associations,  urging  full  co-operation  and  support. 

5.1  Resolved,  That  the  members  of  the  National 
Canners  Association  and  all  others  interested  be  re¬ 
quested  to  acquaint  their  congressmen  and  senators 
with  the  necessity  for  legislation  of  this  kind  in  the 
interests  of  the  consumer  and  the  general  good  of  the 
industry. 

6.  Resolved,  That  these  resolutions,  together  with 
a  copy  of  the  report  of  the  Committee  on  General  Ad¬ 
vertising,  be  referred  to  the  Conference  Committee 
with  Distributors. 

A  resolution  was  also  passed  rescinding  the  action 
of  the  board  at  its  meeting  in  May  approving  the  hold¬ 
ing  of  a  Qualitv  Canned  Foods  Campaign  in  the  spring 
of  1929. 

The  secretary  called  attention  to  a  communication 
from  the  American  Arbitration  Association  in  refer¬ 
ence  to  proposed  legislation  that  it  is  supporting  in  the 
different  States  to  put  into  effect  the  general  require¬ 
ments  of  the  National  Arbitration  Act,  and  a  general 
motion  of  endorsement  was  adopted.  This  resolution 
will  be  referred  to  the  general  counsel  of  the  Associa¬ 
tion. 

THE  WISCONSIN  SALES  SERVICE  PLAN 


An  Outline  of  W’hat  Is  Being  Attempted — Answers  to 
Some  of  the  Many  Questions. 


The  industry  has  been  buzzing  with  comments  pro 
and  con  on  the  new  marketing  or  distributing  ef¬ 
forts  being  made  by  Wisconsin. 

Secretary  Burr,  of  the  Wisconsin  Canners  Associ¬ 
ation,  has  just  answered  a  number  of  these  questions, 
and  incidentally  given  quite  a  good  view  of  what  they 
are  attempting,  in  a  circular  letter  to  the  members  and 
to  the  members  of  the  National  Brokers  Association. 
Here  is  what  he  says : 

Madison,  Wis.,  August  7,  1928. 

Members  of  the  National  Fo<^  Brokers  Association  and  Members 
of  the  Wisconsin  Canners  Association 

Gentlemen: 

In  reviewing  the  hundreds  of  letters  and  telegrams  received 
at  this  office  regarding  our  proposed  sales  service  plan,  I  find 
many  valuable  suggestions  and  a  uniformity  of  questions  cover¬ 
ing  certain  details  of  operation.  T  am  going  to  attempt  to  an¬ 
swer  the  most  important  of  these  questions  or  problems  in  the 
following  manner.  Keep  in  mind  that  there  are  two  distinctly 


different  parts  to  this  program  that  have  very  little  relation  to 
each  other. 

PLAN  No.  1 

E  plan  to  have  on  file  a  list  of  unsold  or  “spot”  canned 
foods  from  as  many  of  our  members  as  care  to  furnish  us 
with  this  list.  The  prices  on  each  list  will  be  the  can- 
ner’s  prices  and  final  confirmation  of  sales  will  rest  entirely  with 
the  canner.  We  will  not  offer  these  goods  to  anyone,  thus  pre¬ 
venting  any  duplication  of  lists,  but  will  accept  inquiries  from 
any  member  of  the  National  Food  Brokers  Association  and  refer 
these  inquiries  to  a  member  canner  who,  from  our  list,  has  the 
goods  for  sale.  The  broker  and  canner  will  then  proceed  to  ar¬ 
range  the  balance  of  the  transaction,  as  they  see  fit,  with  such 
help  as  we  may  render  regarding  samples,  shipping  and  label¬ 
ing  orders,  etc. 

Problem  :  Canner  A  is  represented  by  broker  B  in  Chicago. 

If  broker  B  is  on  the  job,  he  deserves  protection  in  that  market. 
We  receive  an  inquiry  from  broker  C  in  Chicago  for  a  certain 
lot  of  merchandise  that  our  list  shows  can  be  obtained  from  can¬ 
ner  A.  How  will  we  proceed? 

Answer:  We  will  ask  canner  A  if  he  has  direct  brokerage 
representation  in  Chicago.  If  such  is  the  case,  the  inquiry  goes 
to  a  canner  who  is  not  directly  represented  in  Chicago. 

Question:  Will  more  than  one  canner  be  requested  to  sub¬ 
mit  samples  and  prices  on  the  same  inquiry  at  the  same  time? 

Anstver:  No. 

This  is  not  an  auction  sale.  Canners  will  not  be  given  an 
opportunity  through  this  office  to  bid  against  each  other. 

Question:  When  an  inquiry  comes  in  how  will  you  decide 
which  canner  to  send  it  to? 

Answer:  I  don’t  know.  They  all  look  alike  to  me  and  will 
all  be  treated  alike.  You  can  rest  assured  that  each  canner  will 
receive  his  share  of  the  service.  ■' 

Question:  Who  will  pay  the  brokerage? 

Answer:  The  canner  will  pay  brokerage  direct  to  the  resi¬ 
dent  broker. 

It  may  be  necessary  for  the  Wisconsin  Canners  Association 
to  make  a  small  charge  covering  the  actual  cost  of  our  part  of 
the  transaction.  The  number  of  inquiries  received  will  deter¬ 
mine  how  far  we  can  go  without  additional  office  help. 

Question:  Is  this  plan  designed  to  eliminate  the  present 
system  of  field  brokerage  representation? 

Answer:  No,  it  is  competitive  with  the  present  system  and 
will  be  used  by  canners  only  where  and  when  the  present  sys¬ 
tem  is  unsatisfactory. 

Question:  The  present  system  has  a  substantial  following 
among  the  canners  and  many  asociates  among  the  resident 
brokers.  Why  not  leave  it  alone? 

Answer:  The  existing  competition  among  field  brokers,  and 
resident  brokers  as  well,  results  in  duplication  of  offerings,  un¬ 
justified  “price  cutting”  and  a  high  selling  cost. 

Efficient  and  profitable  sale  and  distribution  can  never  be 
developed  as  long  as  these  conditions  exist.  The  above  plan  will 
furnish  a  solution  to  some  of  the  problems  at  least.  Whether 
it  is  accomplished  by  the  Wisconsin  Canners  Asociation  or  by 
the  brokers  themselves,  makes  no  difference  as  I  see  it.  There 
is  an  opportunity  for  one  good  honest-to-God  field  brokerage  or¬ 
ganization  in  Wisconsin  owned  and  operated  by  the  canners  for 
their  exclusive  benefit  as  an  agency  for  serving  brokers  regard¬ 
ing  sales  not  covered  by  canners’  direct  representatives. 

Question:  Will  this  plan  work  in  a  satisfactory  manner? 

Answer:  Time  and  experience  will  tell. 

Can  you  suggest  a  better  plan? 

PLAN  No.  2 

HE  greater  part  of  the  better  grades  of  Wisconsin  canned 
foods  are  sold  and  distributed  under  buyers’  labels.  Each 
canner  has  his  own  labels  and  attempts  to  make  sales  under 
that  label.  One  hundred  and  forty  canners  with  an  average  of 
four  labels  each  means  560  different  brands  all  in  competition 
with  each  other,  and  also  in  competition  with  the  hundreds  of 
buyers’  labels  in  general  use.  The  retail  grocer’s  shelf  looks 
like  a  “crazy  quilt,”  with  its  collection  of  labeled  cans  of  all  de¬ 
signs,  colors  and  descriptions.  The  wife  of  a  Wisconsin  canner 
told  me  the  other  day  that  the  best  beans  she  could  buy  came 
from  St.  Louis,  Mo.,  and  upon  investigation  I  found  they  were 
packed  by  a  neighboring  canner  12  miles  away. 

The  best  grades  of  Wisconsin  peas  should  be  identified  as 
coming  from  Wisconsin,  and  there  should  be  a  brand  or  label 
developed  that  can  be  easily  remembered  by  the  consumer.  This 
label  should  be  available  to  all  Winconsin  canners  and  distrib¬ 
uted  in  every  market  in  the  U.  S.  A.  It  should  be  protected  by  a 
rigid  system  of  inspection  and  grading  and  backed  up  by  the 
best  efforts  of  every  Wisconsin  canner  in  making  it  the  outstand¬ 
ing  quality  label  of  the  entire  country. 
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PHILLIPS  SALES  CO.  Inc., 

BROKERS  and  COMMISSION 

Canned  Foods  and  Canners*  Supplies 

Located  in  the  heart  of  Maryland's  greatest  packing 
industry. 

Brokers  and  representatives  desired  in  all  markets. 
Packers’  accounts  solicited. 

CAMBRIDGE,  MD.  U.  S.  A. 


THOM.  A.  SCOTT  of  thc  ■.iquioatcoY  GCnI' 

\  CMiaMOS.M-SCOTT  CO.  J 


Ayars  Hot  Water 
Exhauster 


Ayars  Wide  Hot  Water 
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Fruit  and  Tomato 
Washer 


Ayars  Universal  Cut 
String  Bean  and 
Tomato  Fiiler 


Eieotric  Alarm 
Process  Clock 


Ayars  Rotary 
Syruper 


Ayars  Liquid 
Plunger  Filler 


Ayars  Controlled 
Agitation  Cooker 


DEPENDABLE  TOMATO  CANNING  MACHINERY 


BUILT  BY 


Ayars  Machine  Company,  saiem,  New  Jer*ey 
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Question:  How  can  this  program  be  accomplished? 

Answer:  First,  a  grading  system  that  will  guarantee  the 
contents  of  the  can  to  be  just  as  specified  on  the  label.  This  sys¬ 
tem  is  in  operation  right  now,  and  going  fine  under  the  supervi¬ 
sion  of  the  Wisconsin  Bureau  of  Markets.  Second,  a  label  fea¬ 
turing  three  things.  U.  S.  Grade  A,  Wisconsin  Peas,  and  Packed 
by  a  member  of  the  W’^isconsin  Canners  Association.  This  label 
is  in  the  course  of  development,  and  will  be  ready  for  use  Octo¬ 
ber  1st,  if  this  plan  meets  with  your  approval.  Third,  organize 
a  group  of  the  best  brokers  in  the  country,  one  in  each  market 
exclusively,  to  represent  the  Wisconsin  Canners  Association  in 
offering  canned  peas  under  this  label  to  the  trade. 

Question:  Canner  A  has  a  direct  Broker  B  in  Chicago  sell¬ 
ing  his  fancy  peas  under  his  own  canner’s  label.  Broker  C  offers 
“Wisconsin  Grade  A  Peas”  to  the  same  buyer.  Is  Canner  A  jus¬ 
tified  in  objecting  to  this  kind  of  competition,  which  is  the  result 
of  Association  activity,  he  being  a  member  of  the  Association? 

Answer:  That’s  a  tough  one,  but  it’s  a  darned  sight  tougher 
on  Canner  A  to  have  some  other  canner  offer  fancy  peas  to  this 
buyer  at  a  lower  price  and  get  the  order.  Wisconsin  Grade  A 
Peas  will  not  be  offered  to  this  buyer  at  cut  prices,  and  Canner  A 
should  not  object  to  this  kind  of  competition.  I 

The  price  on  Wisconsin  Grade  A  Peas  will  be  uniform  in 
every  market  and  no  buyer  will  get  any  special  allowances,  re¬ 
bates,  splits  or  concessions.  An  official  certificate  of  grade  will 
be  attached  to  each  invoice  that  will  guarantee  delivery  to  the 
buyer  the  exact  lot  of  merchandise  which  he  purchased. 

Question:  Will  the  buyer  know  before  delivery  which  can¬ 
ner  will  fill  his  order? 

Answer:  No,  unless  he  specifies  delivery  from  a  certain  can¬ 
ner.  The  label  and  certificate  of  grade  will  insure  satisfactory 
delivery,  regardless  of  who  ships  the  order. 

Question:  What  grade  of  canned  foods  will  be  placed  under 
this  label? 

A.nswer:  To  start  the  first  year  only  Fancy  or  U.  S.  Grade 
A.  If  all  goes  well  and  it  seems  desirable  later,  we  may  offer 
Extra  Standards  or  U.  S.  Grade  B.  Standards  or  Grade  C? 
Never. 

Question:  What  will  determine  the  selling  price  on  goods 
under  this  label? 

Answer:  The  law  of  supply  and  demand.  Once  a  price  has 
been  established,  however,  it  will  be  uniform  in  all  markets.  All 
prices  will  be  f.  o.  b.  factory. 

Question:  Who  will  pay  the  brokerage,  and  how  much? 

Answer:  The  canner  will  pay  3%  per  cent  on  the  first  sale 
from  each  broker,  and  3  per  cent  on  all  subsequent  orders.  All 
sales  documents  to  pass  through  the  hands  of  and  be  approved 
by  the  Executive  Office  of  the  Wisconsin  Canners  Association. 
The  labels  will  be  carried  in  stock  by  the  Wisconsin  Canners  As¬ 
sociation  and  issued  to  each  canner  when  he  is  ready  to  make  de¬ 
livery.  The  canner  will  pay  the  Association  for  the  labels  at 
cost. 

Each  member  of  the  Wisconsin  Canners  Association  will 
furnish  the  Executive  Office  with  a  list  of  the  lots  he  desires  to 
offer  under  this  label.  Each  lot  will  then  be  officially  graded, 
and  if  grade  is  satisfactory  they  will  be  listed  with  the  other  of¬ 
ferings  and  submitted  to  the  tr.ade  at  the  established  price  for 
that  particular  size  and  variety. 

Question:  What  volume  of  business  do  you  expect  to  do  the 
first  year? 

Answer:  One  carload  from  each  member  of  the  Association. 
We  want  to  start  slow  and  be  sure  of  each  delivery. 

Question:  How  long  will  it  be  before  you  can  start? 

Answer:  After  the  Board  has  approved  the  idea  and  se¬ 


lected  the  label.  It  will  take  from  five  to  six  weeks  for  the  labels 
to  be  printed.  About  October  1st,  I  hope. 

Fancy  Peas  are  very  scarce  in  Wisconsin  this  year.  We 
may  have  to  start  on  Extra  Standards  or  Grade  B. 

These  are  the  answers  to  a  few  of  the  questions.  Ask  me 
another  one.  Sincerely  yours, 

H.  R.  BURR,  Executive  Secretary. 

CANNED  FOODS  CATALOGS  WANTED  AT  ADDIS 
ABABA,  ETHIOPIA 


IN  a  report  dated  May  2,  Mr.  A.  E.  Southard,  Amer¬ 
ican  Minister  Resident  and  Consul  General  at  Addis 
Ababa,  Ethiopia,  informs  the  Department  of  Com¬ 
merce  that  he  would  like  to  obtain  catalogs,  price  lists, 
C.  I.  F.  if  possible,  and  other  literature,  in  triplicate 
if  practicable  on  the  following  foodstuffs  commodities. 
This  information  is  to  be  used  in  establishing  a  catalog 
file  in  the  Legation  and  Consulate  General  for  answer¬ 
ing  inquiries  from  local  trade  contacts: 

Canned  and  bottled  and  otherwise  preserved  fruits 
and  vegetables ;  canned  fish,  and  evaporated,  condensed 
and  powdered  milk. 

Mr.  Southard  states  that,  from  a  brief  preliminary 
survey  which  has  been  made  of  the  existing  and  poten¬ 
tial  demands  for  foodstuffs  in  Ethopia  it  would  appear 
that  the  demand  for  various  kinds  of  tinned  and  bot¬ 
tled  and  otherwise  preserved  foodstuffs  is  growing. 
Fruits,  of  which  practically  none  are  raised  in  the 
country,  are  most  popular.  There  seems  to  be  a  de¬ 
mand  for  all  sorts  of  canned  fish  and  for  vegetables  and 
milk  to  a  lesser  degree.  Prospects  for  the  development 
of  this  trade  appear  good.  There  is  practically  no  sale 
and  demand,  however,  for  canned  meats  of  any  sort. 
Fresh  meat  is  plentiful  and  inexpensive,  and  is  univer¬ 
sally  eaten. 

The  main  consideration  in  manufactured  products 
for  the  Ethiopian  market  is  that  they  be  cheap  in 
price. 

ITALIAN  FRUIT  AND  VEGETABLE  CANNING 
INDUSTRY  BUSY  DURING  JUNE 


The  Italian  canneries  are  now  running  full  time 
canning  tomatoes,  cherries,  peas  and  beans  on 
good  orders,  according  to  cabled  information  of 
June  29  from  American  Commercial  Attache  Mitchell 
at  Rome.  In  the  same  cable  Mr.  Mitchell  reports  that 
prospects  are  good  for  a  large  crop  of  figs,  peaches  and 
apricots. 


YOUR 


FOR 


QUALITY 

Our  seed  peas  possess  ability  to  carry 

IT 

into  your  can 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 

Let  us  quote  for  contract  growing  or  for  prompt  shipment 
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PEAS 


BEANS 


CORN 


“BLOOD 


TELLS.” 


ROGERS  BROS.  SEED  COMPANY 

Breeders  and  Growers 

326  West  Madison  Street,  Chicago,  Illinois 


Have  A  Clean  Sani¬ 
tary  Plant. 

The  Indiana  Slush  Pump 
will  dispose  of  all  your 
waste  and  sewage.  In¬ 
vestigate  it*s  properties. 


Kook-More  Koils 
Cooper  Steam  Jacketed  Kettles 
Copper  Steam  Tilting  Kettles 
Indiana  Pulpers 
Improved  Brush  Finishers 
Indiana  Paddle  Finishers 
Indiana  Chili  Sauce  Machine 
Indiana  No.  10  Fillers 


SLUSH  PUMP 


Indianapolis,  Indiana 


Indiana  Grading  Tables 

Indiana  Continuous  Pumpkin  Wilters 

Pulp  Pumps 

Enameled  &  Cypress  Tanks 
Steam  Traps 
Steel  Stools 


Use  **CLEVO”  Which  Is  Heat,  Acid  and  Rust  resisting. 


Well!  When  It 
Comes  To  Shaking 
Corn  The 
Indiana  Corn 
Shaker — 


Does  that  to  perfection 
and  it  won*t  harm  a  label. 
Take  it  right  to  the  rick 
or  pile.  IPs  mobile. 


CORN  SHAKER 


PHILLIPS  CAN  COMPANY 

MARYLAND’S  MOST  MODERN  CAN  PLANT 
Manufacturers  of: 

Packers’  Cans 

Highest  Class  Service.  Bliss  and  Max  Ams  Closing 
Machines.  Rail,  State  Road,  and  Water  Shipments 

CAMBRIDGE,  MD.,  U.  S.  A. 
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News  Around  The  Industry 

The  Doings  of  Canners  and  Others  in  All  Sections  of  the  Country — 
A  Family  Chat  of  Every  Day  Happenings. 


TRI-STATES 

Resting — Major  W.  Earle  Withgott,  President  of 
the  Tri-State  Packers’  Association,  is  enjoying  a  much- 
needed  vacation. 

Brushing  Up — H.  M.  Parrott  &  Co.  are  making 
many  improvements  in  their  two  tomato  canning 
plants  in  Talbott  county. 

Visitors — Lucius  S.  Hires  and  E.  D.  Wagner,  of 
New  Jersey,  were  visitors  at  Rehoboth  Beach,  Del., 
Monday,  August  6th. 


Recent  Drouth  Hurt  Tomatoes — L.  M.  Goodwin, 
canning  crop  specialist,  reports  many  tomato  fields 
showing  blossom-end  rot,  due  to  the  recent  drouth. 

Visiting  His  Many  Friends — ^William  Silver  called 
on  friends  in  Eastern  Shore  Maryland  and  Delaware 
last  week. 


Working  for  Lima  Bean  Standards — ^The  lima 
bean  packers  of  the  Tri-States  held  a  conference  with 
H.  S.  Yohe  and  Paul  Williams,  of  the  Department  of 
Agriculture,  in  Easton,  Md.,  on  Thursday,  August  9th. 
Much  progress  is  being  made  toward  establishing  defi¬ 
nitions  and  standards  for  lima  beans. 


NEW  YORK 

The  American  Can  (iolf  Tumament — The  golfers 
among  the  New  York  State  Canners  were  guests  of  the 
American  Can  Company  at  a  tournament  at  the  Oak 
Hill  Country  Club,  Rochester,  on  Thursday,  August 
9th.  The  low  gross  prize  was  won  by  E.  A.  Salter,  the 
low  net  Class  A  prize  by  W.  R.  Olney,  and  the  low'  net 
Class  B  prize  by  Ralph  Crittenden ;  the  high  gross  was 
won  by  B.  E.  Babcock,  and  the  high  net  by  Harry 
Brown.  After  the  game  the  Can  Company  entertained 
the  players  and  guests,  about  60  in  number,  at  dinner 
at  the  club.  The  singing  before  and  at  the  dinner  was 
fully  up  to  the  standard  of  pre-Volstead  days. 


Model  Plant  Handled  Peas — The  new  cannery  of 
Tugwell-Wiseman  at  Modeltown,  N.  Y.,  was  completed 
in  time  for  their  pea  pack.  It  is  a  model  plant  in  every 
respect. 


Ready  for  Corn  Pack — The  new  cannery  of  Cur¬ 
tice  Bros.  Co.,  at  Mt.  Morris,  N.  Y.,  w'ill  be  completed 
in  time  for  the  corn  pack. 


New  Company  Packed  Only  Three  Grades  of  Peas. 
The  Alton  Canning  Co.,  Alton,  N.  Y.,  completed  its 
plant  in  time  for  peas,  and  had  a  very  satisfactory 
pack.  This  new  company  shows  its  progressive  spirit 
by  having  abandoned  the  old  pea  sieve  gradings  and 
packs  only  three  groups:  Small,  medium  and  large, 
these  being  Is  and  2s,  3s  and  4s,  and  5s  and  6s,  re- 
snp^tivply.  This  comnany  will  also  pack  sour  cherries, 
string  beans  and  ^pple  sauce. 


Pea  Pack  Exceeds  1927  Figures — Incomplete  re¬ 
ports  on  the  New  York  pea  pack  indicate  about 
2,000,000  cases,  compared  with  1,600,000  last  year.  The 
quality  was  not  up  to  normal  for  that  State. 


Com  Conditions — Early  season  conditions  were 
most  unfavorable  for  corn  in  New  York.  The  warm 
weather  of  the  last  two  weeks,  however,  has  materially 
improved  conditions,  and  if  frost  does  not  come  too 
scon,  a  fair  pack  may  be  expected.  The  increase  in 
acreage  is  about  40  per  cent  compared  with  last  year, 
which  was  far  below  the  normal,  but  it  is  quite  certain 
that  the  State  pack  will  not  be  increased  in  any  such 
proportion. 


Light  Cherry  Pack — The  sour  cherry  pack  in  New 
York  is  about  completed.  It  was  a  very  light  crop,  and 
the  pack  was  not  over  30  per. cent  of  normal. 


Conditions  of  Apple  Crop — The  condition  of  apples 
in  New  York  has  improved,  compared  with  earlier  esti¬ 
mates,  but  the  indications  for  Baldwins,  the  main  can¬ 
ning  variety,  are  very  unfavorable.  Greenings  will  be 
a  fair  crop. 


Fair  Bean  Pack  Expected — The  canning  of  wax 
and  string  beans  is  now  in  progress  in  New  York,  w'ith 
indications  of  a  fair-sized  pack,  in  spite  of  heavy  losses 
from  excessive  rains. 


Seeking  Senatorial  Honors — William  Bewley,  of 
Bewley  Bros.  Canning  Co.,  Middleport,  N.  Y.,  is  a  can¬ 
didate  for  State  Senator.  “Bill”  has  served  for  several 
terms  in  the  Assembly,  and  his  many  friends  feel  con¬ 
fident  that  he  will  w'in  out  in  his  aspiration  for  higher 
honors. 


Waste  Disposal  Studies — The  very  complete  in¬ 
stallation  for  the  study  of  waste  disposal  was  in  con¬ 
stant  operation  at  the  Albion,  N.  Y.,  plant  of  the  Sni¬ 
der  Packing  Corporation  during  their  entire  pack.  We 
are  advised  that  this  biological  method  of  treating  pea 
wastes  has  proved  most  satisfactory.  The  work  will 
be  continued  for  beans  and  tomatoes. 


Geralizing  Meets  With  Favor — The  “Geralizing” 
vacuum  method  for  canning  peas  was  thoroughly 
tested  at  plants  of  the  Geneva  Preserving  Company, 
Geneva:  Snider  Packing  Corporation,  at  Mt.  Morris; 
Fuller  Canneries,  at  South  Dayton,  and  the  A.  &  P. 
Products  Corporation,  at  Brockport.  We  understand 
that  this  new  product  has  met  with  instant  favor  from 
the  trade  and  the  demand  exceeds  the  supply.  The 
method  will  also  be  tested  with  beets  later  in  the  New 
York  packing  season. 


CALIFORNIA 

Large  Cannery  Planned — George  and  Joseph  Sha¬ 
piro,  owners  of  the  California  Sanitary  Canning  Com¬ 
pany,  have  completed  negotiations  for  a  600  by  165 
foot  site  at  Los  Angeles,  on  which  they  plan  to  erect 
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Now  Is  The  Time 


to  take  those  vital  precautions  which 
are  so  essential  to  a  successful  can¬ 
ning  season. 

You  cannot  safely  disregard  the  fact 
that  your  property  is  subject  to  loss 
by  fire. 

A  serious  fire  now  or  at  any  time 
during  the  canning  season  would  be 
disastrous  unless  you  were  protected 
by  adequate  fire  insurance.  Such 
protection  is  an  absolute  promise 
that  you  would  be  reimbursed  for 
any  fire  loss  you  might  sustain. 

This  protection  is  provided  by 


Canners  Exchange  Subscribers 

at 

Warner  Inter-Insurance  Bureau 

at  a  low  net  cost  averaging  62c  below 
the  ordinary  rates. 


Make  Believe 


Did  you  ever  play  “make 
believe?”  Dress  up  in 
grownup’s  clothes  and 
parade  the  neighborhood? 


Did  you  ever  play  “make  believe”  in  your 
own  canning  plant !  Disguise  yourself  as  a 
visitor  and  criticise  your  own  plant  operation? 
It’s  a  wonderful  game  and  profitable  as  well. 

Let’s  visit  that  cookroom  with  the  number¬ 
less  retorts,  steam  hoists  and  cranes  drop¬ 
ping  crates  of  hot  cans  into  the  kettles.  Clang¬ 
ing  covers  and  the  hiss  of  rushing  steam. 
And  then— the  cook  over,  cold  water  rushes 
into  the  hot  retorts  to  cool  the  cans  quickly. 
And  the  retorts  are  cooled  also.  Think  of 
the  wasted  fuel,  steam,  energy  and  money; 
for  when  the  operation  starts  over  again,  it 
starts  with  cold  kettles. 

The  A-B  Cookroom  corrects  all  that.  A-B 
Cookers  are  always  at  sterilizing  tempera¬ 
ture,  the  coolers  are  always  cool.  No  heat¬ 
ing  up  and  cooling  down.  No  wasted  heat 
or  steam.  No  wasted  time;  no  loss  in  quality. 
That’s  why  A-B  Cookrooms  are  used  by  well- 
known  packers  everywhere. 

There’s  an  A-B  Cooker  for  your  product. 
Write  our  nearest  office  about  it. 

Note:  A-B  Cookrooms  require  only  half  the 
usual  boiler  capacity. 


At  this  low  cost  you  cannot  afford  to 
take  chances  with  an  insufficient 
amount  of  protection. 

Write  or  wire  at  once  for  the  addi¬ 
tional  insurance  you  need  to  protect 
your  increasing  values. 

LANSING  B.  WARNER,  Incorp. 

155  East  Superior  Street 
Chicago,  Illinois 


ANDERSON-BARNGROVER  MFG.  CO. 

Factory  and  Qeneral  Offices:  San  Jose,  Calif. 
Third  &  Dillon  Sts.,  Baltimore,  Md. 

844  Rush  Street,  Chicago,  Ill. 
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a  one-story  building  soon  after  the  first  of  the  year,  to 
contain  in  excess  of  100,000  square  feet,  and  to  cost 
$500,000. 

California  Canned  Foods  Losing  Hold  in  Foreign 
Markets — R.  E.  Miller,  vice-president  of  the  Bank  of 
Italy,  and  well  known  San  Francisco  business  man,  re¬ 
turned  recently  from  a  seven  months’  trip  abroad  and 
commented  on  the  fact  that  California  canned  prod¬ 
ucts  seemed  becoming  increasingly  scarce  in  European 
countries.  He  blamed  the  high  tariffs  on  one  hand 
and  the  fact  that  Europeans  have  become  accustomed 
to  a  cheaper  grade  of  product,  as  a  result  of  the  World 
War.  California  canned  fruits  in  France  cost  almost 
twice  as  much  as  they  do  in  this  country  and  wages 
there  are  about  one-third  those  paid  here,  or  even  less. 

Diversified  Lines — R.  I.  Bentley,  president  of  the 
California  Packing  Corporation,  San  Francisco,  has 
been  made  a  director  of  the  Atlas  Diesel  engine  or¬ 
ganization. 

Capital  Increased — The  capital  stock  of  the  San 
Xavier  Fish  Packing  Company,  of  Monterey,  Cal.,  has 
been  increased  to  $500,000. 

To  Build  Receiving  Plant — The  Madera  Olive 
Growers’  Association  will  erect  a  large  receiving  plant 
at  Madera,  Cal. 

Olive  Oil  Importers — The  Virgin  Oil  Company,  im¬ 
porters  of  olive  oil  and  sardines,  has  opened  for  busi¬ 
ness  at  614  Sacramento  street,  San  Francisco,  Cal. 

Will  Erect  Branch — G.  Masselli,  a  manufacturer 
of  olive  oil,  with  a  plant  at  Fresno,  Cal.,  has  arranged 
to  erect  a  branch  plant  at  Lindsay,  Cal.,  at  an  esti¬ 
mated  cost  of  $40,000. 

ILLINOIS 

Bean  Pack  Disappointing — Canning  beans  for  the 


first  time,  the  Brooks  Tomato  Products  Company  plant 
at  Mt.  Vernon,  Ill.,  finished  this  product  with  a  light 
pack,  due  to  unfavorable  growing  conditions. 

INDIANA 

Trial  Beet  Pack — The  Paoli  Tomato  Products 
Company,  Paoli,  Ind.,  packed  three  and  one-half  acres 
of  beets  this  season  as  an  experiment.  If  found  profit¬ 
able,  they  will  be  continued  on  a  much  larger  scale 
next  season. 

Delphi  Cannery  Bums — ^The  stock  rooms  and 
warehouse  of  the  Great  Western  Canning  Company, 
Delphi,  Ind.,  were  destroyed  by  fire,  August  7th,  to¬ 
gether  with  the  1928  pea  pack  and  cans  and  other  ma¬ 
terial  which  were  to  have  been  used  in  canning  this 
season’s  corn  pack. 

A  fire  wall  between  the  warehouse  and  the  can¬ 
nery  proper  prevented  the  flames  from  spreading.  Loss 
was  estimated  at  $50,000.  The  blaze  started  from  a 
spark  thrown  by  a  switch  engine  which  had  brought 
several  carloads  of  cans  to  the  plant.  The  loss  is  mostly 
covered  by  insurance. 

This  is  the  second  fire  the  concern  has  suffered 
since  its  organization  in  1903,  fire  having  destroyed 
the  property  in  1914. 

WASHINGTON 

Fire  Damages  Cannery — Damage  estimated  at 
several  hundred  dollars  resulted  from  two  fires  at  the 
temporary  warehouse  of  the  Younglove  Cannery  at 
Tacoma.  A  rubbish  fire  burning  nearby  was  said  to 
be  the  direct  cause  of  both  blazes.  Officials  of  the 
Younglove  Company  declared  that  many  cases  of  goods 
would  have  to  be  relabeled  and  recased,  due  to  damage 
from  water.  Both  fires  were  confined  to  the  roof  of 
the  building. 


Horizontal 

Pressure 

Cooker 


An  ideal  installation  for  a  small  plant  with  limited  space— easiest 
pressure  cooker  to  install  and  operate— ideal  for  lithographed  cans. 
Only  one  of  the  many  pieces  of  equipment  described  in  our  new 
catalog  which  will  be  sent  you  upon  request. 

Write  for  your  copy  now. 


BERLIN  CHAPMAN  CO.,  Berlin,  Wisconsin 

lERUNrHAPMAK 


BHIilMfl 

canning\# 


MACHINERY 

Single  Viut  or  J!  Complete  Canning  Plant' 


THE  MODERM  EOOD  PRESERVER 


uses 


dlass=lmecl  ecfuipuienl 


or  three  reasons 


1.  He  protects,  the  quality  and  flavor  of  the  productdrom  distortion. 

2.  He  reduces  labor  expense  through  ease  of  cleaning  ecpiipment. 

•  3.  He  obtains  the  longest  period  of  service  at  lowest  cost  per  year.- 


YOU  ALSO! 


(rldss- Ijined 
vaciiuni  p<ins 
em  III  si  fiers 
storage  tiuiks 
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Wanted  and  For  Sale. 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale — Machinery _ 

FOR  SALE— 

1  Monitor  String  Bean  Cutter. 

1  No.  10  Syruper. 

4  Peerless  Huskers. 

2  Invincible  Huskers. 

Address  Box  A-1591  care  of  The  Canning  Trade. 

FOR  SALE — 200  gal.  copper  steam  jacketed  kettles,  re¬ 
conditioned,  excellent  value. 

Address  Box  A-1593  care  of  The  Canning  Trade. 

FOR  SALE — 2  Catsup  Lines  complete,  which  includes 
(6)  No.  804  A-Adriance  Hand  Cappers,  (2)  18  Tube 
Haller  Fillers,  (4)  Ermold  Labelers  and  necessary 
Conveyors.  This  equipment  is  located  at  Delaware 
shipping  point. 

Address  Box  A-1600  care  of  The  Canning  Trade. 


To  Represent  Canners 

We  want  a  strong  connection  to  supply  our  require¬ 
ments  in  large  quantities  of  Maryland,  Delaware  and 
Virginia,  products.  With  competitive  prices  and 
quality,  we  can  do  a  very  large  business.  P 
Address  Box  A-1598  care  of  The  Canning  Trade. 

For  Sale — Factories 

FOR  SALE— 

Modern  Canning  and  Cold  Storage  Plant  fully  equip¬ 
ped,  now  in  operation  in  heart  of  proven  agricultural 
section  of  Florida.  Follow  the  trend  of  big  business 
and  come  South  and  save  production  costs — benefit  by 
low  labor  costs,  low  fueL  costs  and  opportunity  to 
operate  twelve  months  each  year.  Write  today  for 
full  information. 

Address  Box  A-1599,  care  of  The  Canning  Trade. 


FOR  SALE — Two  rebuilt  Souder  Continuous  Cookers, 
475  can  capacity.  Good  as  new.  Also  one  325  can 
cooker  in  excellent  condition.  Bargains. 

Souder  Mfg.  Co., 

Bridgeton,  N.  J. 


FOR  SALE— New  Copper  Steam  Jacketed  Kettles  and 
Mixers,  twelve  sizes,  15  to  500  gallon,  always  in 
stock,  all  extra  heavy  and  tested  225  pounds  pres¬ 
sure.  Also  New  Copper  Pulp  Coils  in  stock,  for  1000 
gallon  tanks. 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio 
Kettle  Manufacturers,  Established  1876 


FOR  SALE— One  gallon,  one  standard  Syruper  new, 
never  been  used. 

Ayars  Machine  Co. 

Salem,  N.  J. 


FOR  SALE— Three  Kern  Finishers.  In  first  class  con¬ 
dition. 


Edgar  F.  Hurff, 

Swedesboro,  N.  J. 


FOR  SALE— Two  No.  128  Max  Ams  Sanitary  Can 
Closing  Machines.  No  reasonable  offer  refused. 
National  Can  Co.,  121  N.  Caroline  St.,  Baltimore,  Md. 


FOR  SALE- 

One  Little  Giant  Baling  Press  $50.00  f.o.b.  Lewiston, 
Me.  One  5x12  American  Deep  Well  Pump.  Used  one 
season  $60.00  f.  o.  b.  Monmouth,  Me. 

Heart  of  Maine  Packing  Co.,  Box  407,  Lewiston,  Me. 


Machinery — Wanted 


WANTED— One  four  pocket  Corn  Filler  for  No.  1  cans. 
Address  Box  A-1601  care  of  The  Canning  Trade. 


For  Rent — Canning  Factory 


FOR  RENT— The  Tomato  Canning  House  at  Warwick, 
Cecil  County,  Maryland.  Shipping  Point  Middletown, 
Delaware.  Capacity  30,000  Cases  No.  2  Tomatoes. 
Adequate  acreage  tomatoes  for  capacity  business  this 
year.  Very  superior  quality  raw  stock.  Abundant 
local  labor  also  local  superintendent  if  desired.  Rental 
1  cent  per  case.  This  factory  is  equipped  with  neces¬ 
sary  machinery  ready  to  run,  except  can  closing  mac¬ 
hines. 

John  S.  McDaniel  &  Co.,  Inc., 

Easton,  Md. 

Agents  for  Owners. 


Positions — Wanted 


WANTED —  Position  as  Superintendent-Processor  in  up-to-date 
Cannery,  where  promotion  will  be  possible.  Age  years, 
American  with  twenty  years  experience  in  canning  products,  ten 
years  of  which  time  I  have  been  Manager-Superintendent.  Am 
steadily  employed  and  references  are  available. 

Address  Box  B-1588  care  of  The  Canning  Trade. 


TRY  “TOWNSEND”  AT  OUR  RISK 


The  Choice  of  the  Careful  Buyer 


"We  are  now  in  position  to 
offer  immediate  delivery  on 
TOWNSEND  String  Bean 
Cutters;  that  is,  if  your  order 
cannot  be  shipped  out  of 
stock  it  will  not  be  held  up 
more  than  twenty- four  hours. 
You  cannot  get  better  value 
or  service  elsewhere. 


Burton,  Cook  &  Co. 

trouble*  will  be  over  _  „ 

when  you  in*taU  a  TOWNSEND  Rome,  N.  Y. 

(Succeeeort  to  Z.  P.  Townaend.  the  original  patentee) 

- HK 


V  when  yon  in 

(So. 

L==>ti^z=::3ix 


CERTIFIED 


soioei* 


AMSCAN 


Band’* 

THE  MAX  AMS  MACHINE  CO.,  NEW  YORK 


August  20,  1928  ‘ 


MONARCH 


MONARCH 


1928  Model  Viner 


MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 


CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 


VARIABLE  speed  drive  to  BEATER 
CYLINDER  ONLY 


Patented  March  15,  192B 

(REEVES  Traiismissioii) 


CHISHOLM-RYDER  COMPANY,  Inc. 

NIAGARA  FALLS,  N.  Y. 

MANUFACTURERS  OF 

Can  Markera  Green  Pea  Vineia 

Lift  Trucks  Green  Pea  Feeders 

Conveyors  Green  Bean  Snippers 

SPECIAL  MACHINERY  BUILT  TO  ORDER. 

SPECIAL  AGENTS 

A.  K.  ROBINS  &  COMPANY.  INC.  JAMES  Q.  LEAVITT  CO.  BROWN  BOGGS  FOUNDRY  &  MCH.  CO..  Ltd. 

Baltimore,  Md.  Ogden,  Utah  Hamilton,  Ontario 


Green  Bean  Graders 
Green  Bean  Cleaners 
Green  Bean  Cutters 


S.O.RfVNDALL’s  Son 

Baltimore  Maryland 


A  Line-up  for  Economy 
A  In  Tomato  Operations 


Rotary  Washer 


Washing  and  Scalding  equip¬ 
ment  frequently  represents  an 
important  factor  between  pro¬ 
fitable  or  unprofitable  tomato 
operations.  For  the  utmost 
in  economy  and  efficiency  in¬ 
stall  Monarchs. 

Send  for  booklet. 


Tomato  Scalder 


DOUBLE-TYPE.  HOPPER  REMOVED 


Manufactured  hr 

Zastrow  Machine  Co.  Inc 


Foot  Thomas  Street 
BALTIMORE,  MD. 


Pineapplm  CorerM,  SizerB  and  5/fcers 
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HANSEN 
MASTER  -  BUILT: 

Pea  and  Bean  Filler 
Conveyor  Boot 
Corn  Cooker  Filler 
Fruit  and  Vegetable  Filler 
Automatic  Tomato  Filler 
Sanitary  Can  Washer 
Automatic  Kraut  Filler 
Beet  Topper 
Gallon  Fillers 
Potted  Meat  Filler 
Chili  Con  Came  Filler 
Automatic  Quality  Pea  Grader 


OAiNi  f>rioe:s 


1928  Season  Prices 


The  American  Can  Company  announces  the 
following  term  contract  prices,  F.O.B.  its 
factories,  for  Standard  Sizes  of  Sanitary 
Cans  for  the  Central  and  Eastern  parts  of 
the  United  States: 


No.  1  aize .  $14.85  per  M. 

No.  2  “  .  20.67  “  “ 

No.  2}^  “  .  26.06  “  “ 

No.  3  “  .  28.14  “  “ 

No.  10  “  .  62.21  “  “ 


Hansen  Canning  Machinery  Corp. 

Cedarburg,  Wis. 


American  Can  Co. 


The  Livingston  County 
Canning  Co. 

HEMLOCK,  N.  Y. 


Operated  the  Hydro  Geared  Grader 
last  Year.  We  would  refer  all  can- 
ners  to  them  as  to  its  capacity  and 
grading. 


The  Sinclair-Scott  Co. 

Wells  &  Patapeco  Sts. 
BALTIMORE,  MD. 


Dispenses  Salt 
or  Sugar 

No  Waste 


The  Indiana  Salter 

Fills  A  Long  Felt 
Want 

It  operates  by  the 
use  of  the  can  only 

Either  Filled 
or 

I — I  Empty 


■ 

X 


Will  function 
in  either 
Direction 

Insures 

Uniformity 

of 

Flavor 


Ub€  "CLEVO”  which  is  hect  acid  andrust  resisting. 


INDIANAPOLIS  MGSNKSif 
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THE  CANNING  TRADE 

CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fl^uree  corrected  by  these  Brokers?  ^Thomas  J«  Meehan  4k  Co.  •Howard  £1*  Jones  4k  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  headed  **N.  Y.”  indicates  f.  o.  b.  factory 


Canned  Vegetables 

ASPARAGUS*  (California) 

Balto.  N.Y. 

White  Mammoth,  No.  2% - -  . — .  t8-6B 

Peeled.  No.  2% .  tS.BO 

Larse,  No.  . t8.6& 

Peeled.  No.  2% . - .  .  tS.BO 

Meditm^  No.  2^.......~.......»~~~~~~..  ~~~ 

Medium,  No.  2% . . 

Small,  No.  2% . . . 

Tips,  V^lte,  Mammoth,  No.  1  sq .  t3.50 

Small,  No.  1  sq .  tS.OO 

Green.  Mammoth,  No.  1  sq .  3.40  t3.50 

Small,  No.  1  sq .  2.80  t8.00 

BAKED  BEANSt 

Plain,  No.  1 . 60  .66 

No.  2  . 86 

No.  3  .  — ••• 

In  Sauce,  18  . . 80  .85 

No.  2  .  1.66  1.00 

No.  3  _ 1*60  1.70 

No.  10  .  4.60  6.00 

BEANSt 

Strinpless  Stand.  Cut  Green  No.  2 . 96  1.60 

Standard  Cut  Green,  No.  10 .  4.76  . 

Standard  Whole  Green,  No.  2 .  1.05  . 

Standard  Cut  Wax,  No.  10 .  6.76  . 

Standard  Cut  Wax,  No.  2 .  1.26  . 

Limas,  Fancy  Green,  No.  2 . 

Limas,  Fancy  Green,  No.  2 .  2.20  ....... 

Standard  White  and  Green,  No.  2  1.20  1.40 

Standard  White  and  Green,  No.lO  7.60  ....... 

Soaked.  No.  2 . 

Red  Kidney,  Standard  No.  2 . . . 96  1.00 

Standard,  No.  10 .  4.60  Out 


Baby,  No.  2 .  1.76  1.86 

12—16,  No.  2 .  . .  1.26 

16—20,  No.  8 . . . .  . 

Cut.  No.  2 .  1.10 

Cut.  No.  10 .  4.00  . 

Whole.  No.  10 - -  4.26  4.76 

Sliced.  No.  10 . . .  4.60  6.00 


CARROTS8 

Standard  Sliced,  No.  2 .  1.00  1.10 

Sliced.  No.  10 . 4.00  4.60 

Standard  Die^,  No.  2 .  1.00  1.10 

Diced.  No.  10 .  4.00  4.60 

CORN* 

Standard  Evergreen,  No.  2 .  1.10 

F.  O.  B.  Co .  1.10 

Standard  Shoepeg,  No.  2 .  1.20 

F.  O.  B.  Co .  1.16 

Extra  Standard  Shoepeg.  No.  2 .  1.80 

F.  O.  B.  Co .  1.86 

Fancy  Shoepeg,  No.  2 .  1.60 

F.  O.  B.  Co . 

Standard  Crushed,  No.  2 .  1.00  1.05 

F.  O.  B.  Co . 90  _ 

Extra  Standard  Crushed,  No.  2 .  1.05  ...... 

F.  O.  B.  Co .  1.00  1.16 


HOMINY* 

Standard,  Split,  No.  8...... 

Split  No.  10 . 

MIXED  VEGETABLES* 

Standard,  No.  2 . 

No.  10  . 

Fancy,  No.  2 . 

No.  10  . 


OKRA  AND  TOMATOES* 

Standard,  No.  2 . 

No.  10  . 


1.00  1.16 

8.26  8.60 


.92^  1.10 

4.60  _ 

1.00  1.16 
4.66  6.10 


1.35  1.86 

6.76  _ 


PEAS* 

No.  1  Sieve,  No.  2 . . 

F.  O.  B.  Co . 

No.  2  Sieve,  No.  2 . 

F.  O.  B.  Co. _ _ 

No.  3  Sieve,  No.  2 . 

No.  4  Sieve,  No.  2 . 

F.  O.  B.  Co . 

No.  6  Sieve,  No.  2.............. . . 

No.  3  Sieve,  No.  10 . 

No.  4  Sieve,  No.  10 . 

E.  J.  Standard,  No.  4  Sieve,  No.  1.... 
E.  J.  Extra  Std.,  No.  2  Sieve,  No.  1 
Fancy  Petit  Pois,  No.  1 . 

PUMPKIN* 

Standard,  No.  3 . 

No.  10 . . 

Squash,  No.  3 . 


1.80  ....... 

1.16  . 

1.15  1.26 

1.10  _ 

.96  . 

.90  . 

.87%  1.06 


6.00  6.60 
4.76  6.26 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 

SAUER  KRAUT* 

Standard,  No.  2 . 80  .90 

No.  2% .  1.10 

No.  3  .  1.00  1.16 

No.  10  .  8.26  8.76 

SPINACH* 

Standard,  No.  2 . 1.00  1.10 

No.  2%  . . .  1.40  1.46 

No.  3 .  1.46  1.60 

No.  10  .  4.60  4.90 

SUCCOTASH* 

Standard  Green  Corn,  Green  Limas  1.36  . 

No.  10  .  6.60  . 

Standard  Green  Com,  Dried  Limas..  1.20  1.30 

(Triple)  No.  2  (with  tomatoes) . . 

SWEET  POTATOES* 

Standard,  No.  2 . 76  .90 

No.  2%  .  1.20 

No.  3  .  1.15  1.25 

No.  10  .  4.26 

TOMATOES* 

Extra  Standard,  No.  2 . 

F.  O.  B.  Co . 86 

Extra  Standard,  No.  2,  f.o.b. . 

F.  O.  B.  Co .  1.25  . 

No.  3  . 

F.  O.  B.  Co . 

No.  10  . 

F.  O.  B.  Co . 

Standard.  No.  1 . 47%  .66 

F.  O.  B.  Co . 471/2  .65 

No.  2  . 76  .82% 

F.  O.  B.  Co . 72%  .82% 

No.  2%  .  "  .  * 

F.  O.  B.  Co. . 

No.  3  .  1.16  . 

F.  O.  B.  Co .  1.12%  . 

No.  10  .  3.76  4.00 

F.  O.  B.  Co .  3.60  3.90 


1.16  . 

1.12%  . 

3.76  4.00 

3.60  3.90 


TOMATO  PUREE* 

Standard  No.  1,  Whole  Stock . 60 

No.  10,  Whole  Stock .  3.26 

Standard  No.  1,  Trimmings . 46 

No.  10  Trimmings .  3.00 


Canned  Fruits 


APPLES*  (P.  O.  B.  Factory) 

Maine,  No.  10 . 

Michigan.  No.  10 . 

New  York,  No.  10 . 

Pennsylvania,  No.  10 .  4.76 

Maryland,  No.  8 . 

No.  10  . 

APRICOTS*  (California) 

Standard.  No.  2% .  2.60 

Choice,  No.  2% .  2.86 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard.  No.  2 .  1.36 

No.  3  .  6.26 

No.  10  . 

No.  2  Preserved . 

No.  2,  in  Syrup . 

BLUEBERRIES* 


No.  10  . 

.  9.00 

CHERRIES* 

.  1.40 

.  1.7S 

Red  Pitted,  No.  10 . 

.  12.60 

.  12.K0 

California  Standard  2%8 . 

Choice,  No.  2%.. 

Fancy,  No.  2% . 

GOOSEBERRIES* 

Standard,  No.  2 .  1.10 

No.  10  .  6.50 


California  Standard,  No.  2%,  Y.  C.  1.90 

Choice.  No.  2%,  Y.  C .  2.10 

Fancy,  No.  2%.  Y.  C . 

Extra  Sliced  Yellow,  No  .1 .  1.20 

Standard  White,  No.  2 . .  1.40 

No.  8  . 

Extra  Standard  White,  No.  3 .  1.76 

Seconds,  White,  No.  8 .  1.80 

Standard  Yellow,  No.  2 .  1.40 

Yellow,  No.  8 . _..... 

Extra  Standard  Yellow,  No.  3 .  1.90 


CANNED  FRUITS— Continued 
Balto. 

Seconds,  Yellow,  No.  8 .  1.86 

Selected  Yellow,  No.  8 . _....  1.76 

Pies,  Unpelled,  No.  3 . 

Peeled,  No.  8„ . V..'™. 

Unpelled,  No.  10 .  8.26 

Peeled,  No.  10 .  4.76 

PEARS* 

Standards,  No.  2,  in  water................  .. 

No.  8 . . 

Seconds,  No.  3,  in  water™................  „.™ 

No.  8,  in  Syrup . . 

Extra  Standards,  No.  2,  in  Syrup . . 

No.  3  . . . ............  ....... 

California  Bartletts,  Standard,  2% . 

Choice  . . . 

Fancy  . 

Standard,  No.  10 . 

PINEAPPLE* 

Bahama,  Sliced,  Extra,  No.  2 .  1.76 

Grated,  Extra,  No.  2 .  1.76 

Sliced,  Extra  Standard,  No.  2 .  . . 

Grated,  Extra  Standard.  No.  2 . 

Hawaii  Sliced,  Extra,  No.  2% .  2.65 

Sliced,  Standard,  No.  2%....” .  2.60 

Sliced,  Extra,  No.  2 .  . . 

Sliced,  Standard,  No.  2 . 

Grated,  Extra,  No.  2 . 

Shredded,  Syrup,  No.  10 . 

Crushed,  Extra,  No.  10 .  7.25 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico,  No.  10 . [ 

RASPBERRIES* 

Black,  Water,  No.  2 .  ....... 

Red,  Water,  No.  2 .  _..... 

Black,  Syrup,  No.  2 .  2.66 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . ““ 

STRAWBERRIES* 

Preserved,  No.  1 .  1.10 

Preserved,  No.  2 _ 2!l0 

Extra,  Preserved,  No.  1 .  1.16 

Extra,  Preserved,  No.  2 .  2.20 

Standard,  Water,  No.  10 .  6.00 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% . 4.26 

No.  lOs  .  14.76 


Canned  Fish 


HERRING  ROE* 

10  oz.  . . . . 

16  oz . 

17  oz . 

18  oz.  . 

19  oz.  . . . 

Standard,  No.  2,  Factory,  18  oz . 

LOBSTER* 

Flats.  1-lb.  cases,  4  doz . 

%-lb.  cases,  4  doz . 

%-lb.  cases,  4  doz . 

OYSTERS* 

Standards,  4  oz . 

6  oz . 

8  oz.  . . 

10  oz . . 

Selects,  6  oz . 

SALMON* 

Red  Alaska,  Tall,  No.  1 . 

Flat.  No.  % . 

Cohoe,  Tall,  No.  1 . 

Flat,  No.  1 . 

Flat,  No.  % . 

Pink,  Tall,  No.  1 . 

Columbia,  Flat,  No.  1 . 

Flat,  No.  % . 

Chums,  Tall  . 

Medium  Red,  Tall . . . 

SHRIMP* 

Dry,  No.  1 . 

Wet,  No.  1,  Large . 

SARDINES  (Domestic),  per  case 
F.  O.  B.  Eastport.  Me.,  1927  pack 

%  Oil,  Keyless . 

%  Oil,  Decorated . 

%  Oil,  Tomato,  Carton....„ . 

%  Mustard,  Keyless . 

%  Oil,  Carton . 

%  Mustard,  Keyless  . 

California,  %,  per  case. . 

Oval,  No.  1 . . . 

TUNA  FISH  (California),  per  case 

White,  %8  . 

White,  %s  . 

White,  is  . . . 

Blue  Fin,  %8 . 

Blue  Fin,  Is . 

Striped,  %s  . 

Striped,  Is  . 

Yellow,  %s  . 

Yellow,  Is  . 


1.00  1.10 

1.26  1.46 

1.30  1.60 

1.40  1.66 

1.46  _ 

1.40  1.66 


1.36  1.46 

1.46  1.56 

2.70  2.80 

2.90  3.10 


1.90  1.87% 

.  4.70 


.  1.70 

1.85  1.76 


.  t3.90 

.  t4.76 

Out  t6.26 

.  t3.90 

.  t6.00 

.  t8.00 

-  tl6.00 

.  t4.60 

.  7.60 

14.00  13.76 
-  26.00 
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Boyle 


BUT 

empty  or  filled 
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BALTIMORE,  AUGUST  20,  1928 


Damage  From  the  Big  Storm  Not  Yet  Determined. 
Canners  Trying  to  Get  up  Enough  Beans  to  Cover 
Contracts — Corn  Needs  Careful  Attention  of 
Canners — ^Tomatoes  Weaken  in  Price  Un¬ 
der  New  Packing — Fruits  and  Fish 
Firm — Salmon  Holds  Attention 


The  big  storm — Had  the  buyers,  brokers  and 
canners  of  the  rest  of  the  country  been  in  the 
path  of  the  terrific  storm  which  blew  across  the 
Peninsula  of  Delaware  and  Maryland,  crossed  the  Bay 
and  went  down  into  Virginia,  covering  a  very  wide 
territoiy,  as  well  as  long,  they  would  not  have  given  a 
fig  for  the  tomato  and  corn  crops  in  those  regions.  We 
happened  to  be  right  in  its  midst.  Starting  at  11  A.  M. 
Saturday  morning,  the  11th,  what  seemed  like  a  tor¬ 
nado  came  out  of  the  northeast,  accompanied  by  a 
deluge  of  rain,  and  the  wind  and  the  rain  continued 
until  noon  bn  Sunday,  the  12th,  when  the  wind  died 
down,  but  the  rain,  if  possible,  increased  in  volume, 
and  continued  until  10  P.  M.  that  night.  As  a  nation 
we  have  become  very  callous  about  these  visitations  of 
Nature,  even  when  heavy  loss  of  life  accompanies 
them,  as  witness  the  afflictions  of  Florida  and  the 
Southern  States.  We  expect  the  early  newspaper  re¬ 
ports  to  be  startling,  and  then,  because  the  final  count¬ 
ing  up  of  the  damage  usually  shows  less  than  the  early 
reports,  we  have  come  to  discount  all  such  reports. 
We  are  giving  in  this  issue  the  daily  papers’  account  of 
this  storm,  because  it  cites  direct  effects,  and  Secre¬ 
tary  Shook,  who  was  in  direct  line  of  the  storm,  at 
Easton,  Md.,  has  written  us  as  follows : 

“Easton,  Md.,  August  14th,  1928. 

The  State  of  Delaware  and  the  Eastern  Shore  of 
Maryland  and  a  few  of  the  eastern  counties  of  Western 
Maryland  experienced  one  of  the  severest  rain  and  wind 
storms  in  the  history  of  this  section  on  Saturday  last.  The 
rainfall,  probably  the  greatest  on  record  for  twenty-four 
hours,  exceeded  eight  inches  and,  being  accompanied  by 
heavy  wind  which  lasted  during  the  entire  time  of  the 
storm,  was  very  destructive  to  the  crops. 

Sweet  corn  and  tomatoes  were  especially  hard  hit,  and 
while  it  will  require  several  days  before  the  amount  of 
damage  can  be  determined,  there  can  be  no  question  but 
what  both  these  crops  were  badly  damaged. 


Corn  is  lying  flat  on  the  ground,  and  on  much  of  it  the 
roots  have  pulled  loose,  and  in  such  cases  the  stalk  will 
be  so  badly  injured  that  it  cannot  produce  an  ear.  The 
stalks  whose  roots  were  not  pulled  loose  from  the  ground 
will  have  some  chance  to  produce  corn,  but  even  those  are 
badly  injured. 

The  rain,  falling  in  torrents,  has  undoubtedly  washed 
the  pollen  from  the  tomato  bloom  and  this  will  prevent  the 
setting  of  later  fruit.  The  hard  rain  and  the  whipping 
about  of  the  plants  by  the  high  wind  knocked  many  toma¬ 
toes  off  the  vines.  The  crops  in  low  places  are  inundated 
and  doubtless  will  be  an  entire  loss. 

Lima  beans  are  also  badly  damaged,  some  large  grow¬ 
ers  estimating  the  damage  to  this  crop  to  be  at  least  25 
per  cent.” 

And  here  is  a  letter  from  Virginia  just  come  to 
hand: 

“Goodes,  Va.,  August  15th. — ^The  heavy  rains  we 
had  last  Saturday  and  Sunday  have  damaged  our  to¬ 
mato  crop  at  least  25  per  cent.  Some  of  the  growers 
lost  nearly  their  whole  crop  by  high  water,  and  the 
ones  that  did  not  get  washed  away  are  rotting  and 
quite  a  lot  of  the  vines  dying.  It  is  raining  again  now, 
and  if  we  have  much  more  rain,  it’s  hard  to  tell  the 
damage  that  will  be  done.” 

The  real  results  from  this  visitation  cannot  be 
known  until  the  growers  begin  to  gather  their  crops 
to  bring  to  the  canneries,  but  this  much  may  be  said : 
certainly  it  has  not  helped  the  crops,  and  it  will  not 
surprise  us  if  they  find  their  yields  cut  from  25  to  50 
per  cent.  The  storm  could  not  have  chosen  a  worse 
time  to  visit  the  corn  and  tomato  crops. 

The  market  —  Beans  —  Some  of  the  older  and 
more  experienced  canners,  noting  that  the  acre¬ 
age  on  beans  this  season  promised  to  be  excess¬ 
ive,  took  rather  liberal  orders  as  futures  in  the  early 
months  of  the  year,  and  now  are  hard  up  against  it  to 
get  their  orders  filled.  Some  sections  seem  to  have 
come  through  with  fairly  good  bean  crops,  but  the  vast 
majority  of  the  country  suffered  heavily,  and  this  sec¬ 
tion  is  to  be  numbered  with  the  unfortunate.  Green 
and  wax  beans  are  both  short  in  the  pack  here,  and 
being  cleaned  up  as  rapidly  as  produced.  Prices  have 
not  changed,  but  the  market  shows  a  firmness  that 
means  business. 

Com — There  is  no  spot  corn  here  worth  speaking 
more  market.  But  other  sections  have  some  and  the 
market  is  weak,  with  no  supporters.  It  is  not  so  much 
the  spot  stocks  that  are  causing  this  as  the  indications 
of,  and  it  is  therefore  out  of  quotation  on  the  Balti- 
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for  the  coming  pack,  which  is  just  about  commencing. 
There  has  been  a  big  increase  in  the  acreage  and 
throughout  the  great  corn  belt  the  crop  is  in  quite  good 
condition.  The  Government  reports  it  August  1st  as 
85  against  a  ten-year  average  of  78.  It  is  easily  pos¬ 
sible  for  the  corn  canners  to  badly  overdo  their  pack 
this  season,  and  it  behooves  them  to  take  hold  of  it  as 
have  the  peach  canners  in  California.  They  must  aim 
to  pack  a  high-grade  article,  carefully  discarding  all 
tough  or  old  corn,  and  not  being  afraid  to  let  a  field  go 
to  seed.  The  danger  lies  in  the  Central  West,  where 
spot  stocks  are  now  held;  but  that  does  not  excuse 
Maine  and  the  Eastern  canners  from  exercising  this 
care  and  caution.  There  will  probably  not  be  the  pro¬ 
portionate  increase  in*  output  in  these  latter  regions, 
as  in  the  Central  West,  but  they  will  feel  the  market 
affect  with  all  other  corn  canners.  Our  other  market 
reports  show  that  corn  is  selling  at  low  prices,  with 
little  or  no  profit,  and  that  ought  to  be  a  warning. 
Now  is  the  time  when  the  canners  can  make  or  break 
themselves. 

Tomatoes — The  effect  of  new  packing  is  now  show¬ 
ing  itself  in  tomato  prices,  and  the  market  if  off  a  few 
points.  But  there  is  this  difference  in  tomatoes,  as 
compared  with  corn :  the  acreage  on  tomatoes  has  not 
been  increased  (Government  reports  it  less  than  1927) 
and  the  crop  promises  hardly  an  average  yield.  In 
fact,  today  the  promise  is  for  a  much  less  than  average 
yield,  and  there  are  a  very  large  number  of  tomato 
canneries  standing  idle  this  season.  With  practically 
no  spot  stocks  carried  over,  and  at  best  only  a  light 
pack  in  view,  the  tomato  situation  is  strong — except 
as  to  prices.  And  it  seems  impossible  to  get  any  back¬ 
bone  into  them.  The  buyers  understand  the  tomato 
situation,  but  they  are  handling  their  buying  in  too 
“foxy”  a  manner  for  the  tomato  sellers.  You  will  note 
that  this  week  2’s  have  dropped  down  to  72 in  the 
counties,  with  3’s  at  $1.15.  They  are  too  low.  The 
Arkansas-Missouri  canners  are  doing  the  right  thing 
in  refusing  to  consider  further  future  business  until 
they  can  see  more  certainly  what  the  outcome  of  the 
crop  will  be. 

Fruits — The  general  fruit  line  is  in  quite  good 
shape,  with  demand  fairly  active.  Fruit  canners  east 
of  the  Coast  have  sold  to  their  satisfaction  of  futures 
at  prices  satisfactory  to  themselves,  and  there  seems 
to  be  a  demand  for  any  goods  in  excess  of  orders  on 
the  books.  Canned  apples  should  probably  be  excepted 
from  this  general  condition. 

Canned  fish  is  holding  the  attention  of  the  buyers, 
the  salmon  situation  being  unusually  interesting,  and 
sardines,  shrimp  and  oysters  because  of  their  scarcity 
are  in  firm  condition. 


NEW  YORK  MARKET 

By  “New  York  Stater,’* 

Special  Correspondent  “The  Canning  Trade." 


Market  Without  Particular  Interest — Salmon  Firms  Up 
in  Pribe — Bargains  Offered  in  Tomatoes — Com 
Continues  Weak  —  Peas  Quiet  —  Asparagus 
Steady — Steady  Buying  of  Beans-^ar- 
dines  Quiet — Pineapple  Strong — Cal¬ 
ifornia  Fruit  Continues  to  Sell 


New  York,  August  16,  1928. 
NEVENTFUL — Aside  from  a  firming-up  in  the 
position  of  the  market  for  new  pack  Alaska 
salmon,  the- week  has  been  a  rather  uneventful 


one  in  local  canned  foods  circles.  Wholesale  grocers 
and  chain  store  buyers  have  been  booking  new  pack 
fruits,  vegetables  and  fish  steadily,  with  prices  well 
maintained.  Current  crop  reports  indicate  that  canned 
foods  production  for  the  season  will  fall  far  short  of 
early  expectations  on  a  number  of  items,  notwithstand¬ 
ing  numerous  reports  from  outside  the  industry  regard¬ 
ing  the  large  crops,  heavy  demand  for  cans,  etc. 

Salmon — Buyers  have  added  red  salmon  to  the  list 
of  items  which  they  have  guessed  wrong  on.  When 
the  opening  price  broke  from  $2.35  to  $2.25  a  dozen 
a  week  or  so  ago,  buyers  held  off  from  placing  business 
on  new  pack,  anticipating  further  reductions.  The 
market  has  now  firmed  up  generally  to  $2.35,  however, 
and  shows  considerable  firmness  at  that  level.  Pinks 
are  strong  at  $1.65,  Coast,  with  chums  holding  at  $1.60. 
Spot  stocks  of  salmon  are  adequate  for  the  current 
needs  of  the  trade,  however,  and  jobbers  are  purchas¬ 
ing  new  pack  for  coast  shipment  only  in  small  volume. 

Southern  Tomatoes — Buying  has  been  stimulated 
a  little  on  Is  by  offerings  at  55  to  60  cents  a  dozen  at 
country  canneries,  although  the  market  is  still  held 
up  to  65  cents  by  some  packers.  Standard  2s  hold  at 
75  cents  a  dozen,  with  3s  at  $1.15  to  $1.20,  and  10s 
$3.50  to  $3.75  per  dozen.  Canning  has  started  in  a  few 
sections  of  the  Tri-States  territory,  although  it  is  not 
expected  that  general  operations  will  be  winessed  for 
another  week  yet.  Buyers  Took  for  a  weakening  on 
spots  to  the  levels  at  which  canners  have  been  quoting 
futures. 

Western  Tomatoes — There  has  been  little  real 
change  in  the  market  situation  affecting  Western 
tomatoes.  California  packs  are  well  maintained,  and 
the  market  is  under  the  control  of  strong  holders. 
Indiana  canners  have  been  cutting  prices  a  little  on 
spots,  with  2s  821/2  cents  and  3s  $1.25. 

Corn — The  market  still  shows  considerable  weak¬ 
ness.  Canners  are  quoting  90  cents  a  dozen  on  south¬ 
ern  packs,  but  buyers’  views  are  nearer  85  cents,  and 
it  is  not  believed  that  much  difficulty  would  be  experi¬ 
enced  in  bringing  out  offerings  at  that  level.  Canners 
are  basing  their  hopes  for  improvement  in  the  market 
position  on  a  short  yield  this  season.  While  there  may 
be  a  little  falling  off  in  the  South,  reports  from  the 
country  as  a  whole  indicate  that  the  pack  this  year  will 
be  larger  than  was  the  case  in  1927. 

Peas — The  southern  market  has  been  quiet,  with 
a  steady  undertone  ruling.  Wisconsin  packers  are 
through  packing  for  the  season,  and  it  is  reported  that 
the  pack  this  year  will  figure  out  20  to  25  per  cent 
under  those  of  the  previous  two  years.  It  is  reported 
that  fairly  large  offerings  of  substandards  may  be 
looked  for  because  of  the  way  in  which  some  of  the 
crop  turned  out,  and  in  consequence  buyers  receiving 
low  prices  on  standards  are  prone  to  examine  the  sam¬ 
ples  with  unusual  care.  The  market  on  average  qual¬ 
ity  4s  Alaskas  is  about  85  cents  per  dozen  f.  o.  b. 
canneries. 

Asparagus — Steady  buying  of  new  pack  Califor¬ 
nia  asparagus  is  reported,  and  packers’  assortments  are 
becoming  badly  damaged.  According  to  current  ad¬ 
vices  from  the  Coast,  canners  do  not  expect  to  carry 
much  asparagus  into  the  coming  year.  Quotations  are 
well  maintained  on  all  sizes  and  grades. 

Beans — New  pack  stringless  beans  have  come  in 
for  steady  buying,  and  the  market  is  in  good  shape. 
The  general  going  price  is  90  cents  a  dozen  for  stand¬ 
ard  cut  green,  but  5  to  10  cents  per  dozen  higher  is 
quoted  for  better  quality  beans,  with  some  extra  stand¬ 
ards  commanding  up  to  $1.05.  The  crop  is  more  spotty 
as  to  quality  than  canners  had  bargained  for.  Jobbers 
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are  taking  new  packs  in  good  volume,  owing  to  the 
close  clean-up  on  old  pack  holdings. 

Sardines — There  have  been  no  further  develop¬ 
ments  in  this  branch  of  the  market,  prices  remaining 
unchanged.  Jobbers  have  been  looking  for  a  reduction 
in  prices  on  Maine  packs,  but  reports  from  Down  East 
indicate  that  production  has  continued  of  relatively 
small  amount,  with  canners’  stocks  not  of  burdensome 
proportions,  and  no  tendency  shown  to  force  sales  at 
the  expense  of  prices.  The  California  market  is  quiet 
and  unchanged. 

Pineapple — A  strong  market  for  pineapple  is  re¬ 
ported.  Demand  has  been  holding  up  well,  and  the 
announcement  of  the  leading  canner  of  short  deliveries 
on  some  grades  has  tended  to  strengthen  the  position 
of  new  pack.  Both  the  sliced  and  crushed  are  coming 
in  for  a  good  demand  on  the  part  of  the  retail  trade 
in  this  territory,  and  jobbers  are  being  forced  to  pick 
up  stocks  wherever  available  in  the  jobbing  market  to 
take  care  of  their  trade’s  requirements. 

California  Fruits — There  has  been  a  continued  fair 
buying  movement  on  California  fruits  during  the  past 
week.  Many  distributors  who  had  purchased  but  spar¬ 
ingly  at  the  opening  price  basis  have  revised  their  ideas 
on  the  market  situation  somewhat  since  that  time,  and 
have  been  extending  their  commitments  accordingly. 
The  pack  of  peaches  in  California  thus  far,  it  is  re¬ 
ported,  has  been  running  considerably  smaller  than  had 
been  looked  for,  and  the  same  has  been  true  of  apricots. 
The  pack  of  apricots  has  been  much  smaller  than  last 
year’s,  according  to  reports  received  here  from  canners. 

Shrimp  Firm — There  is  quite  a  shortage  of  spot 
shrimp  reported,  and  the  market  is  more  or  less  nom¬ 
inal.  Gulf  canners  have  little  stock  to  offer  for  prompt 
shipment,  and  the  outlook  does  not  indicate  much  of 
an  increase  in  the  supply  in  the  near  future. 

Jobbers’  Stocks — From  current  indications,  it  ap¬ 
pears  likely  that  jobbers  will  be  stocking  canned  foods 
in  a  larger  way  this  fall  than  had  been  looked  for 
earlier  in  the  season.  A  number  of  jobbers  who  had 
been  wary  of  the  expected  large  production  in  staple 
canned  foods  have  now  changed  their  viewpoint  radi¬ 
cally,  and  are  preparing  to  go  ahead  and  operate  in  a 
large  way  where  previously  they  had  expected  to  be  on 
a  hand-to-mouth  buying  basis. 


CHICAGO  MARKET 

By  “Wrangler” 

Special  Correspondent  “The  Canning  Trade.” 


Weather  Ideal  for  Growing  of  Canning  Crops — Corn  Selling  as 
Low  as  80c  at  Canneries — Late  Pea  Pack  in  Wisconsin 
Larger  Than  Expected — Indiana  Expects  Good  Output 
of  Tomatoes— Dr.  Bitting  Believes  Appert  Art  of 
Preserving  Foods 


Chicago,  August  16th,  1928. 

ROP  growing  weather  for  canning  products  continues  ideal 
in  the  vicinity  of  Chicago,  and  canners  are  making  prepa¬ 
rations  for  harvesting  crops  and  for  canning  them.  All 
the  good  guessers  are  estimating  the  output  of  canned  peas, 
corn  and  tomatoes  for  1928,  and  as  usual  are  rather  wide  apart 
in  their  estimates.  We  have  had  a  peculiar  season  as  to  weather 
and  several  changes  for  better  and  for  worse,  and  the  result  of 
these  changes  upon  the  output  of  the  crops  is  almost  impossible 
to  estimate.  I  think  it  is  one  of  the  most  difficult  seasons  in 
that  respect  that  we  have  had  for  many  years. 

Canned  Corn — There  is  a  quiet  but  strong  pressure  to  sell 
canned  corn  for  prompt  shipment  when  packed  or  for  spot  ship¬ 
ment  of  the  remaining  lots  of  the  1927  pack.  This  pressure, 
however,  has  been  confined  to  a  few  canners  chiefly  in  Iowa.  I 
have  heard  of  some  sales  as  low  as  80c  f.  o.  b.  canneries  for 
standard  size  2,  and  several  that  were  made  at  that  price  freight 


paid  to  Chicago.  These  sales,  however,  are  not  representative 
of  the  market,  which  is  properly  quotable  at  85c  f.  o.  b,  can¬ 
neries  for  standard  grade.  The  sales  at  the  low  prices  were 
made  for  the  purpose  of  getting  money  with  which  to  take  care 
of  their  packing  by  canners  who  have  not  been  able  to  make 
satisfactory  financial  arrangements  with  their  banks. 

Canned  Peas — This  article  seems  to  occupy  a  relatively 
stronger  position  than  either  canned  corn  or  canned  tomatoes. 
The  reason  possibly  is  that  the  output  of  canned  peas  is  more 
definitely  known  than  that  of  either  corn  or  tomatoes,  and  buy¬ 
ers  have  more  to  base  their  judgment  on. 

The  canning  of  sweets  or  late  peas  is  about  finished  and  the 
quality  has  proven  fine  and  the  yield  has  been  better  in  Wiscon¬ 
sin  than  anticipated.  The  buyers  have  “passed  up”  the  Alaska 
or  Early  June  pack  and  are  giving  their  attention  to  the  late 
or  sweet  variety  of  peas.  Chicago,  however,  is  not  a  heavy  buy¬ 
ing  market  for  sweet  or  late  peas.  The  Wisconsin  output  of 
that  variety  goes  largely  to  Boston  and  the  New  England 
States  and  to  New  York  City.  Every  pea  canner  seems  to  have 
a  different  price  and  there  is  really  no  market  price.  The  price 
seems  to  depend  upon  the  disposition  of  the  canner  to  realize 
and  not  upon  any  co-operative  regard  for  standard  prices.  This 
goes  to  show  how  canners  are,  in  the  present  disorganized  con¬ 
dition  of  selling  or  distribution,  subject  to  nominal  price  condi¬ 
tions,  and  how  they  are  unprotected  by  market  prices  of  a  co¬ 
operative  character. 

Canned  Tomatoes — The  demand  for  spot  canned  tomatoes 
is  small  and  is  principally  for  small  lots  from  Chicago  ware¬ 
houses,  which  still  have  holdings  of  consigned  lots  from  Vir¬ 
ginia,  Maryland  and  a  few  from  the  Southeast. 

The  crop  condition  in  Indiana  is  said  to  have  greatly  im¬ 
proved  in  the  past  week  and,  though  late,  if  the  crop  does  not 
run  into  early  frosts  in  that  State,  there  will  be  a  good  output. 

I  can  hear  of  but  very  few  sales  of  canned  tomatoes  for  future 
delivery  recently. 

News  Items — In  relation  to  my  contention  to  the  effect  that 
the  hermetically  sealing  of  fresh  foods  and  their  preservation 
by  heat  did  not  originate  with  Nicholas  Appert  of  France, 

I  have  received  a  letter  from  my  good  friend  Doctor  A.  W. 
Bitting  of  San  Francisco,  formerly  connected  with  the  Na¬ 
tional  Canners  Association  at  Washington,  D.  C.  He  is  one  of 
the  most  competent  canned-food  and  food-preservative  scientists 
on  earth.  He  has  not  given  me  permission  to  publish  the  follow¬ 
ing  extract  from  his  letter  to  me,  but  he  did  not  forbid  me  to 
do  so,  and  I  am  therefore  presuming  upon  his  friendship  to 
take  that  liberty.  From  the  extract  from  his  letter  below  it 
will  be  seen  that  he  has  given  more  research  to  the  subject 
than  any  one  else  in  the  world.  He  gives  the  credit  of  the 
discovery  to  Appert,  but  with  such  modifications  that  I  am 
able  to  still  contend  that  sterilization  by  heat  and  hermetically 
sealing  of  fresh  foods  were  practiced  long  before  Appert  was 
heard  of,  probably  before  the  Christian  era.  It  is  true  that 
those  practicing  it  did  not  know  the  reason  for  it  or  why  heat 
and  hermetically  scaling  would  preserve  fresh  foods,  for  noth¬ 
ing  was  known  then  about  Bacteriology,  neither  did  Appert.  as 
Bacteriological  science  was  unknown  to  him  or  the  scientists 
of  his  time,  and  as  Appert  sterilized  his  fresh  foods  in  glass 
jars  or  bottles  I  am  continuing  to  hold  that  he  was  preceded 
in  that  knowledge  by  some  of  the  smart  women  of  antiquity. 
Dr.  Bitting  writes: 

“You  doubtless  know  that  historical  research  into  the  origin 
and  development  of  the  various  methods  of  food  preservation 
has  been  a  hobby  with  me  for  a  good  while.  Sometimes  I  think 
it  is  a  good  deal  more  than  a  hobby,  rather  as  obscession.  The 
most  authentic  source  of  information  is  to  be  found  in  works 
upon  cookery.  Some  of  the  old  writers  spent  years  in  seeking 
out  everything  which  could  throw  light  upon  the  practices  from 
the  earliest  times.  We  have  collected  everything  which  we 
could  afford,  and  a  lot  which  we  could  ill  afford  along  this  line. 
About  1200  volumes  from  the  year  1500  to  date.  Some  of  these 
were  prepared  from  manuscripts  prior  to  the  Christian  era. 

“I  am  convinced  that  Appert  was  the  man  who  discovered 
the  art  of  preserving  food  by  treating  the  same  with  heat  an  t 
holding  it  in  a  hermetically  scaled  container.  I  believe  his  title 
is  as  clear  in  that  respect  as  that  of  Morse  for  the  telegranh. 
Bell  for  the  telephone,  or  Edison  for  his  numerous  inventions. 
It  is  true  that  Appert  was  not  the  first  to  nreserve  foods  bv 
what  we  term  canning.  He  never  made  such  a  claim.  That 
had  been  done  after  a  fashion  for  two  hundred  years  before 
his  time.  Foods  were  placed  in  glass  or  earthenware  jars  and 
some  were  heated  and  others  not,  some  were  well  sealed  and 
others  not,  some  had  wine  or  vinegar  added  and  others  not,  some 
of  the  food  kept  but  more  did  not.  But  no  one  knew  why  it 
kept  sometimes  and  spoiled  at  others.  What  Appert  discovered 
was  that  it  was  the  combination  of  the  application  of  heat  to 
a  due  degree  and  its  protection  by  a  hermetically  sealed  con- 
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tainer  that  caused  it  to  keep.  That  made  canning  a  possibility. 
He  went  a  step  farther  and  found  that  a  due  amount  of  heat 
varied  with  the  nature  of  the  product,  what  was  sufficient  for 
one  might  be  inadequate  for  another.  Also  that  the  seal  must 
be  hermetic,  and  to  this  end  he  made  his  corks  so  that  no  pores 
could  be  continuous,  and  as  a  further  precaution  he  luted  them. 
I  can  find  no  reference  to  any  one  suggesting  the  combination 
of  heating  and  hermetic  sealing  as  being  the  reason  for  foods 
keeping  prior  to  his  time.  The  closest  approach  is  in  the  work 
of  Denys  Papin,  about  a  hundred  and  twenty-five  years  before.” 


THE  GULF  STATES  MARKET 

By  BAYOU 

Special  Correspondent  of  "The  Canning  Trade” 


Receipts  of  Okra  at  Canneries  Continues  Slow — Hot  Weather 
Hurts  Crops — Market  Very  Quiet  on  Sweet  Potatoes. 
Very  Litle  Movement  to  Oysters — Shrimp  Situation 
Unsatisfactory  —  Crabs  Improve  —  Canners 
Should  Diversify  Their  Operations 


Mobile,  Ala.,  August  16,  1928. 
KRA — The  receipt  of  okra  at  the  canneries  still  continues 
light  and  as  a  consequence  of  this  there  has  not  been  very 
much  okra  canned  so  far  this  season,  and  it  may  be  next 
week  before  the  pack  gets  under  way. 

The  weather  has  been  very  hot  here  for  a  month,  and  as  we 
have  had  nothing  but  showers  and  no  heavy  rains,  the  crop  has 
suffered  from  excessive  hot  weather  and  no  rain.  With  the  tem¬ 
perature  sometimes  shooting  up  to  94  degrees  in  the  shade  and 
the  plants  in  the  field  getting  the  full  strength  of  old  Sol’s 
scorching  rays,  it  is  a  wonder  that  the  plants  haven’t  burnt  up. 
We  had  a  good  heavy  rain  early  this  week  that  while  it  did  not 
last  long,  yet  it  poured  the  time  it  rained  and  if  it  follows  with 
more  rain  this  week  it  is  bound  to  have  a  beneficial  effect  on 
the  crops.  The  demand  is  good  and  the  following  are  the  prices, 
f.  o.  b.  cannery:  Cut  okra.  No.  2  cans,  $1.10  per  dozen;  No.  2% 
cans,  $1.35  per  dozen;  No.  10  cans,  $4.50  per  dozen.  Baby  pod 
okra  (whole).  No.  2  cans,  $1.35  per  dozen;  No.  2^4  cans,  $1.60 
per  dozen;  and  No.  10  cans,  $5.50  per  dozen.  Okra  and  tomato 
sauce  is  the  same  price  as  baby  pod  okra. 

Sweet  Potatoes — There  is  no  movement  of  sweet  potatoes 
and  as  none  is  looked  for  at  this  time,  there  is  no  misapprehen¬ 
sion  and  those  that  are  forcing  a  movement  of  them  are  most 
likely  doing  so  at  a  reduced  price,  because  the  market  is  very 
quiet  on  sweet  potatoes.  The  packers  in  this  section  had  a 
hunch  that  this  would  be  the  case  and  therefore  prepared  to 
meet  the  situation  by  refusing  to  pack  any  sweet  potatoes  this 
year,  and  this  will  undoubtedly  work  out  in  their  favor.  The 
price  of  sweet  potatoes  is  $1.10  per  dozen  for  No.  2yz  cans, 
f.  o.  b.  factory. 

Oysters — With  the  temperature  around  90  degrees,  the  oys¬ 
ter  subject  is  about  as  appealing  to  the  consuming  public  as 
the  cries  of  the  ice  man  are  to  the  housewife  when  the  ther¬ 
mometer  registers  zero,  hence  very  little  movement  of  oysters 
is  expected  until  the  weather  cools  off  and  the  housewife  turns 
her  thoughts  to  cold  weather  delicacies.  Under  the  circum¬ 
stances,  very  litle  efforts  are  being  put  forth  by  the  packers  to 
move  oysters  now  because  they  are  unseasonable  and  the  further 
fact  that  there  is  no  big  stock  of  them.  The  oyster  market  is 
strong  at  the  following  prices,  f.  o.  b.  cannery:  4-oz.  cans,  $1.35 
per  dozen;  5-oz.  cans,  $1.45  per  dozen;  8-oz.  cans,  $2.70  per 
dozen;  and  10-oz.  cans,  $2.90  per  dozen. 

Shrimp— The  shrimp  situation  continues  unsatisfactory. 
Shrimp  are  very  scarce  on  the  outside  beach  and  those  in  the 
bays  are  small,  therefore  the  seafood  factories  have  decided  not 
to  begin  canning  shrimp  until  September  1st. 

The  boats  for  the  raw  shippers  here  caught  some  mighty 
fine  big  shrimp  on  the  outside  beach  two  days  ago  and  they  ex¬ 
pect  a  strike  of  them  this  week.  These  shrimp  were  undoubtedly 
some  of  the  largest  and  fanciest  ever  brought  to  this  market. 
There  is  a  tropical  hurricane  now  moving  in  the  Gulf  and  it  is 
possible  that  this  will  drive  the  large  gulf  shrimp  on  the  out¬ 
side  beaches  in  large  schools,  and  if  the  hurricane  does  not  come 
too  close  that  will  make  it  too  rough  for  the  boats  to  stay  out¬ 
side  and  fish.  It  may  be  the  means  of  the  Alabama  shrimpers 
getting  a  big  catch  of  fancy  shrimp,  but  it  will  hardly  last  long 
enough  to  do  the  seafood  factories  any  good  and  they  will  have 
to  wait  until  large  shrimp  come  in  the  bays  and  stay.  No  new 
prices  of  shrimp  are  out  and  none  will  hardly  be  issued  until  the 
pack  gets  under  way  and  the  packers  see  what  they  are  going  to 
have.  The  old  prices  of  $1.45  for  No.  1  medium  shrimp  and 
$1.65  for  No.  1  fancy  shrimp,  f.  o.  b.  cannery  are  the  only  ones 
being  quoted  out. 


Crab  Meat — The  salt  water  in  the  bays  has  increased  the 
supply  of  crabs  and  there  is  more  crab  meat  being  put  up  for 
the  raw  markets  than  heretofore.  Moreover  the  yield  and  qual¬ 
ity  of  the  meat  is  better  because  the  crabs  are  fatter. 

Pears — Some  pineapple  pears  were  received  by  the  factories 
this  past  week,  but  as  they  were  found  not  sufficiently  matured, 
the  packing  of  pears  will  be  delayed  one  or  two  weeks  longer. 
The  demand  is  good  and  the  following  are  the  prices,  f.  o.  b.  fac¬ 
tory:  No.  2  cans,  $1.10  per  dozen;  No.  2^!  cans,  $1.35  per  dozen; 
and  No.  10  cans,  $4.75  per  dozen. 

Diversified  Packing — A  seafood  canning  factory  with  a 
fairly  good  farming  country  near  it  has  the  advantage  of  the  in¬ 
land  vegetable  and  fruit  canning  factories  in  more  ways  than 
one,  because  if  properly  regulated  it  can  diversify  and  operate 
practically  the  year  round.  However,  very  few  seafood  fac¬ 
tories  in  this  section  seem  to  take  advantage  of  this  and  the  ma¬ 
jority  of  them  confine  themselves  to  packing  shrimp  and  oysters 
exclusively.  It  appears  that  they  are  sold  to  the  idea  of  spe¬ 
cializing  and  make  no  attempt  to  expand  their  operations  to 
other  seafoods,  vegetables,  and  fruits. 

This  being  the  case,  it  is  interesting  to  note  that  the  Law¬ 
rence  Packing  Company,  of  Rockland,  Maine,  have  recently 
bought  a  large  tract  of  land  and  they  are  going  to  immediately 
erect  a  large  warehouse  and  will  install  new  machinery  in  their 
modern,  newly  constructed  sardine  factories  to  can  fish,  fish 
chowder,  clams,  blueberries,  and  vegetables  along  with  their  sar¬ 
dine  output  which  will  enable  them  to  operate  practically  the 
year  round. 


CALIFORNIA  MARKET 

By  “Berkeley,” 

Special  Correspondent  “The  Canning  Trade.” 


Business  on  Fruit  Satisfactory — Watching  Their  Peach  Pack 

Carefully — The  Pack  of  Tuscan  Peaches — Early  Clings 
Falling  Below  Estimates — Pineapple  Strongest 
Item  in  Fruits — Germany  Buying  As¬ 
paragus — Increase  in  Salmon 
Pack — Tomato  Crop 
Satisfactory. 

San  Francisco,  August  16,  1928. 
ATISFACTORY — Quite  a  satisfactory  volume  of  business 
has  been  booked  by  canners  of  California  fruits  at  the 
opening  prices  named  a  short  time  ago,  these  having  proved 
acceptable  to  the  trade  generally.  The  lines  on  which  light  packs 
are  expected  are  getting  well  sold  up,  and  there  are  already 
many  withdrawals  in  the  lists,  but  there  will  be  plenty  of 
peaches,  apricots  and  pears  to  go  around  in  the  heavily  packed 
sizes  and  grades.  So  far  prices  are  being  fairly  well  main¬ 
tained,  with  the  smaller  packers  who  so  often  offer  concessions 
at  this  time  of  the  year  to  effect  immediate  sales,  either  finding 
it  unnecessary  to  make  reductions  to  secure  business,  or  impos¬ 
sible  to  do  so  without  taking  a  loss.  The  trade  in  general  seems 
to  feel  that  opening  prices  were  right  down  to  bedrock,  and  that 
advances  are  to  be  expected  rather  than  reductions. 

Peaches — Canners  are  keeping  in  close  touch  with  the  can¬ 
ning  peach  situation,  and  the  opinion  is  still  held  that  the  pack 
can  be  kept  within  the  desired  limit  of  13,000,000  cases  without  in¬ 
creasing  the  present  grading  restrictions.  The  packing  of  Tus¬ 
can  clings  came  to  an  end  recently,  and  a  survey  indicates  that 
this  has  been  much  lighter  than  was  expected.  A  statement  re¬ 
cently  sent  to  members  of  the  Canners  League  of  California 
from  the  office  of  Vice-President  and  Secretary  Preston  McKin¬ 
ney  said:  “So  many  requests  for  immediate  figures  on  the  Tus¬ 
can  pack  have  been  received  that  we  are  making  a  preliminary 
statement,  as  it  is  known  that  in  some  districts  Tuscans  still  are 
coming  in  and  the  final  figures,  which  will  be  sent  out  promptly, 
will  not  be  available  for  a  few  day.s.  In  those  instances  where  a 
few  cases  are  still  to  be  packed  we  have  secured  an  added  esti¬ 
mate  of  the  quantity  yet  to  be  packed,  and  also  have  made  allow¬ 
ance  for  the  few  small  packers  whose  figures  we  have  been  un¬ 
able  to  secure  so  far. 

“Our  preliminary  figure  for  the  pack  of  Tuscans  for  the  en¬ 
tire  state  is  2,600,000  cases,  which  we  believe  is  correct  for  all 
practical  purposes.  The  peach  survey  on  which  all  previous  esti¬ 
mates  have  been  based  indicated  that  the  total  gross  tonnage  of 
Tuscans  for  the  state  was  100,530  tons.  The  total  gross  survey 
estimate  of  all  varieties  was  398,616  tons.  Thus,  the  Tuscans 
roughly  represented  in  the  gross  survey  25  per  cent  of  the  total. 
Assuming  that  the  Tuscans  were  packed  at  44  cases  to  the  ton, 
the  total  number  of  tons  actually  canned  is  roughly  59,000  tons, 
which  is  a  reduction  from  the  gross  of  Tuscans  of  roughly  41,000 
tons,  or  a  41  per  cent  reduction.” 
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Reports  on  midsummer  clings  now  going  to  the  canners  indi¬ 
cate  that  these  are  falling  below  the  early  estimates.  Hot 
weather  has  caused  the  fruit  to  run  to  small  sizes  and  to  ripen 
faster  than  it  could  be  harvested.  The  crop  tonnage  is  proving 
fully  as  heavy  as  was  estimated  at  the  opening  of  the  season, 
but  the  grade  suitable  for  canning  has  not  come  up  to  expecta¬ 
tions. 

Pineapple — The  strongest  item  in  the  canned  fruit  list  con¬ 
tinues  to  be  Hawaiian  pineapple.  Packing  operations  have  just 
about  reached  the  peak,  but  practically  the  entire  estimated  pack 
of  slightly  more  than  nine  million  cases  has  been  disposed  of 
Hawaiian  pineapple  canners  are  being  hard  pressed  for  ware¬ 
house  facilities  this  year,  and  are  making  every  effort  to  move 
the  pack  as  quickly  as  possible.  Every  vessel  from  the  islands  is 
filled  to  capacity,  and  this  will  be  the  rule  for  months  to  come. 
The  sugar  crop  has  proved  larger  than  expected,  and  use  is  being 
made  of  many  types  of  temporary  covers  to  care  for  the  output. 

Asparagus — There  has  been  considerable  buying  of  Cali¬ 
fornia  canned  asparagus  from  Germany  this  season,  and  export 
business  has  been  proving  a  feature  of  sales  for  some  time.  More 
than  80  per  cent  of  the  pack  has  been  disposed  of,  and  the  de¬ 
mand  continues  steady.  California  canners  will  continue  the  ad¬ 
vertising  campaign  which  is  believed  to  have  contributed  mate¬ 
rially  to  the  splendid  showing  now  being  made. 

Salmon — The  salmon  pack  in  Bristol  Bay  and  vicinity  has 
been  estimated  by  the  Alaska  Packers  Association  at  1,500,000 
cases,  or  about  sixty  per  cent  more  than  last  year,  when  the  pack 
was  932,461  cases.  Earlier  in  the  season  the  Association  esti¬ 
mated  that  the  gain  would  be  about  fifty  per  cent.*  Opening 
prices  have  been  named  by  most  interests  and  considerable  busi¬ 
ness  is  being  booked  at  S2.35  for  Alaska  Reds,  $1.75  for  Medium 
Reds,  $1.65  for  Pinks  and  $1.60  for  Chums.  An  especially  good 
business  is  reported  on  Pinks. 

The  freighter  Bengal  Maru  touched  at  San  Francisco  re¬ 
cently  bound  for  Liverpool  from,  the  Kamchatka  coast,  by  way 
of  the  Panama  Canal,  with  a  cargo  of  7,000  tons  of  canned  sal¬ 
mon.  The  salmon  pack  on  the  Kamchatka  coast  has  been  very 
heavy  this  year  and  will  exceed  24,000  tons,  according  to  early 
reports.  Most  of  the  fish  will  be  marketed  in  Europe  and  two 
other  steamers  will  be  required  to  move  the  pack,  these  to  take 
their  cargoes  by  way  of  the  Suez  Canal. 

Tomatoes — The  tomato  crop  in  the  San  Francisco  Bay  dis¬ 
trict  is  in  the  best  condition  in  several  years,  with  blight  almost 
a  minus  factor.  Favorable  growing  weather,  coupled  with  pre¬ 
ventative  measures,  is  held  acocuntable.  Prices  to  growers  are 
on  about  the  same  basis  as  last  year.  Packing  will  be  com¬ 
menced  in  September,  as  soon  as  operations  on  peaches  and 
pears  slacken  off. 


THE  OZARK  MARKET 

By  OZARKO 

Special  Correspondent  ''The  Canning  Trade." 

Good  Growing  Conditions  for  All  Crops — ^Tomato  Vines  Small 
and  Promise  Reduced  Yields — Some  Few  Canners  Start. 

No  Changes  in  Prices — Canners  Want  to  See 
the  Crop  Develop  More  Before  Taking 
More  Futures — Beans  Are 
Scarce. 

Springfield,  Mo.,  August  16,  1928. 
EATHER — Very  favorable  weather  conditions  have  pre¬ 
vailed  throughout  the  Ozarks  during  the  past  week.  Light 
showers  of  rain  reported  in  different  localities,  but  no 
general  rainfall  reported  throughout  the  district.  The  average 
temperature  has  been  slightly  below  normal,  and  heavy  dew  is 
observed.  Taking  conditions  as  a  whole,  we  consider  same  very 
favorable  for  growing  farm  crops  of  all  kinds. 

Tomato  Crop — The  fields  of  tomatoes  which  received  the 
usual  cultivation  now  look  more  favorable,  although  the  fields  of 
tomatoes,  taken  as  a  whole,  show  the  vines  much  smaller  than 
usual  for  this  period  in  the  year.  It  is  a  foregone  conclusion 
that  the  average  tonnage  yield  per  acre  will  fall  below  normal, 
due  to  the  very  late  setting  of  plants  in  the  fields,  and  the  period 
for  these  vines  to  produce  ripe  tomatoes  will  be  shorter  by  about 
two  to  three  weeks  than  is  usual  for  our  district. 

Ripe  Tomatoes — Some  ripe  tomatoes  are  beginning  to  ap¬ 
pear  in  the  fields  which  were  set  early.  Some  canners  will  make 
a  light,  short  run  of  perhaps  about  one  hour  some  time  during 
the  present  week.  There  will  be  other  canners  who  probably 
will  not  have  any  ripe  fruit  before  next  week.  It  is  our  opinion 
that  even  from  the  fields  of  the  earlliest  setting  there  cannot  be 
more  than  two  light  pickings  of  ripe  fruit  next  week,  and  also 
the  last  week  in  August. 


Late  Tomato  Fields — There  is  no  promise  of  any  ripe  toma¬ 
toes  from  the  fields  that  were  set  late  before  the  first  and  second 
week  in  September.  From  this  late  acreage  canners  and  grow¬ 
ers  are  expecting  a  very  light  tonnage  yield  per  acre. 

Spot  Tomatoes — There  are  now  just  a  few  carloads  of  spot 
tomatoes  remaining  in  canners’  hands  unsold  in  Missouri  and  Ar¬ 
kansas.  It  is  expected  that  these  few  cars  will  be  sold  and  ship¬ 
ped  out  during  the  month  of  August. 

Spot  Prices — A  few  mixed  cars  of  spot  tomatoes  are  still 
obtainable  in  Arkansas.  No.  1  standard,  10  oz.,  55c;  No.  2  stand¬ 
ards,  80c;  but  the  assortment  must  be  subject  to  the  approval 
of  the  holders;  No.  2  standards,  in  cans  with  bright,  clean  ends, 
if  obtainable,  cannot  be  bought  for  less  than  75c  to  fac¬ 

tory  points.  There  are  still  unsold  two  or  three  cars  of  No.  2 
standards,  in  cans  with  gold  or  blue  lacquered  ends,  which  can 
probably  be  bought  at  72i,^c,  f.  o.  b.  Missouri  points.  There  are 
just  a  few  cars  of  spot  3s  standards,  in  cans  with  bright  ends,  at 
$1.05  to  $1.10,  or  in  cans  with  gold  or  blue  lacquered  ends  for 
slightly  less.  The  total  unsold  holdings  of  spot  tomatoes  by 
Missouri  and  Arkansas  canners  at  this  time  are  reallly  insignifi¬ 
cant. 

Future  Tomatoes — We  find  that  canners  here  and  there  who 
have  sold  a  few  cars  of  futures  do  not  have  any  offerings  on  the 
market  now.  They  tell  us  they  are  waiting  to  see  what  the  to¬ 
mato  crop  will  develop,  and  they  are  expecting  somewhat  higher 
prices  to  be  established.  It  might  be  possible  to  find  some  can¬ 
ners  here  and  there  who  would  confirm  sale  on  one  or  two  cars  of 
future  tomatoes  at  the  following  range  of  prices:  No.  1  standard, 
10  oz.,  4714  to  50c;  No.  303  cans,  70  to  7214c;  No.  2  standards, 
75c  to  7714c;  No.  214  standards,  $1.05  to  $1.0714;  No.  10  stand¬ 
ards,  $3.50  to  $.375,  f.  o.  b.  factory  points  Arkansas  or  Missouri, 
wherever  it  would  be  possible  to  find  canners  willing  to  confirm. 
The  only  canners  who  are  planning  to  pack  any  tomatoes  this 
year  in  No.  3  cans  are  the  few  canners  who  have  some  cars  of 
futures  sold  of  this  size  at  $1.20  per  dozen,  factory  points. 
These  canners  in  providing  for  their  supplies  are  only  arrang¬ 
ing  to  take  care  of  the  orders  already  sold,  and  do  not  expect  to 
pack  any  unsold  surplus.  The  number  of  canners  in  the  Ozark 
packing  district  who  will  pack  any  tomatoes  in  No.  10  cans  is 
very  limited,  indeed.  Buyers  who  contemplate  drawing  their 
supply  of  tomatoes  of  this  season’s  pack  in  No.  10  cans  from  the 
Ozarks  had  better  get  busy  and  get  their  orders  in  and  con¬ 
firmed  without  delay. 

Spot  Green  Beans — There  are  just  a  few  carloads  obtainable 
in  the  district  at  this  time.  We  quote  market  prices:  2s  stand¬ 
ards,  cut,  90c  to  95c  dozen;  2s  extra  standards,  cut,  95c  to  $1.00 
dozen;  10s  standards,  cut,  $4.50  to  $4.75  dozen;  10s  extra  stand¬ 
ards,  cut  (if  obtainable),  $4.75  to  $5.00  dozen.  We  do  not  be¬ 
lieve  there  are  any  whole  beans  in  No.  2  and  No.  10  cans  now 
obtainable  in  the  district. 

Blackberries — There  are  just  a  few  carloads  of  new  pack 
blackberries  in  No.  2  standards,  water,  E-L  cans,  obtainable  in 
Missouri.  Canners’  price  $1.15.  These  Missouri  berries  are  of 
unusual  good  quality,  cans  filled  full,  and  are  popular  with  the 
consuming  public  in  llocalities  where  sold.  '  There  are  perhaps 
in  Arkansas  a  few  surplus  cars  of  new  pack  blackberries,  packed 
mostly  from  cultivated  fruit.  No.  2  standards,  water,  E-L  cans, 
at  $1.25;  No.  10  standards,  water,  E-L  cans,  at  $5.25  to  $5.50, 
factory  points. 

Canned  Apples — It  is  probable  that  just  a  few  canners  in  the 
Arkansas  Ozarks  will  pack  canned  apples  in  a  limited  way  in 
No.  10  cans.  We  are  not  prepared  to  quote  price  on  same  for 
future  delivery.  The  apple  crop  in  Southwest  Missouri  is  con¬ 
siderably  less  than  half  a  crop,  and  very  little  better  in  the 
Arkansas-Ozarks.  With  a  short  apple  crop,  this  means  higher 
prices  for  the  raw  fruit,  and  a  corresponding  higher  price  for 
the  canned  product. 

Fall  Spinach — A  few  canners  in  Arkansas  will  have  some 
fall  spinach  acreage,  but  we  could  not  make  even  a  guess  as  to 
the  probable  pack  of  canned  spinach. 

Warning — A  large  number  of  tomato  canners  will  confine 
their  packing  of  canned  tomatoes  this  season  exclusively  to  No.  2 
cans.  It  looks  very  much  to  us  like  there  won’t  be  anything 
like  enough  tomatoes  packed  in  No.  214  cans  in  the  entire  dis¬ 
trict  to  meet  the  demands  that  will  come  for  this  size  from  the 
trade.  Tomatoes  in  No.  2%  cans  have  become  a  very  popular 
seller,  not  only  with  the  chain  stores,  but  with  the  average  re¬ 
tail  grocery  store.  All  carload  buyers  who  are  planning  to  draw 
their  supply  of  tomatoes  of  this  year’s  pack  in  the  No.  214  cans 
from  the  Ozarks  packing  district  would  do  well  to  give  con¬ 
sideration  to  placing  their  orders  for  this  size  without  any 
further  delay. 

Mixed  Cars — For  several  seasons  past,  it  has  been  very  ob¬ 
servable  for  the  large  increase  in  the  demand  for  canned  toma¬ 
toes  for  mixed  car  shipments.  It  frequently  occurs  that  a  jobber 
will  come  into  the  market  for  three  or  four  different  sizes.  Such 
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orders  are  frequently  very  difficult,  indeed,  to  handle.  Heretofore, 
it  has  not  been  very  difficult  to  place  orders  for  mixed  cars  to¬ 
matoes  in  2s  and  2^,2S  standards.  However,  it  will  be  more  dif¬ 
ficult  from  the  1928  pack.  This  clause  is  inserted  in  this  letter 
for  the  purpose  of  conveying  this  valuable  information  to  the 
buyers  who  will  likely  want  mixed  cars. 

Canning  Season — Tomato  canners  of  the  Ozarks  predict  that 
this  year’s  canning  season  will  likely  be  the  shortest  canning 
season  that  has  been  experienced  in  the  Ozark  district  for  many, 
many  years.  It  often  occurs  that  the  tomato  canner  of 


the  Ozarks  begin  packing  tomatoes  the  last  week  in  July,  and 
seldom  ever  later  than  the  early  days  of  August.  This  year 
there  will  be  very  litle  packing,  even  the  last  two  weks  in  Au¬ 
gust,  and  some  canners  will  not  begin  packing  until  the  first 
week  in  September.  It  would  be  a  matter  of  impossibility  for 
the  canners  of  the  Ozarks  to  put  up  more  than  a  very  moderate 
pack  of  tomatoes,  packing  season  1928.  With  the  reduction  in 
acreage,  late  crop  season,  and  a  short  packing  season,  it  is  very 
reasonable  for  tomato  canners  to  expect  a  light  pack,  and  higher 
prices  to  rule  on  canned  tomatoes. 


What  Canned  Foods  Distributors  are  Doing 

Wholesale  Grocers  Develop  Retail  Chains  to  Compete  With  Chain  Stores;  Find 
Retailer  Owned  Chains  Possess  Many  Advantages  Over  Ordinary  Chains — First 
National  Stores  to  Increase  Chain — Research  Bureau  of  American  Associ¬ 
ation  Explains  Aims  and  Outlines  Work  Already  Completed  in  Drive 
to  Effect  Supremacy  of  Wholesale  Grocers  Over  Chain  Stores. 


Retail  chains — wholesale  grocers,  having  witnessed 
the  success  which  has  attended  the  efforts  of  other  job¬ 
bers  in  organizing  their  retailers  into  compact  units  ap¬ 
proaching  the  efficiency  of  the  chains,  are  turning  more  and 
more  to  this  type  of  merchandising  as  a  solution  of  the  various 
trade  problems. 

Jobbers  who  have  succeeded  in  welding  their  retail  cus¬ 
tomers  into  chains  of  this  character  have  found  the  experiment 
highly  successful,  particularly  where  the  cooperative  groups 
have  made  liberal  use  of  advertising  to  get  their  message  across 
to  the  consuming  public  in  their  territories. 

As  a  result  of  the  forward  strides  which  jobbers  have  taken 
in  solving  merchandising  problems  through  close  cooperation 
with  their  customers,  there  have  been  a  number  of  important 
changes  in  conditions  within  the  industry.  In  many  sections  of 
the  country  the  retail  grocers,  through  cooperative  action,  have 
taken  on  greater  efficiency  and  are  now  at  the  point  where  they 
have  no  fear  of  the  chain.  On  the  contrary,  independent  re¬ 
tailers  in  the  large  cities  of  the  East  in  many  instances  attempt 
to  locate  their  stores  as  close  to  a  chain  as  possible.  This  is 
particularly  true  of  the  retailer  who  is  buying  in  a  cooperative 
way,  but  is  not  participating  in  an  advertising  campaign.  Re¬ 
tailers  of  this  type  depend  upon  the  chain  store  to  “pull”  the 
customers,  and  upon  their  own  offerings  and  service  to  snare 
many  buyers  who  have  come  primarily  to  shop  at  the  chain 
store,  but  have  been  attracted  into  the  independent’s  store  by 
some  feature  of  his  display. 

There  are  a  number  of  retailer  chains,  each  unit  of  which  is 
owned  independently,  which  are  now  operating  so  closely  along 
chain  store  lines  that  the  casual  observer  would  mistake  them 
for  part  of  a  chain.  Stores  in  groups  of  this  type  standardize 
on  store  appearance,  displays,*  etc.,  and  run  daily  or  weekly 
sales  features  much  the  same  as  do  the  regular  chain  store 
groups,  often  beating  the  chain  as  to  price.  In  addition,  the 
chains  of  this  type  have  succeeded  in  developing  wide  distribu¬ 
tion  for  the  house  brands  of  the  jobber  with  whom  they  are 
working,  to  the  deteriment  of  the  sale  of  nationally  advertised 
products. 

Having  the  advantages  of  home  ownership,  service,  and 
cleanliness  and  price  equal  to  the  ordinary  chain  store,  the  re¬ 
tailer-owned  chain  has  many  natural  advantages  which  the  or¬ 
dinary  chain  lacks,  and  as  wholesale  grocers  come  to  an  In¬ 
creasing  realization  of  these  features  it  is  expected  that  the 
tendency  to  organize  retailers  along  these  lines  will  develop 
further. 

First  National  to  Expand — First  National  Stores,  it  is  re¬ 
ported,  are  contemplating  an  expansion  program  that  will  add 
materially  to  their  chain  of  stores,  which  at  present  numbers 
1,720  retail  stores,  in  addition  to  several  restaurants,  manufac¬ 
turing  plants,  and  warehouses.  The  first  step  in  the  expansion, 
it  is  reported,  will  be  the  opening  of  about  200  stores  through¬ 
out  Connecticut  cities,  with  establishment  of  a  bakery  and  ware¬ 
house  capable  of  servicing  500  stores,  to  be  located  in  Hartford. 
This  report  indicates  that  the  chain  will  ultimately  have  500 
units  in  Connecticut.  Whether  or  not  First  National  will  come 
further  South  and  open  up  in  New  York  State  is  not  yet  known. 
Nothing  further  has  developed  in  regard  with  the  reported 
negotiations  for  the  consolidation  of  the  First  National  Stores 
and  the  Kroger  Grocery  &  Baking  Company,  nor  has  anything 


been  done,  insofar  as  the  trade  knows,  with  the  suggested  triple 
tie-up  of  First  National,  American  Stores,  and  Kroger. 

Kroger-Buller — Official  denial  has  been  forthcoming  from 
officials  of  the  Kroger  Grocery  &  Baking  Company  that  it  has 
completed  negotiations  for  taking  over  the  business  of  the  James 
Butler  chain  of  stores,  operatingjn  New  York  State  and  nearby 
territory.  It  has  been  reported  for  some  time  back  that  Kroger 
has  been  negotiating  for  the  acquisition  of  a  well-known  East¬ 
ern  chain,  with  the  name  of  the  Butler  stores  prominently  men¬ 
tioned  in  this  connection,  but  evidently  those  responsible  for  the 
rumor  have  picked  the  wrong  chain.  There  are  a  numer  of 
prominent  independent  Eastern  chains  which  would  make  for  a 
good  tie-up  with  Kroger,  and  it  is  possible  that  something  defi¬ 
nite  in  this  direction  will  be  seen  in  the  near  future.  In  view  of 
the  steady  trend  toward  consolidation  in  the  ranks  of  the  chain 
store  companies,  it  would  not  be  surprising  to  see  a  number  of 
the  well-known  Eastern  chains  getting  together  to  accomplish 
greater  efficiencies  in  purchasing  and  marketing  operations,  and 
posibly  as  a  forerunner  in  an  amalgamation  of  several  large 
chain  store  groups  to  constitute  a  new  company  capable  of  giv¬ 
ing  the  A.  &  P.  serious  competition  in  national  distribution. 

The  American’s  Research  Bureau — An  interesting  summary 
of  the  position  of  the  Bureau  of  Economic  Research,  recently  es¬ 
tablished  by  the  American  Wholesale  Grocers  Association,  was 
given  recently  by  the  Association.  “Broadly  speaking,”  it  was 
declared,  “the  purpose  of  the  Bureau  is  to  assist  in  placing  the 
wholesaler-retailer  plan  of  distribution  on  an  equal  footing  with 
the  chain  store  system,  and  further  to  outfit  whoiesaler-retailer 
distribution  with  such  information  and  such  ideas  and  methods 
of  operation  as  will  render  it  the  most  effective  and  most  sought- 
after  passway  of  foods  from  the  producer  to  the  consumer. 
In  carrying  out  this  general  purpose,  it  seemed  best  to  the  Bu¬ 
reau  to  begin  first  an  aggressive  movement  against  the  un¬ 
conscionable  and  unwarranted  advantages  in  distribution  pos¬ 
sessed  by  chain  stores  arising  from  such  price  favors  and  con¬ 
cessions  as  are  allowed  chain  stores  and  are  not  available  to  the 
wholesale  grocer;  and  next  to  afford  the  wholesale  grocery  trade 
the  most  effective  plans  for  speeding  up  and  perfecting  their 
own  processes  and  operations. 

“Accordingly,  data  have  been  collected  and  made  available 
to  the  Federal  Trade  Commission  which  is  now  investigating 
the  economic  status  and  practices  of  chain  stores.  But  by  no 
means  is  this  all  the  Bureau  contemplates  in  this  direction.  The 
Bureau  believes  that  the  information  it  acquires  regarding  chain 
store  malpractices  can  be  put  to  the  best  advantage  at  the  pres¬ 
ent  by  laying  it  before  the  Federal  Trade  Commission.  The 
Bureau  nevertheless  has  its  own  plans  with  reference  to  this 
particular  line  of  procedure,  and  it  is  pursuing  its  own  course, 
making  its  own  investigations  according  to  its  original  purposes. 
In  fact,  it  now  has  under  way  two  inquiries  and  two  movements 
which  undoubtedly  will  reach  considerable  proportions  and  have 
a  large  effect  in  the  general  chain  store  investigation.  At  the 
present  it  is  too  early  to  reveal  these  operations,  but  when  they 
are  ready  for  action,  they  will  have  the  backing  of  government 
agencies  and  thus  the  assurance  of  definite  outcome. 

“Under  the  plan  for  modernizing  and  quickening  distribu¬ 
tion  through  wholesale  grocers,  the  Department  of  Chemical 
Analysis,  recently  installed  by  the  Bureau,  is  assuming  widen¬ 
ing  proportions.  The  Chemical  Department  has  for  its  purpose 
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even  more  than  chemical  analysis,  although  its  activity  must  be 
based  upon  such  analysis.  It  is  intended  that  the  wholesale 
grocer  may  obtain  from  this  department  information  as  to  which 
of  competing  brands  are  best  adapted  to  his  trade  and,  there¬ 
fore,  the  right  brand  for  him  to  stock  and  behind  which  to  con¬ 
centrate  his  sales  activity  and  promotion  work. 

“It  has  long  been  realized  that  the  wholesale  grocer  burdens 
himself  with  too  much  excess  baggage  in  the  way  duplication  of 
lines  and  brands  which  cause  him  to  fight  the  battle  of  competi¬ 
tion  with  other  wholesale  grocers,  while  at  the  same  time  en¬ 
gaging  much  of  his  attention  in  composing  the  conflict  of  com¬ 
peting  brands  occupying  space  in  his  own  warehouse.  So  bur¬ 
dened,  he  has  to  fight  both  internal  and  external  competition, 
quite  too  much  an  undertaking  in  these  days  of  the  sales  strug¬ 
gle  growing  more  and  more  intense.  No  wholesale  grocer  can 
now  afford  to  be  in  competition  with  himself,  and  so,  likewise,  the 
retailer.  A  concentrated  stock  on  the  part  of  the  wholesaler 
means  a  concentrated  stock  on  the  part  of  the  retailer  and,  there¬ 
fore,  a  fighting  edge  for  the  wholesaler-retailer  combination. 
The  Department  of  Chemical  Analysis  thus  offers  a  most  effec¬ 
tive  aid  to  both  the  wholesale  and  retail  trade  and  wholesalers 
are  invited  to  make  use  of  it  to  its  fullest  extent. 

“Another  feature  of  the  research  bureau  is  its  Department 
of  Information.  This,  indeed,  takes  a  wide  scope.  It  means 
that  the  economic  facts  of  present-day  distribution  ai’e  to  be 
made  available  to  the  wholesale  grocery  trade  and  through  it  to 
the  retail  trade — not  a  blunderbuss  delivery  of  figures  and  data 
but  a  selection  of  such  information  as  may  be  acted  upon  in  a 
practical  and  direct  way  in  everyday  operations.  An  example 
of  such  information  as  the  bui-eau  will  send  out  is  that  already 
distributed  to  the  trade  of  a  comparison  of  the  number  of  items 
contained  in  a  wholesale  grocer’s  stock  with  those  contained  in 
the  wholesale  grocery  department  of  a  chain  store  system,  to¬ 
gether  with  the  comparison  of  the  rate  of  turnover  in  the  two 
systems.  Another  illustration  of  such  workable  data  is  the  pub¬ 
lication  of  figures  by  the  bureau  showing  the  very  smail  volume 
of  busines  done  by  many  retailers.  In  fact,  the  figures  reveal 
that  many  retailers  really  do  too  little  business  to  survive  and 
wholesale  grocers  who  are  instrumental  in  retaining  them  in 
business  are  performing  a  disservice  and  a  harm  to  the  entire 
trade.  Sales  plans  and  ideas  best  adapted  to  the  wholesale  gro¬ 
cery  trade  in  present  conditions  are  also  being  collected  and  will 
be  disseminated  from  time  to  time. 

“Another  activity  of  the  Department  of  Information  is  to 
ascertain  and  publish  the  existence  of  fraudulent  promotion 
schemes  foisted  upon  the  retail  grocery  trade.  Definite  action 
has  been  taken  in  one  instance  and  the  department  is  on  the 
lookout  for  others.  Wholesale  grocers,  through  their  salesmen, 
should  tell  the  retail  trade  that  this  department  is  available  to 
them  for  investigating  any  sales  promotion,  collection,  or  other 
project  that  may  be  presented  to  them. 

“The  Department  of  Information  contemplated  bringing  to 
the  attention  of  manufacturers  the  fact  that  certain  chain  store 
practices,  particularly  “loss  leaders”  of  nationally  advertised 
goods,  are  doing  an  immense  amount  of  harm  to  national  adver¬ 
tising,  discrediting  this  vast  economic  and  commercial  power  in 
the  eyes  not  only  of  the  grocery  trade  but  of  the  consumers  as 
well.  The  bureau  expects  to  keep  manufacturers  informed  of 
developments  of  these  practices  and  thus  present  to  the  manu¬ 
facturers  such  plain  evidence  of  the  havoc  being  wrought  in  the 
greatest  force  at  their  command,  that  they  will  realize  that  they 
must  clear  national  advertising  of  its  abuses  or  have  it  hamper 
their  business  instead  of  serving  it.  The  Department  of  Infor¬ 
mation  also  is  preparing  to  combat  propaganda  in  behalf  of 
chain  stores  as  it  appears  from  time  to  time  in  newspapers. 
Such  articles,  it  seems,  are  becoming  more  and  more  frequent, 
comparing  the  chain  store  system  with  old  line  distribution  to 
the  detriment  of  the  latter.  The  department  already  has  com¬ 
piled  statements  for  certain  w'holesale  grocers  to  use  in  replying 
to  chain  store  propaganda.  Perhaps  in  no  more  concrete  way 
can  wholesale  grocers  aid  the  bureau  than  by  being  on  the  look¬ 
out  for  the  publication  of  articles  inspired  by  chain  stores,  clip¬ 
ping  the  articles  and  sending  them  to  the  department.  Adequate 
jeplies  thereto  will  be  drafted  in  every  instance. 

“The  bureau  feels  that  the  most  effective  way  of  banishing 
inequalities  and  injustices  that  now  exist  in  distribution  to  the 
advantage  of  chain  stores  is  by  bringing  the  public  into  the  mat¬ 
ter.  An  uninformed  public  cannot  act  with  wisdom;  but  a  pub¬ 
lic  having  all  the  facts  moves  easily  and  inevitably  in  the  direc¬ 
tion  of  right  and  fairness. 

“So  strongly  does  the  bureau  hold  these  views  that  it  has 
completed  plans  for  reaching  the  public  in  a  large  way.” 


The  bureau,  originally  intended  as  an  organization  to  be 
representative  of  the  wholesale  grocery  trade  as  a  whole,  was 
developed  as  an  adjunct  of  the  American  Association,  following 
the  refusal  of  the  National  Wholesale  Grocers  Association  to 
participate  in  its  activities,  on  the  ground  that  the  trade  prac¬ 
tice  submittal  called  by  the  Federal  Trade  Commission  at  the 
instigation  of  the  National  Association  would  cover  the  same 
ground  which  the  bureau  proposed  to  take  in. 

Van  Camp  Readjusts  Capital — The  \%n  Camp  Packing  Com¬ 
pany  has  arranged,  through  New  York  bankers,  a  comprehen¬ 
sive  capital  readjustment.  In  connection  with  the  refinancing 
plans,  it  is  announced  that  the  milk  canning  operations  of  the 
company  are  to  be  operated  as  a  separated  corporation,  segre¬ 
gated  from  the  vegetable  and  soup  canning  operations.  The 
common  .stock  will  be  increased  from  60,000  to  500,000  shares. 


ARABOL 

ADHESIVES 


Ghies.GumsA  Pastes 
For  Every  Purpose , 
Write  For  Samples 

THE  ARABOL  MFC. CO. 
NEW  YORK;  IlOE  42’-‘>ST. 
CHICAGO.  (CICERO)  ILL, 


— Since  1913 —  Reference:  National  Bank  of  Baltmiore 

CANNED  FOODS  BROKERS  COMMISSION  MERCHANTS 

Howard  E.  Jones  &  Co.,  Inc. 

200-202  E.  Lombard  St.  at  Calvert  St.,  Baltimore,  Md. 


-  Too  Late  To  Classify  - 

Unusual  opportunity  to  lease  cannery  and  oyster  pack¬ 
ing  house,  where  three  great  highways  meet  three 
deepwater  rivers.  Shipping  facilities  excellent. 

Geo.  W.  Richardson 

West  Point,  Va. 


SHOULD  BE 

In  Every  Cannery  Office 

A  Complete  Course  in  Canning” 


U 


A*  an  insurance  against  loss. 


Published  by 

THE  CANNING  TRADE 
Baltimore,  Md. 
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Thi»  ativertiseiiieiit 
appca  rs  i  ii "  Progresh- 
ive  Grocer”,  Sept. 


Ximely 
And  to 
Your 


Have  a 
Home  Cjomin^  ^Veek 
nritis  BConth 

Back  they’re  all  coming  from  vacations  feel¬ 
ing  more  or  less  fit  but  less  like  cooking. 

Which  makes  it  wise  to  get  your  glass 
packed  foods  up  front.  And  maybe  a  sign 
or  two  telling  the  home  coming  housewife 
to  prolong  her  vacation  from  cooking — by 
serving  delicious,  wholesome  glass  packed 
foods,  that  are  all  cooked  for  her. 

The  ”no  cooking”  thought  will  arouse 
her  interest — while  the  sight  of  the  deli¬ 
cious  foods  themselves,  seen  through  the 
sparkling  glass  containers,  will  make  her 
buy.  And  the  foods  are  so  nourishing  and 
full-flavored  that  they  repeat! 

Have  a  "Home  Coming  Week”  or  two 
— to  bring  extra  profits  home  to  you. 


99 


COXXi4.II9^E:R  ATION 

111  IVeiw  C’ily 


Benefit— if  You  Pack  in  Glass 


Vacationists  are  homeward  bound 
— bringing  back  to  the  fold  the  re¬ 
tailers’  wandering  customers.  Cus¬ 
tomers  who  feel,  in  many,  many 
cases,  that  now  they  must  rest  up 
from  vacation. 

They  can  rest  up  so  far  as  cooking 
is  concerned,  by  serving  glass  packed 
products — a  condition  we  are  calling 


to  the  attention  of  retailers  in  our 
current  retail  grocery  advertisement 
(reproduced  above). 

Wholesale  Grocers  are  getting  be¬ 
hind  this  ”Home  Coming  Week”, 
This  is  but  one  of  a  number  of 
sound  and  timely  merchandising 
efforts  that  will  benefit  you—ii  you 
pack  in  glass. 


GLASS  CONTAINER  ASSOCIATION 

19  West  44th  Street,  New  York  City 
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HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

Side  Seams  in  a  Single  Blow 

** Bliss”  Lock  Seamers 

These  machines  in  one  blow  form 
the  hooks  and  close  the  side 
seams  on  round  or  tapered  cans. 
Inside  or  outside  seam. 

They  are  built  in  a  number  of 
sizes  to  take  care  of  every  require¬ 
ment  and  are  a  most  convenient 
machine  in  any  can  shop.  De¬ 
tails  on  request. 

Builders  of  the  300  a  minute  line 

E.  W.  BLISS  CO. 

i  Detroit,  Cleveland,  Chicago,  Cincinnati, 
oaies  umces  y  Philadelphia,  New  Haven,  Rochester 


SWING  BROTHERS 


Advantages  of  |  bu.  ham¬ 
pers  over  field  crates : 

— Hunpen  nett  when  emnty  crates 
won't. 

~  Fruits  and  vegetables  carry  better 
in  hampers. 

— Ham|>ers  speed  up  field  work. 


SWING’S  %  HAMPERS 
ARE  BEST  QUALITY. 

Give  us  a  chance  to  prove 
our  claims. 


Send  us  an  inquiry. 

RIDGELY,  MD. 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistant  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacts  with  producers  and  consum¬ 
ers.  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adams  Street 
ChicskSo. 


I  SMILE  AWHILE 

[|  Therm  is  a  moving  grace  in  a  menme  of  hvunor. 

A  Relsx  your  mind — snd  your  body.  Ysu'll  bs  bsttsr  msntslly, 
y  physioally— and  finsnoislly 

n  Send  in  YOUR  contribution 

y  All  srs  wslooms. 

X  _  _  n 

Vc - >n. - int - ^n, - >n. - - ini - int - .n. - >«. - >n< - >ogr:^0<^^oc-7 


He  was  a  good  cook,  and  the  explorers  were  try¬ 
ing  to  persuade  him  to  make  the  long  flight  into  the 
wilds  with  them. 

“Oh,  Rastus!  Come  on  and  go.  Nothing’s  going 
to  happen  to  you.” 

“But  what  if  Ah  gits  up  dar  and  wants  to  come 
down  in  a  hurry?” 

“Why,  didn’t  you  know  the  plane  was  equipped 
with  elevators?” 

“Elevatahs!  Hee,  hee,  hee!  Dem  elevatahs  sure 
to  be  gwine  up  jes’  when  Ah’s  a-coming  down.  No,  sar, 
boss.  Not  me!” 


Dinner,  unfortunately,  was  a  little  late,  and  a 
guest  asked  the  hostess  whether  she  would  be  kind 
enough  to  play  something.  - 

Seating  herself  at  the  baby  grand,  she  executed 
an  admirable  excerpt  from  Wagner.  She  finished,  but 
there  was  stifl  some  time  to  wait,  and  in  the  rather 
pained  silence  she  turned  to  a  deaf  old  gentleman  on 
her  right  and  asked : 

“Would  you  like  a  sonata  before  dinner?” 

Her  guest  gave  a  start  of  surprise  and  pleasure. 

“Thank  you,”  he  replied.  “I  had  a  couple  on  the 
way  here,  but  I  think  I  could  manage  another.” 


A  colonel  was  transferred  to  a  new  command.  On 
reaching  his  depot  he  found  stacks  of  useless  docu¬ 
ments  accumulated  in  the  archives  of  his  predecessors, 
so  he  wired  to  headquarters  for  permission  to  burn 
them. 

The  answer  came  back:  “Yes,  but  make  copies 
first.” 


HANDING  IT  BACK 

The  new  office  girl  at  Messrs.  Browne,  Ltd.,  was 
trying  her  very  best  to  be  efficient  in  all  things. 

When  a  bothersome  traveler  called  one  afternoon, 
she  took  his  card  in  to  the  chief. 

“Oh,  I  can’t  spare  any  time  for  that  creature,” 
declared  the  great  man.  “Go  and  tell  him  I’m  out.” 

The  girl  returned  to  the  traveler. 

“I’m  sorry,”  she  said,  “but  Mr.  Browne  says  he’s 
out.” 

“Indeed!”  observed  the  traveler,  sarcastically. 
“Well,  would  you  be  good  enough  to  present  him  my 
compliments  and  say  that  I  haven’t  called?” 


A  doctor  went  to  visit  one  of  his  patients,  a  widow. 

“You  are  worried  and  slightly  morbid,  my  dear 
lady,”  he  said.  “You  should  look  about  you  and  marry 
again.” 

“Oh,  doctor,”  she  answered,  coyly,  “is  this  a 
proposal  ?” 

“Allow  me  to  remind  you,  madam,”  came  the  re¬ 
ply,  “that  a  doctor  prescribes  medicine,  but  he  doesn’t 
take.” 
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WHERE  TO  BUY 

.  the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 

Consult  the  advertisements  for  details. 


ADBESrVES.  PASTES  AND  GUMS. 

Arahol  Mfg.  Co.,  New  York  City. 

ADJUSTED,  for  Chain  Doricoo. 

Hamaehok  Mach.  Co.,  Kewaunee,  WU. 

Apple  Parinr  Machlnee.  See  Paring  Mach. 

BASKETS,  Picking. 

Swing  Bros.,  Ridgely,  Md. 

BEAN  SNIPPER. 

Chlsholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 


BEET  MACHINERY. 

Ayars  Mach.  Co.,  Sal^  N.  J. 

Hansen  Cang.  Mehy.  Corp.,  Cedarburg,  WU. 

A.  K.  Robins  &  Co.,  Baltimore. 

Baskets,  Wire,  Scalding,  Picking,  etc.  See  Can¬ 
nery  Supplies. 

BELTS,  Carrier,  Rubber,  Wire,  etc. 

La  Porte  Mat  and  Mfg.  Co.,  La  P^. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BOARD,  Corrugated  Wrapping. 

Gibraltor  Corrug.  Paper  Co..  North  Bergen,  N.  J. 
Hinde  &  Dauch  Paper  Co.,  Sandusky,  Ohio. 

BLANCHERS.  Vegetable  and  Fruit. 

Ayara  Mach.  Co.,  Salem,  N.  ^ 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co..  Brocton,  N.  Y. 

A.  K.  Robins  &  Co..  Inc..  Baltimore. 

Sprague  Sells  Corp.,  Chicago. 

Blowers,  Pressure.  See  Pumps. 


BOILERS  AND  ENGINES,  Steam. 
Edw.  Renneberg  &  Sons  Co.,  Baltimore. 
A.  K.  Robins  &  Co..  Inc.,  Baltimore. 
Slaysman  A  Co.,  Baltimore. 


BOOKS,  on  Canning,  Formula,  Etc. 

All  publUhed  by  The  Canning  Trade,  Baltimore. 
A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

Bottle  Caps.  See  Caps. 

Bottle  Cases.  Wood.  See  Boxes,  Crates. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 


BOTTLERS’  MACHINERY, 
Ayars  Mach.  Co.,  Salem,  N.  J. 
Edw.  Ermold  Co.,  New  York  City. 
Bottle  Screw  Caps.  See  Caps. 


BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  A  Co.,  Inc..  Baltimore. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod. 


BOXES,  Lug,  Field.  Metal. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


BOXING  MACHINES. 

Fred  H.  Knapp  Co..  Ridgewood,  N.  J. 

A.  K.  Robins  A  Co.,  Baltimore. 

Westminster  Machine  Works,  Westminster,  Md. 


BROKERS. 

Howard  E.  Jones  A  Co.,  Baltimore. 

Thomas  J.  Meehan  A  Co.,  Baltimore. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

BY-PRODUCTS,  Machinery. 

Edw.  Renneburg  A  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 

CANNERS,  Fruits  and  Vegetables,  etc. 
California  Packing  Corp.,  San  FrancUco. 

CAN  COUNTERS. 

Ams.  Machine  Co.,  Max.,  New  York  City. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  A  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Slaysman  A  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Markers. 
CAN  SEALING  COMPOUNDS. 

Ams.  Machine  Co.,  Max,  New  York  City. 

CAN  WASHING  MACHINES. 

Hansen  Gang.  Maehy.  Oo,  Cedarburg,  Wis. 


CANS,  Tin,  Ail  Kinds. 

American  Can  Co.,  New  York. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  (Cincinnati,  O. 

Metal  Package  Corp.,  New  York,  Baltimore. 

Phelps  Can  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 

Wheeling  Can  Co.,  Wheeling,  W.  Va. 

CANNERY  SUPPLIES 
Ayars  Mach.  Co.,  Salem,  N.  J. 

Anderson-Barngrover  Mfg.  Co.,  San  Jose,  Cal. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Can  Stampers.  See  Stampers  and  Markers. 
CAPPING  MACHINES.  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cartons.  See  (Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy;  for  bottling:  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CIDER  AND  VINEGAR  MAKERS  SUPPLIES. 
CLEANERS  AND  CLEANSER  (Wyandotte). 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Mach.  Co.,  Salem.  N.  J. 

Sprague-Sells  Corp„  Chicago. 

CLOSING  MACHINES.  Open  Top  Cans. 

Ams.  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mehy.  Co.,  Chicago,  HI. 

Slaysman  A  Co.,  Baltimore. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Machy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

COOKERS,  Continuous,  Agitating. 
Anderson-Barngrover  Mfg.  Co.,  San  Jose,  Cal. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Souder  Mfg.  Co.,  Bridgeton,  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

Cookers,  Retort.  See  Kettles,  Process. 
COOLERS,  Continuous. 

Anderson-Barngrover  Mfg.  Co.,  San  Jose,  Cal. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Souder  Mfg.  Co.,  Bridgeton,  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chieage. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORKING  MACHINES. 

Edw.  Ermold  Co.,  New  York  City. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Broeton.  N.  T. 


CORN  HUSKER8  AND  SILKERS. 
Berlin-Chapman  Co.,  Berlin,  WU. 

Huntley  Mfg.  Co..  Brocton,  N.  Y. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicago. 

United  Company,  Baltimore. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Filers. 


CORRUGATED  PAPER  PRODUCTS  (Boxes 
Bottle  Wrappers,  etc.). 

Gibraltar  Corrug.  Paper  Co.,  North  Bergen,  N.  ^ 
Hinde  A  Dauch  Paper  Co.,  Sandusky,  O. 
Counters.  See  Can  Counters. 

CountershafU.  See  Speed  Reg.  Devices. 
CRANES  AND  CARRYING  MACHINES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 


CRATES,  Iron  Process. 

Berlin-Chapman  Co..  Berlin,  WU. 

Edw.  Renneberg  A  Sons  Co.,  Baltimore. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Cutters,  Corn.  See  Corn  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy 
DECORATED  TIN  (for  Cans,  Caps,  etc.). 
American  Can  Co.,  New  York. 

Continental  Can  Co.,  New  York  City. 

Dies,  Can.  See  Can  Makers’  Mehy. 

Double  Seaming  Machines.  See  Closing  Mach. 

DRYERS,  Drying  Machinery. 

Mw.  Renneberg  A  Sons  Co.,  Baltimore. 

Slaysman  A  Co.,  Baltimore. 

Employers’  Time  Checks.  See  Stencils. 
ENAMELED  BUCKETS,  PAILS,  etc. 

5'  L»"»**“hamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicasro. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 
EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin.  WU. 

Edw.  Renneberg  A  Sons  Co..  Baltimore. 


Anderson-Barngrover  Mfg.  Co.,  San  Jose,  Cal 
Ayars  Machine  Co.,  Salem.  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Spraffue-Sells  Corp.,  Chicas^o. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 


FACTORY  TRUCKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 


FIBRE  CONTAINERS  for  Food 
ally  sealed). 


(not  herraetic- 


American  Can  Co.,  New  York 
Continental  Can  Co.,  New  York. 

Gibraltar  Corrug.  Paper  Co.,  North  Bergen.  N.  J 
Hinde  A  Dauch  Paper  Co.,  Sandusky,  Ohio. 

PRODUCTS,  Boxes,  Boxboards,  etc. 
Gibraltar  Corrug.  Paper  Co.,  North  Bergen,  N.  J. 
Hinde  A  Dauch  Paper  Co.,  Sandusky,  Ohio. 


Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 
FILLING  MACHINES,  Can. 
Anderson-Barngrover  Mfg.  Co.,  San  Jose,  Cal. 
/‘yars  Machine  Co..  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  WU. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Huntley  Mfg.  Co.,  Brocton.  N.  Y. 

F.  H.  Langsenkamp  Co.,  IndianapoIU. 

A_.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Souder  Mfg.  Co.,  Bridgeton,  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

Filling  Machine,  Syrup.  See  Syruping  Mach. 


FINANCING  AND  WAREHOUSING. 
Guardian  Warehousing  Co.,  Chicago. 
Wakem  A  McLaughlin,  Inc.,  Chicago. 


FINISHING  MACHINES.  Catsup,  etc. 

F.  H.  Langsenkamp  Co.,  IndianapoIU. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Friction  Top  Cans.  See  Cans.  Tin. 

Fruit  Graders.  See  Clean.  A  Grad.  Mehy.,  Fr«it. 
Fruit  Parers.  See  Paring  Maehiass. 
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WHERE  TO  BUY — Continued 


ntUIT  PITTEB8  AND  SEBDnS. 

Hantlcj  Mtg.  Co.,  Broeton,  N.  T. 

Fruit  Preosei.  Sm  Cider  Maken*  Maebinery. 
Gaaoline  Firepota.  See  Cannery  Snppliea. 


GENERAL  AGENTS  for  Madilncry  Mfra. 
Berlin-Chapman  Co.,  Berlin,  Wia. 

A.  K.  Robin*  ft  Co.,  Ine.,  Baltimore. 
Spraffue-Sdla  Corp.,  Chicago. 

Generator*,  Electric.  See  Motor*. 


GLASS  BOTTLES,  TOmblera,  ate. 
GLASS-LINED  TANKS. 

Pfandler  Co.,  Rocbeeter,  N.  T. 

Sprague-Sell*  Corp.,  Chicago. 

Governor*,  Steam.  See  Power  Plant  Equipment. 
Gravity  Carrier*.  See  Carrier*  and  Conveyors. 
Green  Com  Hu*ker*.  See  Com  Husker*. 

Green  Pea  Cleaner*.  See  Clean,  and  Grad.  Mcby. 
Hoisting  and  Carrying  Machine*.  See  Crane*. 
Huller*  and  Viner*.  S<w  Pea  Huller*. 

Huekers  and  Silken.  See  Com  Hu*k*n. 


INSURANCE,  Cannen*. 

Cannen’  Exchange,  Lan*ing  B.  Warner,  Chicago. 
Jacketed  Kettle*.  See  Kettle*,  Copper. 
JACKETED  PANS.  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapoli*,  Ind. 
jprague-Sell*  Corp..  Chicago. 

KETTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robin*  ft  Co..  Ine.,  Baltimore. 

Sprague-Sell*  Corp.,  Chicago. 

Kettle*,  Ehiameled.  See  Tank*,  Glass-Lined. 
KETTLES.  Pree***. 

Ayan  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wi*. 

Edw.  Renneberg  ft  Sons  Co.,  Baltimore. 

A.  K.  Robins  ft  Co.,  Ine.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

KETTLES.  Vacuum. 

Pfandler  Co.,  Rochester,  N.  Y. 

KNIVES.  Mlscdlaneou*. 

A.  K.  Robin*  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sell*  Corp.,  Chicago. 

KRAUT  CUTTERS. 

A.  K.  Robins  ft  Co.,  Ine.,  Baltimore. 

Sprague-Sell*  Corp.,  Chicago. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mehy.  Co.,  Cedarburg,  Wi*. 

LABELING  MACHINES. 

Edw.  Ermold  Co.,  New  York  City. 

Fred  H.  Knapp  Co.,  Ridgewood,  N.  J. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sell*  Corp.,  Chicago. 

LABEL  MANUFACTURERS. 


H.  Gams*  A  Bro.,  Baltimore. 

R.  J.  Kittredge  ft  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Simpson  ft  Doeller  Co.,  Baltimore. 

Steeher  Litho  Co.,  Rochester.  N.  Y. 

U.  S.  Printing  and  Litho.  Co.,  CineinnatL 
LABORATORIES,  for  Analyses  of  Goods,  etc. 
National  Canner*  Assn.,  Washington,  D.  C. 

LIMA  BEAN  RUBBERS. 

The  Scott  Viner  Co..  Columbus,  O. 

Markers,  Can.  See  Stamper*  and  Marker*. 
Marmalades,  Machinery.  See  Pulp  Machinery. 
MILK  CONDENSING  AND  CANNmO  MCHY. 
Ayar*  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wi*. 

A.  K.  Robins  ft  Co.,  Ine.,  Baltimore. 

Zastrow  Machine  Co.,  Baltimore. 

MolasscB  Filling  Machine.  Sc*  Filling  Mach. 
OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wi*, 

Hansen  Cang.  Mch.  Corp.,  Cedarburg,  Wi*. 

Edw.  Renneburg  ft  Son*  Co..  Baltimore. 

A.  K.  Robin*  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltlmora. 

Packers’  Cans.  See  Can*. 

Pails,  Tubs,  etc..  Fibre.  See  Fibre  Cont*. 

Paper  Boxes.  See  Corrag.  Paper  Product*. 
PARING  MACHINES. 


Sinelair-Seott  Co.,  Baltimore. 

PASTE,  CANNERS’. 

Arabol  Mfg.  Co.,  New  York  Ci^. 
Edw.  Ermold  Co.,  New  York  City. 

F.  H.  Knapp  Co.,  Ridgewood,  N.  J. 
A.  K.  Robin*  ft  Co.,  Inc.,  Baltimore, 
PEA  AND  BEAN  SEED. 


^oemted  Seed  Growers,  Inc..  New  Haven.  Com 
Gallatin  Valley  Seed  Co.,  Boseman,  Md 
D.  Landreth  Seed  Co..  Bristol.  Pa. 

Roger*  Bro*.  Seed  Co.,  Chicago. 

PEA  CANNERS’  MACHINERY. 

Ayar*  Machine  Co.,  Salem.  N.  J. 
Berijn-Chwman  Co..  Berlin,  Wk. 
Chisholm-Rydsr  Co.,  Nlagaru  Falk,  N.  Y. 


F.  Hamachek  Mach.  Co.,  Kewaunee,  Wls. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wls. 
Huntley  Mfg.  Co.,  Broeton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinelair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEA  VINE  FEEDERS. 

Ckisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Fitters. 
PEELING  MACHINES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinelair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayar*  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co..  Broeton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Perforated  Sheet  Metal.  See  Sieves  and  Screen*. 
Picking  Boxes,  Baskets,  etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 
PINEAPPLE  MACHINERY. 


Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 
Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PULP  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  C^arburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinelair-Seott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Ams  Machine  Co.,  Max,  New  York  City. 

.  I'**'Ssenkamp  Co..  Indianapolis. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 

SIe3rsman  A  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saceharometers  (syrup  testers).  See  Canry.  Sup. 
SALT  DISTRIBUTING  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Ine.,  Baltimore. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sanitary  Cleaner  and  Cleanser.  See  Cleaning 
Compounds. 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 
SCALDERS,  Tomato,  etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Broeton,  N.  Y. 

S'  ^-■■"Fsenkamp  Co..  Indianapolis. 

S.  O.  Randall’s  Son,  Baltimore,  Md, 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottle.  See  Bottlers’  Mchy. 
SEEDS,  Canner*^,  All  Varieties. 


Associateq  seed  Growers,  Ine.,  New  Haven,  Conr 
Gallatin  Valley  Seed  Co.,  Boseman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Separators.  See  Pea  Canning  Mehy. 

Sealing  Machines,  Can*.  See  Closing  Maehinei 
SHEET  METAL  WORKING  MACHINERY. 
Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  Co.,  Brooklyn.  N,  Y. 

Cameron  Can  Mchy  Co..  Chicago,  Ill. 

Slaysman  ft  Co.,  Baltimore. 


SIEVES  AND  SCREENS. 
Huntley  Mfg.  Co.,  Broeton,  N.  Y. 
Sinelair-Seott  Co.,  Baltimore. 


SILKING  MACHINES,  Com. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansm  Cang.  Mchy.  Corp.,  Cedarburg,  Wi*. 
Huntley  Mfg.  Co..  Broeton,  N.  Y. 

Sprague-Sells  Corp.,  Chicago. 

Sorter*,  Pm.  Mm  Cleaning  and  Grading  Mehy. 


Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wi*. 

Huntley  Mfg.  Co.,  Broeton,  N.  Y 
Sinelair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  Gen- 
eral  Agents. 

SVRUPING  MACHINES. 

Anderson-Barngrover  Mfg.  Co.,  San  Jose,  Cal. 
Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Tables,  Picking.  See  Pea  Canners’  Machinery. 
STAMPERS  AND  MARKERS. 

Ams  Machine  Co.,  Max,  New  York  City. 
Ghisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

Bras* 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

Co.,  Indianapolis. 
Sprague-Sells  Corp.,  Chicago. 

STRING  BEAN  MACHINERY. 

Burton  Cook  A  Co.,  Rome,  N.  Y. 

Berlm-Ch^man  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niaga:ra  Falls,  N.  Y. 

Corp.,  Cedarburg,  Wis. 
Mfg.  Co.,  Broeton,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 
tanks.  Metal. 

Berhn-Chapman  Co.,  Berlin,  Wis. 
t.  H.  Langsenkamp  Co.,  Indianapolis. 

Slaysman  A-Co.,  Baltimore.  Md. 

Sprague-Sells  Corp.,  Chicago. 

T^NKS,  Glass  Lined,  Steel, 

Co..  IndianapolU. 

Ffaudler  Co.,  Rochester,  N.  Y 
Sprague-Sells  Corp.,  Chicago. 

TANKS.  Wooden. 

Sprague-Sells  Corp.,  Chicago. 

TEL^HONE,  TELEGRAPH,  Quick  Servir* 
Amer,  Telephone  and  Telegraph  Co.— Everl^her* 
Titers,  Can.  See  Can  Makers’  Machinery. 

thermometers.  GAUGES,  etc. 

Ticket  Punches.  See  Stencils. 

TIN  PLATE 

Tin  Pl»te  Co.,  Pittsburgh 
The  Mellingriffith  Co.,  Cardiff,  So.  Wales.  * 
TOMATO  CANNING  MACHINERY. 

Ayaw  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

HnnfW  Corp.,  Cedarburg.  Wi*. 

Mfg.  Co.,  Broeton,  N.  Y. 

^  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

TOMATO  PEELING  MACHINE. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

tomato  WASHERS. 

B^erhn-Chapman  Co.,  Berlin,  Wis. 

Muntl^  Mfg.  Co.,  Broeton,  N.  Y. 
a’  m  ^“penjamp  Co.,  IndianapolU. 

5  Baltimore. 

Spragiie-Sclls  Corp,,  Chicasro. 

VACUUM  PANS,  Equipment. 

Pfaudler  Co.,  Rochester,  N.  Y. 

Variable  Speed  Countershafts.  See  Speed  " _ 

p.Y*NEBS  AND  HULLERS. 

,^®;;  Niagara  Falls,  N.  Y. 
Ka’^'^aunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

WAREHOUSING  AND  FINANCING. 

^ardian  Warehousing  Co.,  Chicago. 

*  McLaughlin,  Inc.,  Chicago. 

Washers,  Bottle.  See  Bottlers’  Machinery. 
WRAPPiaiS,  Corrugated  Bottle. 

Gibraltar  (^rrug.  Paper  Co.,  North  Bergen,  M.  3 
Hinde  A  Dauch  Paper  Co.,  Sandusky,  Ohio. 

WASHERS,  Can  and  Jar, 

Ayars  Machine  Co.,  Salem,  N.  J 
Berlin-Chapman  Co.,  Berlin,  WU". 

Hai»en  Gang.  Itohy.  Corp.,  Cedarburg,  Wi*. 

A.  K.  Robins  A  Co.*  Inc.*  Baltimore. 

WASHERS,  Frait,  Vegetable. 

Ayar*  Mach.  Co.,  Salem.  N.  J, 

Huntley  Mfg.  Co..  Broeton,  N.  Y. 

S.  O.  Randall’n  Son,  Baltimore,  Md. 

Sprague-Sell*  Corp.,  Chicago. 

WMhing  and  Scalding  Baskets.  See  BaskeU. 
W^dmills  and  Water  Supply  Systems.  Se* 
Tanks,  Wood. 

Wrapper*.  Paper.  See  Corrug.  Paper  Product*. 
Wrapping  Machine*,  Can.  See  Labeling  M..1. 
WYANDOTTR,  Sanitary  Cleaner. 

J.  B.  Ford  Co..  Wyandotte,  Mick. 
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Increase  Your  Speed 


By  Using 

“Slaysman”  Automatic  Feeder 
on  your  Body-Maker 

This  feeder  will  pass  but  ONE 
body  at  a  time. 

\"eiy  simple  and  durable  having  no 
parts  to  get  out  of  order.  Can  be  at¬ 
tached  to  any  make  Body-Maker. 
The  saving  on  labor  alone  will  more 
than  pay  for  this  feeder  in  a  very  short 
time. 

AVrite  for  particulars. 


(PATENTED.) 


Slaysman  &  Company 

801-11  E.  Pratt  St. 

Baltimore,  Maryland. 
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CONTINENTAL  CAN  COMPANY,  Inc. 

“Coast  to  Coast” 


Announces  acquisition  of 

Southern  Can  Company 


SOUTHERN  CAN  COMPANY  CUSTOMERS  THUS  OBTAIN 
THE  OUTSTANDING  ADVANTAGES 
OF 

CONTINENTAL’S  LARGE  RESOURCES 


AND  EXPERIENCE 
INCLUDING 

RESEARCH  LABORATORIES 
CLOSING  MACHINES 
SERVICE 


SOUTHERN  CAN  COMPANY’S  ENTIRE  ORGANIZATION 
CONTINUES  WITH  CONTINENTAL,  THUS  INSURING 
THE  SAME  CLOSE  PERSONAL  ATTENTION  AND 
INTEREST  IN  CUSTOMERS’  NEEDS 


Continental  Can  Company,  Inc. 

FACTORIES  AT 

Baltimore 
Roanoke 
Detroit 
St.  Louis 


Syracuse 
Jersey  City 
Passaic 
Cincinnati 


San  Jose 


Los  Angeles 


Chicago 

Clearing 

Canonsburg 

Seattle 


'CONTINENTAL  CANS  SELL  GOODS'' 


